SANEC: the business connection between southern Africa and the Netherlands

SANEC

Facilitating International Business

BUSINESS DIRECTORY

Corridors Connect the SAD
/

Borderless trade opportun




3 ¢ BUSINESS DIRECTORY 2013 ! CONTENTS

\G BORDERS
1873

Contents

8 Ambassadors interviews
Sharing opinions and opportunities

3 Word of the chairmen
4 Introduction
7 Board of Directors
8 Ambassadors interviews
14 SANEC Recommends
17 Who we are
18  Picturing SANEC
18 Member cocktails
20 Events, trade visits & workshops

Ambassadors
connect

22 Trade missions
18 Picturing SANEC
Tl et Picture the inspiring SANEC events, 24  Meet our team
member cocktails, roundtables, 30 7 sector stories
trade missions and so forth. 30 Agriculture
32 Creative industry
I 34 Food & Beverage
: @ """ 36 Renewable energy
ﬁg . 38 Tourism
......................................................................................................................... 40 Transport
44 Water

. Corridors =
59 Corridors Connect Connect

Transport corridors are the backbone ' Emme s 47  Column Rob Hartgers

of the economy: From Dar es Salaam == T 49 Members on the Move

to Lusaka, Walvis Bay to Maputo, ' ' 59  Corridors Connect

from Lobito to Gauteng. ’ 60 South African corridor hub
64 Dar es Salaam corridor
66 Trans-Kalahari corridor
68 Maputo corridor
eeeereeserereeresssenersesssroesesensronesesesseor. . - . 70  Lobito-Lusaka corridor

MEDAILLE D'OR PARIS 1875
GRAMD PRIX PARIS 1289

Why invest in 78 Endless trade opportunities 75  Social entrepreneurship
South Africa? 7 reasons to invest in the Netherlands 78  Endless trade opportunities
e o and in southern Africa. And don’t 88 Business incentives

forget export opportunities! 95  Column Bart Luirink

96  Membership Guide
107 Advertisement index
108 Great places to stay
111 Useful addresses
112 Contact SANEC

i j i o " Cover photography: The Nelson Mandela Bridge in Johannesburg, South Africa, linking Braamfontein and the
Helneken Central Business District (CBD) to each other. A symbol of connection. Not only because of its infrastructural link,
but also due to the fact that it is named after one of the greatest connectors in the world; Nelson Mandela.
open your World ‘Connection’ is the theme of this SANEC Business Directory 2013.




ING: International
trategic Partner

Local market knowledge is crucial for businesses also operating
outside their domestic market. Although economic globalisation
is an unstoppable development and more and more borders

are disappearing, circumstances, culture and customs differ by
country and even by region. This diversity can mean the difference
between success and failure for a company:.

At the same time, acquiring knowledge is a lengthy and expensive
process. That's why most business people wishing to do business
abroad look for a reliable international strategic partner: a partner
with the relevant knowledge and one that is able to give expert
advice. A partner that delivers added value for the business.
ING is the partner of choice. With its roots in the Netherlands,
and with nearly 9 million customers at home, ING shares its
knowledge with customers, not just of banking products, but also
of the economic performance and outlook of various sectors.
ING deploys its network to bring business people into contact,
so that new partnerships can be formed. Companies that want to
do business globally want to have control over their cross-border
business and want one point of contact with which they can

discuss their concerns and organise their business. However,
they are uncertain about the risks associated with global business,
such as internal cash management and how to deal with cash
pooling structures. They also often wrestle with how to finance
their foreign subsidiaries and what risks they are actually running
abroad.

ING is the only Dutch bank with its own comprehensive
international network. This allows us to act as an international
strategic partner to global business operators. We apply the
experiences we gain with our Dutch customers abroad to our
foreign customers in the Netherlands.

ING Rotterdam
Bastiaan van der Knaap Managing Director Business Banking

For more information about ING’s International Strategic
Partnership, please visit www.ingcommercialbanking.com or
contact +31 10 444 6102
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A word from

the chai

We are delighted to present you the new
Business Directory for 2013, as we look back on

a very fruitful 2012 and look ahead to the new

year to come. The steady increase of distribu- .~

tion numbers bear us out in its usefulness of

being an important source of information for

This year the Business Directory has a strong ™Y y
focus on the southern African region, as this
reflects SANEC’s expansion of activities in
the Southern African Development Com-
munity (SADC). The theme of the business
directory, Connections, shall underline
SANEC's efforts of building long-lasting and
sustainable ties between the Netherlands
and the whole southern African area in order
to promote business between companies,

Mr. Frans Engering

entrepreneurs and government institutions.

In the Netherlands we have seen Dutch politics to become more
outward-looking after the general elections in September 2012. The new
appointment of a Minister for Foreign Trade and Development Coop-
eration, Lilianne Ploumen, will most likely lead to more Dutch export
promotion and business development in Africa. During a trade mission
to Brazil in November 2012, Minister Ploumen emphasised the impor-
tance of foreign trade: “Foreign trade equals domestic job creation and
we need to encourage this”.

Despite the economic crisis in the European Union, South Africa’s most
important trading partner, the economic growth in the Rainbow Nation
has hardly slowed down compared to Europe from 3% in 2011 to 2.5% in
2012. Although the International Monetary Fund (IMF) notes a decrease
in South Africa’s economic growth, the country’s economic and business
exposure remains exceptionally strong. This makes South Africa a prom-
ising frontier market, where foreign inward investment is encouraged
to boost the economy and support growth targets. Many sectors in the
South African economy offer excellent prospects for sound returns. As
such, SANEC will continue to support its members in their endeavour to
develop business ties in South(ern) Africa and between South(ern) Africa
and the Netherlands.

doing busihess between southern Africa and
the Ne’fherlands. This is the seventeenth edi-

tioh of the annual Business Directory, and

Iagain, we have put greg-f effort into creating it

with pronounced care: For the first time it will

also be fully accessiBie on our SANEC website.

| In the Southern African Development Com-
munity (SADC) region we also notice an
obvious pursuit of its path of deepening inte-
| gration in order to promote socio-economic
) development. The main focus lies in the
| areas of trade and economic liberalisation,
| infrastructure support, food security, joint
| management of natural resources, peace and
V. security and social and human development.
Mr. Bonang Mohal
SANEC is therefore actively extending its
activities in the region, including Angola,
Botswana, Namibia, Malawi, Mozambique and Zimbabwe. By setting
foot into Brussels, SANEC will focus on strengthening its cooperation
with parties in all fifteen SADC countries whose Embassies and trade
branches are all situated there.

Furthermore, SANEC has been developing its four pillars; market entry

& business development, networking opportunities, trade & investment
promotion and business support & project management. Expanding its
services in scope and size has amounted to great benefits for our mem-
bers, experience more concrete business opportunities and investment

potential. We are eager to pursue these developments in 2013.

As always, we hope that the annual Business Directory will provide you
with practical information about business opportunities and recent
developments in the Netherlands and the southern Africa region. Enjoy
reading the fascinating success stories, in-depth interviews and useful
articles. We strive to inspire the entrepreneur within you and are looking
forward to strengthening our valuable connection!

Kind Regards, Mr. Frans Engering & Mr. Bonang Mohale
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Introduction

SANEC is very proud to present the seventeenth edition of

our annual Business Directory. We have delivered this year’s

publication with a lot of passion and, evidently, we created a

fresh look and added a new touch to it. More important than

the layout, however, is the theme Connections, which will run

like a golden thread throughout the Business Directory 2013.

In his 2013 State of the Nation Address,
the President of the Republic of South
Africa, Mr. Jacob Zuma, articulated, “criti-
cal to southern Africa’s economic devel-
opment is promoting connectivity”. This
far-reaching and wide-ranging statement
serves as an inspiration for this year’s
Business Directory theme.

How we connect with you

Although we as SANEC are just a small
link in a larger business network, we
possess the means to connect on behalf
of you and to help you reach out to par-
ties in the Netherlands, and in the whole
Benelux and southern Africa (SADC
region). Our core business is to assist,
advise and facilitate companies, entrepre-
neurs and government in doing success-
ful business between both regions and
connecting companies to international
business opportunities.

We do this through a number of activities
including matchmaking, organising trade
missions, networking events, seminars
and roundtables, conducting market
research and publishing information on
Dutch — southern African business rela-
tions through our Newsflash, website
and the Business Directory. Each year we
also organise our very popular Trade Gala

Dinner and for example the SADC Am-
bassadors Lunch. SANEC offers, besides
the more collectively exercised activities,
a wide range of services that are tailor-
made to your individual needs.

Remarkable stories

In this edition of the Business Direc-
tory, we strive to present you remarkable
entrepreneurial stories, which demon-
strate how members from our network
have brought about connections through

sive background information on seven
different sectors: Agriculture, Creative
Industry, Food & Beverage, Renewable
Energy, Tourism, Transport & Infrastruc-
ture and Water. The aim is to give you
valuable information on recent develop-
ments in the respective sectors, provide
you with interesting and tangible stories
of SANEC entrepreneurs whose narra-
tives unveil how to grow in this specific
sector. Special focus in this edition will
also be on Corridors, which aim at con-
necting trade routes and investment
potential between the countries in the
SADC region.

Useful as ever

As always, you can expect the ‘usual sus-
pects’ in the Business Directory that will
be of great importance for your own con-
nections and future possibilities, like the
Member Index, the overview of import
and export opportunities, the incentive
overview and so forth.

With a lot of enthusiasm we tried to of-

“Critical to southern Africa’s economic
development is promoting connectivity.”

action. An example of an inspiring digital
correspondence is the exchange between
the Ambassadors H.E. Mr. A. Haspels
and H.E. Mr. P. Goosen.

In the section Members on the Move,
four SME’s from our network tell you
their amazing stories about their latest
products and activities and how they
managed to successfully develop their
enterprises in southern Africa, including
for example Angola and Zambia.

Seven Sectors and Corridors Connect
This Business Directory contains exten-

fer you an editorial rhythm of in-depth
stories, inspiring business tales, useful
and timeless content to connect with our
network by always keeping the Business
Directory at hand.

Last but not least, we do believe that all
hard workers deserve a break to con-
nect with themselves. At the end of the
Business Directory we have therefore
compiled a list of great places to stay, of
course all within the SANEC network.

Enjoy reading!
The Editorial Team

timeless contentto

Il i
”‘IHIH:!!_“H‘,!I!M il

“With a lot of
enthusiasm we tried to
offer you an editorial
rhythm of in-depth
stories, inspiring business
tales and useful and

connect with our
network.”
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The Netherlands -

your first step to international success

The Netherlands provides your company with a
strategic location to serve markets within Europe,
the Middle East and North Africa. Whether it’s a
European headquarters, a shared services centre,
a customer care centre, a distribution & logistics
operation or an R&D facility. The country’s
pro-business environment offers companies:

« superior logistics and technology infrastructure

« a conducive innovation environment

« a competitive fiscal climate

« a highly educated, flexible and motivated
workforce

For more information and personalised
assistance, contact the Netherlands Embassy in
Pretoria or the Netherlands Foreign Investment
Agency. Without Obligation, lets meet!

www.southafrica.nlembassy.org

pre-trade@minbuza.nl
www.nfia.nl

g.r(-ollawé\"-

Pioneers in international business
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SANEC

Facilitating International Business

Board members

SANEC The Hague

Chairman
General Manager

Secretary

Treasurer

Honorary Chairman
Honorary Advisor
Honorary Founder

Board of directors
Mr. F. Blenderman
Mr. M.K. Brans

Mr. C. van der Burg
Mr. H.G. Dijkgraaf
Mr. A. Dutilh

Mr. A. Elzinga

Mr. F.A. Engering

H.E. Mr. P. Goosen

Mr. B. Heikens

Mr. S. Hiemstra

Mr. I.R. Kantor

Mr. B. Kardol

Mr. B. van der Knaap

Ms. B. Masisi

Mr. L. Motsekoa

Mr. H. Pretorius

Mr. V. Prins

Mr. K. Rijpma

Mr. G. Roelands

Mr. X. Scheffel

Mr. P.J. Smits van Waesberghe
Mrs. L.H. van der Spiegel
Mr. ].J. van Steenbergen
Mr. L. Steenhorst

Mr. W.P. Stuurman

Mr. R.A.H. van Weelde

Mr. F.A. Engering
Mr. MW. Agterdenbosch

SANEC Johannesburg
Mr. B. Mohale
Ms. E. Gilsing

Chairman
General Manager

Economic Counsellor of the Embassy

Mr. B. Heikens Honorary Trustee H.E. Mr. A. Haspels

Mr. A. Elzinga Dutch Ambassador to South Africa
Mr. B. Kardol Advisor Ms. S. Pellegrom

Ms. Erica Terpstra

H.E. Mr. P. Goosen of the Kingdom of the Netherlands
The Ambassador for South Africa Honorary Advisor Mr. C. Johnson

to the Netherlands

Ernst & Young Accountants
Advisor

Buhold Industries

SASOL

SMIT International

PwC

Chairman of the SANEC Board
of Directors

The Ambassador for South
Africa to the Netherlands
AKD

Heineken International
Insinger de Beaufort
Kinderfonds MAMAS

ING Bank

South African Tourism
PetroSA Europe

MIH Group

Royal HaskoningDHV
ZASM

KLM Royal Dutch Airlines
South African Airways

NBI

SABMiller International
Co-founder

Berenschot International BV
Knollenstein Holdings

Van Weelde Shipping Group

Founding Member/Advisor Mr. W. B. Holtes

Board of directors

Mr. N. Bhojaram Royal HaskoningDHV

Mr. R. Botes Nedbank

Mr. O. Brinkman Chemimpo SA

Mr. P. Conradie Cliffe Dekker Hofmeyr

Mr.].J. van Dongen Philips

Mr. C. Eva Eggerding SA

H.E. Mr. A. Haspels Dutch Ambassador to South Africa
Mr. ]J.P. Horn Maersk Line SA

Mr. M. van de Kar Vopak

Mr. H. van Klompenburg ~ Heineken

Mrs. T. Laubscher
Mr. B. Mohale Shell
Mr. P. Maclons
Mr. S. Ngwenya
Ms. S. Pellegrom
Mr. C. Ruiters

Bowman Gilfillan

Smit Amandla Marine

Gauteng Growth & Development Agency
Economic Counsellor of the Embassy
Council for Scientific and Industrial

Research (CSIR)
Mrs. S. Sithole Royal HaskoningDHV
Mr. G.R. Scott AON SA
Mr. A. Tau The Department of Trade and Industry

Founding members 1992-1995

Abemij Holding ING Groep

ABN AMRO Insinger de Beaufort
AKZO Nobel KLM Royal Dutch
BA/Comair Bank Airlines

Bols International Koninklijke Nedlloyd
BP Nederland PwC

Chargold Rabobank International
Deloitte Royal Dutch Shell

Dura International

Heineken Russell Advocaten

Royal Philips Electronics

South African Airways
Stichting ZASM

Stork

Unilever

Mr W. Holtes

Mr B. Kardol

Mr H. Roskam

Mr W. Russell

Mr J.J. van Steenbergen
Mr C.van Veen
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®50% of South Africa’s agricultusal
exports go to the Netherlands, sphich
include the great wines from the Cape

H.E. Mr. André Haspels, the Netherlands Ambassador to South Africa

,))

Ambassadors
connect

Can you remember the day you sent your very first e-mail?
It simplified doing (international) business and increased the

speed in which one can connect, regardless of time and place.

Ambassadors Peter Goosen (based in the Netherlands) and
André Haspels (based in South Africa) are only a click away. In
the light of our ‘connection’ theme, we asked both Ambassadors
to communicate through the digital highway. This resulted in
an interesting conversation about their views on where 2013
will take them, regarding the business climate, opportunities

and challenges, mutual links and social media.
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@It is essential to not only work

and inuéstors.”

PRETORIA, DECEMBER 2012

Trust this mail finds you well. | understand
that we had an early winter in The Nether-
lands this year, with snow and low temper-
atures. As a true South African, | hope you
are still managing to enjoy the outside life!

2012 has been a difficult year for the world-
economy, also for our two countries. The
debt crisis in Europe and the difficult choic-
es that European leaders had to make has
led to investor insecurity and disappointing
economic growth figures. Europe is facing
important and far-reaching questions, both
in the economic and political spheres. Re-
form, budget cuts and empowering people
are key words here. But | am positive we
will come out stronger and ready to play
our role in the changing economic world
order.

Our economic problems also influence
our partners, including South Africa. The
Netherlands is the 2nd largest (aggregate)
investor in South Africa and is one of the
country’sitep. ten trading partners.

7 together, but also to act as catalysts
/ for ‘connecting/goUiFntreprcneurs

20% of South Africa’s agricultural exports
go to the Netherlands, which include the
great wines from the Cape! Our links are
of such a nature, that when Europe has a
cold, South/Africa sneezes (to stick to the
European winter mentioned earlier). South
Africa’s economic performance was still in
positive territory in 2012, but expectations
had to be adjusted downwards during the
year. The EU’s challenges that | mentioned
earlier are also the challenges that face
South Africa: reform, budget cuts and em-
powering people.

For me, our common challenges should lead
to a stronger common agenda in 2013. Can
we better link South Africa’s demands with
the Netherlands’ supply in our priority sec-
tors of water, agriculture, energy and trans-
port and logistics? Can we create more_jobs
in South Africa by-attracting more investors
and encouraging more companies, espe-
cially small and medium sized businesses,
to enter the market? Can we contribute to
skills development and training - for exam-
ple by making use of our Transition Fund?
And can we continue to build on our proven
track record in the field of corporate social
responsibility (CSR) and our commitment to
sharing knowledge and technology?




>>>

Haspels: “For me, our common challenges
should lead to a stronger common agenda

in the year 2013.”

ANDRE HASPELS

But doing business is a two-way street.
With the South African private sector

becoming an increasingly important global

player, we would also like to highlight the
benefits of establishing a business in the
Netherlands. Centrally located in Europe
with an excellent financial climate, first
class facilities and a professional labour

force, the Netherlands is a strategic choice

for international expansion.

And Peter, what would be better than to
have your own, well known South African
brands just around the corner in The
Netherlands?

We are working with different actors to

further strengthen our economic ties. Apart :
from your own Embassy, we are also happy :

to continue our cooperation with SANEC.

2013 will be an important year with a num-:
ber of trade missions and high level visitors
scheduled to visit South Africa. SANEC can :
play an important role in “connecting” our :

two business communities, the theme of

their business directory for 2013 is therefore:

very appropriate.

We also have several financial instruments
available to support our bilateral coopera- :

tion. For more information | am happy
to refer you to our Facebook page,

AMBASSADORS INTERVIEW : BUSINESS DIRECTORY 2013

(www.facebook.com), which everyone

should ‘like’ to keep informed about what
is happening between South Africa and The :
Netherlands. Our website (www.dutchem-
bassy.co.za) also has additional information:
on our economic activities.
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© ronment and there are a range of incentives
. that are on offer to assist entrepreneurs

who are interested in making their busi-

: nesses more successful and more profit-

able. The incentives that I, however, believe

. always count the most is that it makes

i good business sense and it is profitable for

Peter, let’s stay in touch and continue our
work of facilitating the private sector in
expanding their business. Look forward
to speaking to you again!

Baie dankie, siyabonga

entrepreneurs to engage with South Africa.
. This is the case now and it will be even
: more so in the future:

- In a recent report commissioned by the

. US-based Citigroup bank, South Africa

. was ranked as the world’s richest country

André Haspels
Netherlands Ambassador

. in terms of its mineral reserves, worth an
. estimated US$2,5 trillion. South Africa is

. the world’s largest producer of platinum,

i chrome, vanadium and manganese, the

: third-largest gold-miner, and offers highly
: sophisticated mining-related professional

: THE HAGUE,

DECEMBER 2012

Dear André,

Thank you for your e-mail. Yes ... the win-
ter has come to the Netherlands, although

: (up until now) the snow has only stayed for

a little while.

| agree with you that the challenges of the
economic and fiscal situation in the Euro-
pean Union and the Euro-Zone have been

felt around the world. The longer it takes
: for these situations to be resolved, the more

difficult are the challenges that we will all
need to work to overcome.

¢ services.

- South Africa is investing R300 bil-

: lion (US$35,6 billion) into expanding and
. improving its railways, ports and fuel

pipelines, as a catalyst to help unlock its
economic potential even further.

- South Africa’s financial market develop-
ment and sopbhistication, also as a source

of exceptionally sophisticated professional
services and financial expertise, is globally
recognised. The World Economic Forum’s
2011/12 Global Competitiveness Index
displayed a high level of confidence in South
Africa’s financial market development,
ranking the country in fourth place globally

on this measure.

- The regulation of the Johannesburg Stock
Exchange was ranked number one in the
world, as was the strength of South Africa’s
auditing and reporting standards. Addition-
ally, South Africa is ranked second for both

Goosen: “We have been and are continuing to
be on an upward trajectory improving our
society and growing our economy.”

We can, however, not allow ourselves to be
overwhelmed by these challenges and it is
essential for Embassies such as ours — and
institutions such as SANEC — to not only
work together but also to act as catalysts
for ‘connecting’ our entrepreneurs and
investors.

South Africa has an excellent business envi-

the soundness of banks and the efficacy of
corporate boards.

South Africa is one of the emerging econo-
mies of the world and a leading role-player
in the G-20 and other international forums,
such as BRICS, where the shape of the
global economy into the future is being
deliberated.

13 e« BUSINESS DIRECTORY 2013 :ADVERTISEMENT

South Africa will in fact be hosting the Fifth Summit of BRICS
(www.bricss.co.za) during March 2013 and we are planning to uti-
lise our chairpersonship of BRICS to vigorously pursue the potential
for growing trade and investment, as well as intra-African trade
and investment.

Our confidence does of course not underplay the challenges that
the country as a whole continues to confront as a result of the in-
iquitous legacies of apartheid. One thing is however clear, we have
been and are continuing to be on an upward trajectory improving
our society and growing our economy to the benefit of all of our
people and to the benefit also of our international partners and the
companies that invest or do business with us.

I am looking forward to our continuing cooperation and work to-
gether. Our Embassy in The Hague is also using its website (www.
southafrica.nl) as a key tool in the promotion of economic ties
between South Africa and the Netherlands. The work that we have
previously undertaken to identify specific products and product
areas where competitive advantages exist, is to be added to in the
near future. The new ‘database’ addition will contain information
on the bilateral investors and the bilateral business partners.

All the best as always and met vriendelijke groeten, Peter

Peter Goosen

Ambassador

The South African Embassy
The Hague (Netherlands)

The right
response to risk
— that’s our secret

Robins sound different alarm calls to distinguish between
different types of risks. Aon too is an expert at risk
assessment. Our experienced brokerage professionals
alert our clients of risks threatening their business success.

But we don’t only spot risks, we help you manage them
too. Our team of inspired, independent thinkers
capitalise on an extensive range of skills to develop
comprehensive, client-specific solutions. Which explains
why Aon is the world’s leading provider of insurance and
reinsurance broking, risk consultancy services and
employee benefits, as well as tailor-made Household
and Motor Insurance.

Call 0860 453 672 or visit aon.co.za.
Alternatively, SMS the word “Risk” to 31762 and one of
our consultants will contact you.

Empower Results™
Risk. Reinsurance. Human Resources.

Aon South Africa (Pty) Ltd is an Authorised Financial
Services Provider (FSP #20555).

Aon is the Principal Sponsor of Manchester United.

AON
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Enhancing
ife .
N Africa

In 2012, following the kick-off in Egypt, the Philips Cairo to Cape Town road show travelled | 2,000 kilometres across
Africa, visiting seventeen cities in eleven countries. The aim was to increase awareness on how healthcare, consumer

lifestyle and lighting solutions can contribute to improving the quality of people’s lives in Africa. During the road show

Philips showcased local, relevant and affordable innovations. Engaging dialogues were established with customers,
governments, NGOs and media on topics relating to key challenges facing Africa and how new innovations can

address these: Mother and Child Care, Women's Healthcare, energy efficient LED and solar lighting solutions. In

addition, clinical education and training was provided to more than |,200 African healthcare professionals to help

improve standards of care.

Improving the

quality of people’s

lives in Africa

One key example of this is the rapid development in LED road and area lighting, Back
in November 2009 a small but important piece of history was made in Johannesburg
when for the first time a night time game of football was played under solar powered
Philips LED floodlights. The implications of this for the developing world were
profound, for if sunlight could be used to light a small football pitch then was there
anything that could not be lit? There was also a comparisen with the way the adoption
of mobile phones in the continent had meant a technology leap. Suddenly the dream

of lighting rural South Africa in a sustainable way became a reality.

Since the first pioneering efforts in 2009 the solar powered LED lighting has continued
to improve roughly tripling its light output whilst reducing costs by two thirds. Testing
has also continued and in August 2012 Philips announced it would be installing another
hundred so called “Community Light Centres.” across Africa including many in South
Africa. They are targeted at schools which are central to their local communities and

the idea is to enable life in the evening at a communal level.

The potential benefits are clear. Darkness holds countries back socially and economi-
cally. Roads are dangerous places, and security is a constant issue. Shops close early,
productivity in businesses is lower, fewer jobs are created and the quality of life is
gravely affected. There are no sporting opportunities for youth in the evenings, natural
disasters and accidents are made worse and communities are literally forced apart.

This is indeed self evident to anyone wha lives or has lived in Africa,

15 o BUSINESS DIRECTORY 2013 : ADVERTORIAL

The Philips Cairo to
Cape Town road show
Is about bringing
iInnovative solutions to

the African market.

We already have a template for this. Enabling life in the evening with light was a key
aspect in the development of Europe and America in the 20th century. It led to safer
environments for communities, economic growth and social development. Evening
education dlasses became wiable whilst healthcare and disaster relief were made

easier. Who can doubt the same dynamic will apply to rural South Africa.

Football is a universal language which inspires passion and enthusiasm across the
world. It can be used to coach young people in life skills and its top stars are icons
whao have influence with politicians, media and young people alike. The enablement
of football in the evenings therefore is a powerful way of demonstrating this new
technology breakthrough and it was a mutual appreciation of this idea that led to a
new partnership by Philips and the KNVB (The Royal Dutch Football Association) in
Movember 2012.

The Cairo to Cape Town road show also displayed Philips’ commitment to the
healthcare of mothers and children, supporting the UN Millennium Development
Goals (MDGs) 4 and 5. These goals aim to reduce child mortality rates and improve
maternal health. Across Africa, the lack of availability of trained and skilled healthcare
professionals is still an on-going challenge. Philips used the road show to deliver
clinical education on baby resuscitation, foetal monitoring and clinical ultrasound and
to train healthcare practitioners on how to accomplish safe childbirths and improve
maternal and infant care. Over |,200 healthcare practitioners received training

during the current road show.

Philips also introduced ClearVue, a family of ultrasound solutions featuring innovative
technology, smart design and ease of use to make high quality imaging available to a
wide range of dlinicians across Africa. The ClearVue exemplifies Philips commitment
to more cost effective, simplified, patient-focused health care solutions with high
clinical performance. They also introduced, their NeoPAP breathing system devel-
oped specifically to treat new-boms and infants with Respiratory Distress Syndrome
(RDS), or who are recovering from RDS. The NeoPAP is designed to meet the
needs of the smallest, most vulnerable patients and to minimize the potential for
skin-related problems seen with traditional continuous positive airway pressure
(CPAP) devices.

Philips believes that mothers make the best choices for their child, so we are support-
ing them by providing more education on this complex issue. It starts with educating
the healthcare professionals with the proper knowledge so they can best advise the
mother, During the Cairo to Cape town Road show 2012, Philips conducted training
sessions, led by Dr Diana Du Plessis for Health Care professionals. The focus of these
workshops were on Breastfeeding basics as well as HIV and Breastfeeding which is a
very relevant topic in our medical sector . It was well received by the healthcare pro-
fessionals and attendance was both from the private and government sector.

The Philips Cape town to Caire road show will be back in May 201 3.

For more information contact Philips Southern Africa on +27 471 5000

or visit our website on www.philips.co.za

PHILIPS



SANEC

Recommends

Sculpture exhibition
‘Beelden aan Zee’

Museum ‘Beelden aan Zee’ exhibits
high quality international, modern
and contemporary sculptures. Last
summer, The Hague hosted the
exhibition ‘The Rainbow Nation” with
more than fifty sculptures by the
major South African artists of the
past sixty years.

© the African community and empha-
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Festival for the African language
13 — 16 June 2013

The African language is alive and
kicking in South Africa and has a rich
cultural life. This festival shows the
diversity and the cultural wealth of

sises the mutual solidarity between
the African and the Dutch
community.

www.festivalvoorhetafrikaans.nl

¥ Tell it W|th tulips

Although the tulip originates from Turkey, Holland is famous for the
colourful flower. Annually about 2 billion tulips are exported world-
wide, 80% of the total global market! The national tulip park De

Keukenhof planted more than 7 million tulips, daffodils and hyacinths,

in order to ensure full bloom in the park in 2013! Quick fact:
SANEC facilitated a horticulture trade mission to South Africa in 2012.

The Royal Concertgebouw Orchestra is
celebrating its 125th anniversary in 2013. The
event is being marked by a world tour of the
‘world’s best orchestra’ to five continents —

Africa, Australia, Russia, Argentina and Brazil

- and a celebratory programme in Amsterdam.
The orchestra will play in Cape Town, Durban
and Pretoria and will participate in educational
and community related work in Cape Town,
Umlazi Township and Soweto from g9 March

to 12 March 2013.

\HWHH
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Wie is de mol?

Did you know the popular TV-
adventure show was shot in South
Africa in June 2012, broadcasted in
Spring of 2013 in Holland?

Protea Power

" The protea is one of the most known

flowers in South Africa, not only
because the national cricket pride is
named after this famous plant. In
Afrikaans and Dutch the protea is also
know as Suikerbossie. 92% of the spe-
cies occur only in the Cape Floristic
Region, a narrow belt of mountainous
coastal land from Clanwilliam to Gra-
hamstown. If you are interested, read
the recently publiced book Kroonjuwelen
van de Kaap about fynbos species, writ-
ten by Joop Schaminée , accompanied
by photography of Liesbeth Sluiter from
the Wageningen University.

BUSINESS DIRECTORY 2013 { SANEC RECOMMENDS

Kadangas: the hip flip flop

This sustainable sandal is being produced in The

=, Ubunthu Company, a socially responsible

=7 .2 = "2 sandal factory in the townships of

~_ <"~ Durban, set up by Dutch entrepreneurs.

In Ndebele — one of the South African
languages — Kadangas means a ‘step forward’.

With this initiative Dutch companies are creating jobs for the

locals in the area and help the local population in Durban to

do a step forward. Find out more on www.kadangas.nl.

Catch Goldfish
Goldfish needs a bigger pond. Musical duo Dominic
Peters and David Poole started the band Gold-
fish in Cape Town a few years back, while
living a student life of surfing and playing
music. The South African duo has become
famous for their funky and jazzy dance
music and has built a huge fan base in
the Netherlands over recent years. If
you have missed their concert in Am-
sterdam in February, try to catch them T
some other time. Follow these talented Tt
guys on www.goldfishlive.com.

Expressions without Borders

iZArte in Zutphen, a Dutch gallery specialised in South African art, started Ex-
pressions without Borders, an artistic cooperation with three organisations from
South Africa: The Soweto Hotel, Funda Community College and The Kliptown
Artists Impact. Their common passion: exploring the potential of the unbeliev-
able art and culture of Kliptown. The organisations are currently working on the
third, Edition 2013/2014, taking place in Zutphen and in Johannesburg. Don’t
miss out and visit the webgallery on www.izarte.nl

. 1Zal'[€
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Linklaters

in alliance with » L'i n k] aters

WEBBER WENTZEL

Who we are

Introducing Linklaters’ alliance
with Webber Wentzel

On 1 February 2013 Linklaters entered into a collaborative alliance
with South Africa’s premier full-service law firm, Webber Wentzel.

Our alliance with Webber Wentzel complements Linklaters’ market leading Africa practice.
Together we can provide our clients with a unique advantage through the firms’ combined
experience, know-how and international and on-the-ground resources.

First class legal advice,
wherever your business takes you.

For queries in the Netherlands, please contact:
Martijn Koopal National Managing Partner
martijn.koopal@linklaters.com

Yael Shafrir Business Development and Marketing Manager
yael.shafrir@linklaters.com

WTC Amsterdam, Zuidplein 180, 1077 XV Amsterdam
Tel: +31 20 799 6200
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SANEC

Facilitating International Business

SANEC was established in 19 92 by its founding members (e.g. Philips, Shell, Unilever,
Akzo Nobel, Stork, KLM etc.) in collaboration with the South African Ambassador in The Hague,
with the goal to promote the trade and investment between the Netherlands and South Africa.

Since 2007, SANEC has extended her activities to the 1 I other countries of the Southern African
Development Community (e.g. Angola, Botswana, Namibia, Mozambique, Malawi, Zimbabwe etc.)

We are the ke¥ intermediary d enCY for companies, organisations and entrepreneurs doing or
u

seeking to do business in and between the Netherlands and South Africa, the Benelux and the southern African regions.

With considerable presencein THE HAGUE, JOHANNESBURG AND CAPE TOWN,

SANEC is ideally positioned to offer an extensive business network.

As a private, non-profit organisation, we strive to foster business relations and stimulate exports, imports, services (business
tourism) and foreign direct investments between South(ern) Africa and the Netherlands.

SANEC has 400 members, including those in the Board of Directors. Members comprise of

multinationals, small and medium enterprise, entrepreneurs and start-ups.

Membership is open to any company or person registered and or established in SOUTHERN AFRICA,
BENELUX and in particular South Africa and the Netherlands.

SANEC offers a range of services to its Members, notably its four pillars:
ANEC, the business facilitator

Pl -y market entry & business support (i.e. project management),

facilitating trade & investment promotion,
networking opportunities and
marketing & PR support.

N ETWO R KI N G is one of our core strengths and SANEC tries to bring as many

people together, either through matchmaking sessions or events in the business community.

Yearly, about 1500 business relations participate in SANEC events.

Joining SANEC opens new doors to an intenSive b“SineSS netWOI‘k

and access to various activities. For more information please visit www.sanec.org.
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September

Member cocktails

One of the prime tasks of SANEC is

bringing people together. We en-
able entrepreneurs to get to know
each other, to network and to dis-
cover business opportunities. Be
inspired by the Member Cocktails

that have been facilitated in 2012.

January

New year’s cocktail
An exiting start of the year in
Johannesburg, where author of
‘An Inconvenient Youth’, Fiona
Forde, outlined the Malema
phenomenon and his future

in South African politics.

Opening new SANEC
office and launch
Business Directory

SANEC members and
partners gathered in

the Atrium of the World
Trade Centre to celebrate
the launch of the Business
Directory 2012 and the
official opening of the
new SANEC office in

The Hague.

KLM Social
Media
Strategy

KLM presented their
innovative social
media strategy in
the heart of Sandton,
¥ Johannesburg. At the
same event, SANEC
launched their Business
Directory 2012 as well.

% SMIT International

France, Belgium and
Holland connect

Together with the Belgian and French
Chambers of Commerce, SANEC facili- .
tated a fruitful networking opportunity
at the unique Katy'’s Palace Bar in
Kramerville, Johannesburg.

i

Royal Concert Building Orchestra
SANEC members and associates, Ambassadors and board
members of the Royal Concert Building Orchestra (RCO)
Jjoined together to discuss mutual business opportunities,
and RCO introduced their ‘World Tour South Africa’.

il SANEC members and other
invitees were inspired by a nau-
tical presentation of Abel Dutilh,
Advisor to Group Management
of SMIT International, and used
the opportunity to catch up with
fellow entrepreneurs.

21

November

13

December

Cocktail @ Heineken

Rob Marijnen, Business Development Director

of the Region Africa & Middle East at Heineken
International, attract the attention of the at-
tendees by a fascinating speech about the growing
business developments of Heineken in Africa.

SANEC, FMO & IDC
Cocktail & Dinner

A high-profile cocktail and dinner event initiated by
FMO and IDC and facilitated by SANEC. Big names
such as Philips, Brandhouse, Standard Bank, Bowman
Gilfillan etc., were all attending.
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Visit of the Angola
Secretary of State for

External Relations
SANEC was proud to welcome Mr.
Rui Jorge Carneiro Mangueira,
Angolan Secretary of State for
External Relations. We organised
aroundtable for our members and
government officials which al-

Events, trade visits
& workshops

Throughout the year, SANEC hosts several relevant seminars, work-

lowed for the open discussion around the opportu-
nities and partnerships with and in Angola.

Zimbabwe Roundtable

In cooperation with Deloitte, SANEC hosted a
Roundtable in Amsterdam for businesses and
potential investors who are interested in receiving :
fundamental information on doing business in
Zimbabwe.

shops, roundtables and network breakfasts, luncheons and dinners.
In addition, we facilitate trade visits from and to southern Africa.
We present the highlights of the past year to you. For more in-depth

stories, please visit our website www.sanec.org.

Emotive Branding
Roundtable

November The interactive marketing event in Johan-

) nesburg brought awareness on people’s
drives in life and how to reach clients
through triggering their drives. Using the
same principle in branding and advertising
has proven to increase sales.

SANEC Trade & Invest-
ment Gala Dinner

_‘ SANEC and ISAH Business
I, Breakfast Emoyeni in
Park Town

‘20 years economic ties between the Nether-
lands & South(ern) Africa’

ISAH and SANEC invited their
mutual network to discuss the
potential of the manufacturing

industry in South Africa. The
breakfast was opened by the
former MEC of Economic Devel-
opment, the honourable Qedant

Dorothy Mahlangu.

SANEC Annual
SADC Luncheon

We were pleased to welcome
honorary guest Prof. Dr. Jan Peter
Balkenende to its third an-

nual SADC Ambassadors Business
Luncheon at Kasteel de Wittenburg,
Wassenaar.

Speeches by Mr. Bernard Wientjes, chair-
man of VNO-NCW and Honorary MEC
of the Gauteng Province in South Africa
Nkosiphendule Kolisile, a video of the
Peace Parks Foundation, special perfor-
mances of the Soweto Spiritual Singers
and Ruth Jacott and the presenter Frits
Huffnagel made this evening a real
between the Netherlands and South(ern)
Africa. The event took place in Grand
Hotel Huis ter Duin in Noordwijk.

4

October

T3M Sales Transformation

“Everything you did to get where you are today,

is not sufficient to keep you there!”

This is what Martijn Schaap said, starting
his Sales Transformation Roundtable
session in Johannesburg in October.

Malawi Business Forum

In honour of Her Excellency the Presi-
dent Joyce Banda, SANEC facilitated
the Malawi Business Forum in Brussels
in cooperation with the Embassy of the
Republic of Malawi and CBL-ACP.

18




PICTURING SANEC : BUSINESS DIRECTORY 2013 - 24

Trade missions

We facilitate (multi) sector trade missions throughout the year on behalf
of or in cooperation with partners. Through tailor-made programmes,
consisting of matchmaking sessions, company visits, seminars and net-
working events, parties are given the chance to shape their international

ambitions and realise them. Please be inspired by the 2012 trade missions.

Bay receives
warm welcome

The Walvis Bay
Corridor Group paid

a working visit the
Amsterdam to pro-
mote the utilisation
of transport corridor
networks in Southern-
Africa. Photo: Johny
Smith of WBCG.

Malawi Trade Delegation visits Holland

In cooperation with the Embassy of the Republic of Malawi, SANEC
facilitated an extensive trade mission and matchmaking programme.
This was the largest delegation from Malawi to the Netherlands ever,
focusing on the AgroFood sector.

Namibian delegation from Walvis'"-,.

3-7

September
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A delegation of seventeen
horticulture companies visited

the South African market,

network.

Intermodal Mission

SANEC facilitated a trade mission to South Africa
for ten (mainly) Dutch organisations, funded by
the Dutch 2g@there programme and in close
cooperation with the Netherlands Embassy in
Pretoria. The highlight was the Intermodal Africa
conference in Durban on 6 and 7 September 2012,
where the Holland Pavilion played an important
and excellent hosting role in facilitating interna-
tional business interactions.

During the WISA 2012 Conference, held from
6 -10 May in Cape Town, the Netherlands
Water Partnership (NWP) hosted the Water
|mternational Conugy trade mission from the Netherlands. For the
§ thirteen Dutch delegates SANEC facilitated
several matchmaking sessions at the Cape
Town International Convention Centre.

sourcing future projects and
 broadening their business

Water Trade Mission

27-30

November

Port & Corridor Cooperation Mission
Amongst other parties, the South African
Department of Trade and Industry (DTI) and
transport and ports giant Transnet were present
to share knowledge, information and networks
with their Dutch counterparts in the field of

Port & Corridor Development.

7)., South Africa from 15 - 21 April
L. 2012 with the goal of exploring

Gender Mission
Supported by SANEC,
the South African
Embassy in The Hague
hosted a gender business delegation, headed
by the Honourable Deputy Minister for Trade
and Industry Ms. Elizabeth Thabethe.

I 12-16
FOOd Securlty November

Mission

Multi-Sectorial Trade Mission

Alarge delegation from the Gauteng Provincial

Government (GPG), the Gauteng Growth & Devel-
opment Agency (GGDA) and
Gauteng-based compa-
nies, visited various
organisations and
corporations in

A diverse delegation of twelve
Dutch companies visited South
Africa from 12 — 16 November 2012
to identify business opportunities
in the food security sector. Among
the delegates were companies ac-
tive in irrigation solutions, organic

: the Netherlands
food production, nursery manage- in sectors from
ment consultancy and research. manufacturing to

tourism.

27-30

November
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Meet our General Managers

Two cities, two countries, two
General Managers, but one
vision. Meet Froke Gilsing and
Mark Agterdenbosch, respec-
tively the General Managers
of the SANEC offices in Jo-
hannesburg and The Hague.
A short, joint interview about
their daily passion to connect
and facilitate on a daily basis.

What can make your ‘business day’?
Booking results! Booking results from
the connections we create and facilitate
on a strategic and practical level, and see-
ing companies explore to find the right
partners and expand their activities.

What is the biggest shift in the business
environment over the years?

Due to increased mobility, a strong ur-
banisation is occuring in Africa, creating
growth in its major cities. This creates a
lot of business opportunities for Dutch
expertise in the SADC region, in the field
of spatial and economic planning, water
consumption/purification, agro food
processing and manufacturing, as well as
advanced logistics.

We see a trend emerging: increased
export from Africa to the Netherlands.

A new market is opening up and the po-
tential of export possibilities to the SADC
region is being revealed.

Global economic developments such as
the Euro zone crises and Africa unlock-
ing its unlimited potential seem to be

conflicting developments at first sight,
but we like to ‘preach’ the opposite and

expose the opportunities that these cur-
rent developments have for companies
in both regions. Don’t waste a crisis

and look beyond the obvious to explore
investment opportunities..

“Let us help you
activate your brand!
Use and follow our
diverse network and
informative events.”

Tell us what makes bilateral trading be-
tween the Netherlands and South(ern)
Africa interesting?

In the last 20 years, bilateral trade has
been flourishing! Check the statistics:

« 20% of South Africa’s agro is exported
to the Netherlands

« In the food processing industry, the
Netherlands is the second biggest inves-
tor in South Africa

+ 88% Of the FDI (Foreign Direct Invest-
ments) in South Africa comes from the
European Union member countries

« The Netherlands is the fifth largest
investor in South Africa on a global basis.

What advice will you give to SANEC
members who want to gain most from
their membership?

Make yourself visible! Use the SANEC
networks in the Benelux and SADC
region. Active investments have been
made in the last 24 months to intensify
and broaden our connections in order to
support our members.

Let us help you activate your brand!

Use and follow our diverse network and
informative events. Whether you are
looking for starting or expanding your
activities, we can open doors and develop
market entry strategies and offer you
‘easy landing’ solutions.

Make use of the knowledge and network
we have on a decision making level, as
well as the expertise of the SANEC team
to assist you in this process.
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Meet the Project Management Team

“Southern African and Dutch business people go the extra mile in exploring where business

matches can be found between the two regions. This entrepreneurial and durable approach

is also strongly embedded in the SANEC organisation and makes the organisation open to
adapt to changes for the benefit of its stakeholders.”

Mark Reyneker, Project Manager,

Office The Hague

“As project manager for SADC I have witnessed
a steady increase in business opportunities in
the southern African market; this positive trend
is reflected in our growing membership and
project acquisition.”

Caroline de Bruin, Project Manager,
Office The Hague

“As project manager Export & Trade Promotion .
I aim to facilitate our members on both sides of ..~
the globe by introducing them to a high-level and
relevant platform for their products and services.”
Sanne van Laar, Project Manager,

Office Johannesburg

“In my position I take the role of a gateway in
two directions and stand side by side with my
client in identifying opportunities and devel-
oping business. Up to date knowledge of both
regions is an absolute necessity in order to be a
valuable knowledge partner.”

Hans Kroll, Project Manager,
Office Johannesburg

R S
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SANEC

Facilitating International Business

Q One team,
one vision

“Understand-
ing about

many different
industries and
business mod-
els, and at the
same time build-
ing a broad and
diverse network enable
me to add strategic value to

our members’ and clients’ business in
proactive and efficient ways.”

Marlon Drent,
Project Manager, -

Office Johannesburg

“As SANEC’s appointed
representative for the
Western Province region,
I provide a network in all
areas of business. This
being the case, promoting
and marketing SANEC
is instant due to local,
national knowledge in
business and government
levels.”

Feico Mulder,
Western Cape
Representative
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\_4 HILTON
7 HHONORS

CONVENIENTLY LOCATED
NEAR EVERYTHING.

In business, they say it's not what you know but who you
know that's important. In which case, if you're doing business
in Sandton, step inside our first-class hotel and you'll instantly

feel the warmth of our genuine South African welcome.

From the moment you arrive we're at your service. Need to
host an important meeting? We have the business facilities
to adapt to your needs. Want to entertain a client?

Our Faces Bar and Tradewinds Restaurant with cocktails
and cuisine won't disappoint.

For more information please call +27 11 322 1888
or email reservations.sandton@hilton.com

STAY HILTON. GO EVERYWHERE.

@
Hilton

138 Rivonia Road | Sandton | 2196 | South Africa | sandton.hilton.com

©2013 Hilton Worldwide
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Manufacturing Accelerator Programme

Become a champion in

manufacturing and we
guarantee you more profit

The main goal of MAP is to help manufacturing companies
in SA to become more competitive by strategy building and
awareness, usage of smart IT, mentoring and training and
capital investment solutions.

With MAP you can count on:

* Increased profit with a fast RO

e Strengthened strategy

¢ Increased decision making capabilities
e Streamlined processes

¢ Better BBBEE rating

e Easy industry standard compliance

Take your first step to become a manufacturing
champion and contact the MAP Programme Office!

o)
BECOME A .

CHAMPION

IN A NUFAG TURING

o

MAP programme
is well received by

GAUTENG PROVINCE

ECONOMIC DEVELOPMENT
REPUBLIC OF SOUTH AFRICA

2
LN

&3 .
the dti
(g@') Department:
{8 4)) Trade and Indust

ry
v}( REPUBLIC OF SOUTH AFRICA

MAP Partners

isah
BUSINESS SOFTWARE

www.isah.com

www.mapprogramme.co.za

Rifle-Shot Performance Holdings ([
Enabling Exceptional Operational Performance

www.rifle-shot.co.za

SANEC

Facilitating International Business

www.sanec.org
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Amandla Marine

A

SMIT

SERVICE
ACTIVITIES

4

S A Al O (il I ©

Management of Offshore
Tanker Terminals

Subsea Services
In-Port Bunker Delivery
Offshore Supply & Support
Ocean & Coastal Towage
Environmental Protection
Support for Emergency Response
Vessel Management

e L . S5

HEAD OFFICE
31 Carlisle Street, Paarden Eiland 7405
P.0. Box 1339, Cape Town 8000
Tel:+27 (0)21 507 5777
Fax +27 (0)21 507 5885
Email: smitamandla.cpt@smit.com
www.careersatsea.co.za
www.facebook.com/SmitAmandlaMarine

Partnering for tomorrow, today

| N

22' Amandla Marine
SMIT

Black empowered specialist marine services company SMIT Amandla Marine has a track

record in Southern Africa that is without comparison. The company was formed in 2005 with

the sale of 30% ofits operations to black shareholders and an inclusive Employee Trust that

benefits permanent employees.

This means that the permanent employees of SMIT Amandla
Marine have a vested interest in the company’s sustainability
and growth. Global marine services provider Boskalis owns
70% of the company and plays an active role in supporting its
South African growth, supporting continued improvement of
the company’s Broad-Based Black Economic Empowerment
(B-BBEE) status.

SMIT Amandla Marine, with a Head Office in Cape Town,

and operational bases in Port Nolloth, Mossel Bay, Durban,

Richards Bay, as well as in Beira, Mozambique, offers inno-

vative solutions to its Clients’ specialist requirements, and

serves the Offshore and Energy markets, currently delivering

the following services in Southern Africa:

« Offshore Support & Supply

o Coastal & Harbour Towage

o In-Port Bunker Delivery

« Management of Offshore Tanker Terminals &
Associated Subsea Services

- Environmental Protection & Emergency Response

« Commercial Vessel ManagementIn October, SMIT.

Amandla Marine received a ‘Nation Builder’ award for its

commitment to training and development. The company
support’s the South African State’s drive to develop scarce
skills in the maritime sector and is proud to be involved
with the operation of Africa’s first ever training ship. For-
mer Antarctic supply and support vessel, ‘S.A. Agulhas’ was
re-launched by the South African Maritime Safety Authority
(SAMSA) in July 2012 as a Cadet Training platform. SMIT
Amandla Marine provides a full vessel management service
for the ‘S.A. Agulhas’.

As part of the company’s commitment to socio-economic
development, the company has also funded training for more
than 170 South Africans from coastal communities over the
past 2 years in order to enable to them to access the formal
sector — many successfully achieving their Skippers qualifi-
cation for vessels under 25tonnes. In November 2012, SMIT
Amandla Marine, in partnership with the South African
Maritime Safety Authority and the Mossel Bay community,
opened the Nikha Ithuba Training Academy to continue
this worthwhile coastal training initiative. We also a proud
sponsor of the Lawhill Maritime Centre, a secondary level
educational institution based in Cape Town. We’re proud to
be making a difference where it is needed!



In the last decades, farms
have started to operate on a
larger scale and production has become
more intensive; more than half of the
Netherlands’ total land surface of 4.15
million hectares is used as farmland. This
in combination with increased fertiliz-
ers and manure poses challenges to
the environment. Therefore, the Dutch
agri-business has been focusing strongly
on increasing its sustainability, which
includes a healthy, safe food production
with respect for the landscape and the
environment.

Agriculture & South(ern) Africa

South Africa is the major producer of
maize, wheat, sorghum, millet, beef,
poultry, dairy, sugar, and horticultural
products, and has the potential to grow
virtually all its basic products and services
into a highly developed food processing
sector. Indeed, while agriculture in South
Africa accounts for 4.5% of GDP, agri-
culture and food processing combined
account for 15% of GDP.

With South Africa as the dominant agri-
cultural producer, neighbouring countries
have found important niches for their
own agricultural production. In
Botswana, the agriculture sector (2% of

GDP) is dominated by beef production.
For instance, 90% of commercialised
beef production in Botswana is exported
to the EU. The country uses a variety of
trade tools to regulate imports of maize,
wheat, poultry, beef, fresh milk and veg-
etables, with a view to sustaining some
level of local production.

“SANEC has facilitat-
ed two trade missions
in 2012 focussing on

food processing, secu-

rity and horticulture.”

In Namibia, where the agricultural sec-
tor contributes 12% to GDP, a similar
situation prevails. Where beef produc-
tion dominates and the regulation of
imports in a context of significant import
dependence is also a characteristic: over
half of all cereals consumed in Namibia
are imported. Here, agricultural trade
policy tools are actively used to sustain
and promote commercial production of
maize, wheat and horticultural products,

SECTOR FOCUS BUSINESS DIRECTORY 2013
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The Netherlands belongs to the world’s top three of main
producers of vegetables and fruit together, with the USA
and France. The country supplies 25% of the vegetables that
are exported from Europe elsewhere. The agricultural sec-
tor contributes approximately 10% of the Dutch economy and
provides work and income for more than 660.000 people. In other

words, the sector is one of the drivers of the Dutch economy.

as well as millet and sorghum. Angola
and Mozambique, where the agriculture
sector contributes 20% and 27% to GDP
respectively, have enormous agricultural
potential, which has been suppressed by
decades of civil war. In Angola, currently
only 3% of arable land is under produc-
tion. In both countries, as across the
whole of the SADC region, agricultural
production is divided between large-scale
commercial production and small-scale/
subsistence farming. This constitutes a
major challenge to agriculture and agri-
cultural trade policy development at the
national level.

SANEC & Agriculture

As agriculture and agro-related business
are amongst SANEC’s focus sectors,
SANEC has facilitated two trade missions
in 2012 focused on food security, food
processing and horticulture in April and
November respectively, from the Neth-
erlands to South Africa. Both missions
were attended by approximately fifteen
Dutch companies each and a number

of direct business deals were generated
during these missions (see also page 22 &
23). In 2013 SANEC has started an export
promotion desk, offering a trade match
programme with the objective of stimu-
lating the export of agro products.
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Can you tell something about the history of
the company and your core business?

The First Potato Dynamics Group special-
ises in the development and commerciali-
sation of potato varieties that have Plant
Breeders Protection (PBR Varieties) in
terms of the international UPOV Conven-
tion. This means that the seed of the spe-
cific varieties can only be produced and
sold in countries which are signatories

to the UPOV Convention.

“We produce a health-
ier variety. Almera

is suitable for people
who are diabetic or
striving to maintain a
healthy weight.”

You have a strong Dutch connection, can
you explain why and how?

We are the South African agent for two
major Dutch breeding houses, namely
Agrico and Meijer. Historically our focus
was on the processing industry which is
a very rapidly growing market in South
Africa. Having established dominance in
this market, we are now actively looking
for varieties which can give the company
a strong position in the table market.

Can you tell us about your import & export
and which role does innovation play?

We do not breed any potato varieties, but
import mini tubers for trials throughout
South Africa. The successful varieties are
selected from the trials and in-vitro
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PoTaTo Dynamics

In this Business Directory you find seven stories about the

SANEC focus sectors. Every left page provides a birdseye-view

on the industry. On the right page, you will come across an

interesting story about a successful SANEC member in this

specific sector. First, Potato Dynamics Holdings kicks off!

material is imported from the Neth-
erlands. Only mini tubers and in-vitro
material may be imported. That is for
production of seed potatoes.

On normal table potatoes we export to
neighbouring African countries of which
Angola, Ghana and Zambia is the most
important. As such, innovation on new
varieties is important to enable us to
grow potatoes that suites our SA climate
and conditions and to supply potatoes ac-
cording consumer demands and needs.

Do you have a special variety in your as-
sortment? We have heard something about
a potato for the diabetic?

We have a few special varieties to fit
specific customer demands, for example
the Almera. Almera is a healthier variety
of potato. Unlike most spuds, Almera is
suitable for people who are diabetic or
striving to maintain a healthy weight.

Lastly, can you tell us something about your
CSl strategy?

Helping out those less fortunate is very
important to the company. The First
Potato Dynamics Group together with
C.Meijer B.V (Netherlands) continuously
support the Abalimi Bezekhaya (Farmers
of Hope) project. We work in the under-
developed townships of Cape Town. Aba-
limi’s aim is to reduce poverty in these
townships by supporting micro — agricul-
ture in the local community allotments.

We assist individuals, groups and com-
munity based organisations to initiate
and maintain permanent organic food
growing and nature conservation projects
as the basis for sustainable lifestyles, self-
help job creation, poverty alleviation and
environmental renewal.

For more information: www.abalimi.org.za.




The Dutch creative industry is currently gaining considerable
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international acclaim and has particularly strong profiles in

interior design, gaming, fashion, dance music and architecture.

In fact, the creative industry is one of the fastest growing sec-

tors of the Dutch economy. The industry, in size and impor-

tance, has built up an international reputation for excellence.

There is a positive effect of the presence
of the creative industries in the business
environment in Dutch regions. Cluster-
ing of creative businesses and institu-
tions make regions more attractive for
other companies and talent to establish
themselves.

The added value of the Dutch creative
industry is estimated at € 7.1 billion. That
is approximately 1.9 % of the GDP. The
annual approximate export amounts to
1.7 % of the total Dutch exports.

Creative Industry & South(ern) Africa

In southern Africa it is recognized that
if effectively nurtured and exploited,
creative industries could offer more
economic, social and cultural benefits to
South Africa and the sub-region at large.

The most dominant form of creative in-
dustries taking place in southern African
are crafts and cultural tourism. However,
with strong growth potential, indications
suggest that a range of untapped oppor-
tunities exist.

It is not a coincidence that Cape Town
has been named World Design Capital
for 2014.

The title results in an exciting year-long
programme of design-focused events
that will see creative communities across
the globe turning to Cape Town for so-
cial, economic and cultural solutions.

SANEC & Creative Industry

In 2013 and beyond SANEC, will in-
clude the Creative Industry as one of its
focus sectors. We acknowledge that the
creative industry can make an important
contribution to the levels of competition
and innovation in other sectors.

We recognize that it is becoming in-
creasingly important for companies to
distinguish themselves globally. Strong
branding and creative positioning can
be hugely beneficial! Companies
that do not belong to the creative
industry, which is the majority,
would be able to take advantage
of the products and services of
the creative industry. We will
work to encourage our mem-
bers to engage more with the
creative industry and to form
partnership with this fast
growing industry.
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DESIGN
Academy
Eindhoven

The academy offers a four-year Bachelor
course and a two-year Master course. It
has an impressive, international team of
tutors at its disposal and the quality of
the students it educates is very high; all
teachers hold their own design practice.
The DNA of Design Academy Eindhoven
can be described as conceptual, authen-
tic, creative, flexible, free, passionate and
curious.

DAE maintains a large network and
strong connection with the design field,
industry and business partners. The
academy noticed that practical experience
through joint projects gives its students
more insight into their choice of progres-
sion and further development as

a designer.

DAE and Design Indaba South Africa
Design Academy Eindhoven maintains

a strong relationship with Design Indaba.
Design Indaba is a multifaceted platform
committed to a better world through
creativity. DAE alumni get selected as one
of the speakers at the Design Indaba in
South Africa, official design capital

of 2014.
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Design Academy Eindhoven (DAE) is an international

renowned institute in higher education which specialises in in-

dustrial design. DAE is founded in the Netherlands in 1947 and

educates around 700 designers from 50 nationalities.

It is a huge honour for DAE alumni to
enter the main stage to present their
graduation projects. Alumni, who re-
cently entered the Design Indaba main
stage, are:

August 2011 - Sonja Béiumel (graduated
Cum Laude in 2009, IM Masters)

Sonja Baumel talked about growing
clothes out of the bacteria on your skin.
She asked what would happen if we com-
bine the living micro-cosmos on our skin
with a textile? Her (In)visible Membrane
project considers using the knowledge

of skin bacteria to grow and morph the
structure on the skin.

October 2011 - Jonathan Stam (graduated
Cum Laude in 2008, Man and Well Being)
Jon Stam shared six projects he created
that all have the common theme of
‘designing for and from personal
memory’. The projects are all classified
under the six memory functions includ-

April 2012 - Massoud Hassani (graduated
in 2011, Man & Activity)

Massoud Hassani presented his Mine
Kafon, a wind-blown landmine clearance.
A device that is designed to clear some
of the millions of landmines scattered
around the world offers a lesson in
thoughtful design and adaptation.

Selected for 2013: Pieter-Jan Pieters (gradu-
ated Cum Laude in 2011, Man & Mobility)
Sound on Intuition makes it happen to
transform feelings and intuitive move-
ments into music. Many people may be
able to express what a piece of music
should sound like to them, but taking
that step towards composing it will often
be too much. All you have to do is listen
to your feelings.

Design Academy Eindhoven is looking
forward to cooperating on Cape Town
Design Capital 2014.

ing personal identity, mood, relationships Photography below by jonx Pillemer.

and problem solving.
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Food & Beyerage

Smart and innovative productlon and processing solutlons are

needed to keep meeting the growmg demand of the food & beverage

industry. According to Deloitte, “it has never been tougher to.,buﬂd

and sustain a successful food and beverage business than it is today.”

We should not forget that the food &
beverage industry has a unique role in
creating economic opportunity as the
global population is rapidly growing, de-
manding more efficient food production
allowing for higher food volumes. This is
especially the case in the southern part of
the African continent, where agriculture
dominates all other economic sectors.

The southern African food and drink
industry is a very fast growing indus-

try with excellent
growth pros-
pects.

“Africa is going t6.become a much more
important contributor to overall sales
across a number of global food and drink
companies over the next 10 to 15 years,”
says Shonil Chande, a food and drink
analyst at Business .

Monitor International (BMI).

Although there is a generous prospect
for the food & beverage industry on the
continent, southern African countries
can still learn a lot from the Netherlands;
one of the world’s largest exporters of
agricultural and food products.

The Netherlands has a very innovative
agrofood technologies sectar, which
leads to healthy food and beverage
production with respect to nature and
the environment. It isiinteresting to
note that four of the worldwide
top food and bevérage compa-
nies are Dutch.:-"

Food & Bev:erage in
South(ern) Africa

southern Africa’s Iargest
manufacturing sec- -
tors; Southern Africa
produces a widé variety
of'crops and-has a sub-
stantial number of sec-

" industries. Fresh fruit
_is'the largest export fol-

Food preduction is one of

,ondar_yfood processing

lowed by sugar, processed vegetables and

fr’u.it, fish products, alcoholic products,
cereals and grain.

Developments in the food industry are
also very evident in the region. In 2005
the FISP, aimed at improving smallholder
food productlwty and ensuring food
security, was introduced. The programme
is designed to increase investment in
agriculture and to date has been success-
ful in raising maize yields and improving
food security.

SANEC & Food & Beverage

SANEC has a good network in the food

& beverage industry for which it has fa-
cilitated several trade visits to South(ern)
Africa.:In 2012, a number of Dutch
companies participated in the Food
Security Trade Mission to South Africa.
SANEC recognizes that food security is of
great essence in these times where food
sgurces are not equally divided.

To safeguard food security, SANEC

signed a Memorandum of Understanding
with NAFTC Southern African (Nether-
lands Agro & Food Technology), a private
business platform which has booked re-
sults in a similar way in China and Israel.

By launching this initiative, both parties
expressed their commitment towards
the establishment of a NAFTC South(ern)
Africa corporation based in Cape Town.

Cool Fresh International is an interna-

tional fresh produce specialist which is
intensively involved in all facets of agro-
business. The organisation embraces a
marketing network which spans all world
markets and has made broad-based
investments in primary production and
supply chain infrastructure on various
continents.

Even in the most difficult trading times,
the company has retained an uncanny
ability to embrace change and to use it
to its own benefit. This has enabled the
AgroCap Group (holding company of
Cool Fresh) to continuously create in-
novative fresh produce concepts such as
Freedom Fruit, BonSweet and Stars in
their Eyes, a project in South Africa which
has embraced 275 villages and has trained
more than 550 community coaches.

CSR Performance Ladder

Coupled with its positioning as a socially
responsible organisation (it obtained a
CSR Performance Ladder certification

in 2011) the AgroCap Group’s focus on
fair and honest business behaviour has
resulted in a substantial and sustainable
growth pattern.

The philosophy of the Group is to go
beyond importing and exporting fruits
and vegetables.
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Cool Fresh
\ stayscool!

“Even in the most difficult trading times, the
company has retained an uncanny ability to
embrace change and to use it to its own benefit.”

Over the past g years, Cool Fresh has
developed and introduced the ‘Free- savings in the logistics chain, part of
dom Fruit’ brand to the world markets. which is re-invested in self sustainable
Freedom Fruit was established in order to rural development projects with a social
create better conditions for growers, gen- communal character.

erate extra turnover and profits for the

retailer, and ideally to create brand loyalty 56 countries

at consumer level. The Group’s commercial activities are
based in Ridderkerk, the Nederlands,
from where the supply of fresh produce
to clients in 56 countries is coordinated.

Ultimately this system allows for extra

A focus is to allow each party in the
supply chain to be rewarded for the
value added (and not a disproportional
amount).
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The Netherlands has a solid, advanced and innovative energy

sector and the government is aiming to further strengthen its

competitiveness. It is for this reason, the government has iden-

tified energy as one of the top sectors.

Policies are focused on grey and green
energy. The renewable energy target set
for the Netherlands is to generate 16% of
the total Dutch energy consumption by
2020, four times the 2010 contribution of
4%, with the intention to become a low-
carbon economy in the longer

term (2050).

Renewable energy & SADC

South Africa and Mauritius are leading
in renewable energy when it comes to
the southern African region. In an at-
tempt to catch up, the other SADC coun-
tries, in cooperation with South Africa
and Mauritius, developed comprehensive
strategies and action plans for enhanc-
ing the renewable energy sector. Already
since 1996 SADC is working on the ‘Pro-
tocol on Energy’, aiming to support the
SADC Region to develop national energy
policies and matters of common interest
for the balanced and equitable develop-

ment within the region. One of the major
problems SADC is currently facing is the
lack of access to electricity in many rural
areas. ‘The Regional Infrastructure De-
velopment Master Plan’, released in 2012,
outlines SADC’s intentions for energy
over the next 25 years, involving a strong
renewable energy component.

SANEC & Renewable energy

The renewable energy sector is one of
SANEC's priority sectors. The Nether-
lands has been one of the leading global
players in this sector over the last decade
and therefore receives major interest
from our side. Besides the intra-company
introductions that SANEC has been
making, we have been facilitating renew-
able energy seminars focused on various
sub-sectors, such as waste to energy,
geothermal energy and wind energy. As
a result, we have developed an extensive
network in this sector.
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SANEC member EcoMetrix Africa designed
a Carbon Credit Programme to create a
sustainable financial incentive scheme for

solar technology in southern Africa.

Carbon Credits

Could you tell something about the
development/initiative of the Elltrix
Carbon Credit Programme?

The Elltrix Carbon Credit Programme has
been launched by EcoMetrix Africa and
Ellies. The two industry leaders in respec-
tively carbon financing and manufactur-
ing/wholesale of renewable energy prod-
ucts, have combined expertise to create a
sustainable financial incentive scheme for
solar technology in southern Africa.

The carbon credit programme will allow
local businesses and households to ac-
cess a financial incentive for solar water
heaters, air-source heat pumps, solar
panels, solar pool pumps and other
green appliances under the Clean Devel-
opment Mechanisms of the United Na-
tions. The financial incentive is provided
from revenue generated by the sales of
carbon credits.

How did the project start?

Usually project developers, plumbers

and electricians are aware of opportuni-
ties related to reducing greenhouse gas
emissions. The problem however is how
to claim these reductions. The main
global carbon credit standard, the Clean
Development Mechanism (CDM), is a
robust internationally recognised cred-
ible standard, however it involves a lot of
complex paper work. The Elltrix Carbon
Credit Programme is geared towards
taking away this complexity allowing both
small and large green businesses to make
use of the financial incentive provided

by carbon credits under the CDM.

Why did EcoMetrix invest in this
programme?

EcoMetrix has invested in this pro-
gramme, together with Ellies as we
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believe that it is of strategic importance
to South Africa and the wider southern
African region to receive financial sup-
port for the transition to a low carbon
economy. The challenge for the region is
substantial as the energy sector is largely
dependent on cheap coal and the devel-
oping economies have a limited capacity
to carry the cost that come along with
low carbon energy solutions.

“A positive impulse is
expected for carbon
mitigation by means
of the introduction of
solar technologies.”

How does it work and when will it be
implemented?

When a household or a small business
installs ‘green’ equipment (a Solar Water
Heater or a heat pump for example) it
does not only reduce its electricity bill
but also contributes to a cleaner environ-
ment because less coal has to be burned
to make electricity. This climate change
benefit can be converted into carbon
credits which can be sold onto the open
market. The Elltrix Carbon Credit pro-
gramme allows households and small
businesses to receive money for the
climate change benefit they have realised
by installing the green equipment.

The programme will become fully op-
erational in the second quarter of 2013 in
the sense that emissions reduced due to
green products installed under the pro-
gramme can be converted into carbon
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credits from that moment in time. How-
ever, green businesses can already join
the programme now. It is recommend-
able to do so as green businesses need
to address some requirements before
installation if one wants to make use of
the financial incentives offered.

What are the profits for the end-user?
The end-user will benefit from the rev-
enues generated by the sale of carbon
credits. Carbon credits will be sold by the
African Sustainability Initiative (ASI), the
entity responsible for the coordination of
the programme. Buyers of carbon credits
generally are compliance buyers in indus-
trialised countries that have committed
to carbon mitigation targets: for example
Shell in the Netherlands has emitted
more than its emission cap allows for. In
order to avoid a penalty it can, among
others, buy carbon credits generated by
projects in developing countries.

However, a new local market is envisaged
as the South African carbon tax (to be
implemented at the end of 2013) will al-
low for offsetting this tax by buying local
carbon credits. The tax starts at a rate of
120 ZAR per ton, equivalent to about 12
EUR per ton.

Are there consequences for the
environment?

Most certainly, a positive impulse is
expected for carbon mitigation in the
region by means of the introduction

of solar technologies. For example, the
implementation of a 100,000 Solar Water
Heaters on houses can result in an an-
nual emission reduction of 468,000tCO2.
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Tourism is one of the fastest growing sectors globally, especially
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in developing countries. In fact, tourism has been identified

as one of the key economic sectors with excellent potential for

growth. For countries in the Southern African Development

Community, but also for the Netherlands, tourism is an

important economic sector.

The Netherlands is South Africa’s fifth
most important market, which is main-
tained through effective promotion by
South African Tourism. The new South
Africa National Convention Bureau was
launched in April of 2012 as part of South
African Tourism and serves the business
events community in South Africa.

Tourism & Botswana

Tourism plays a major role in the national
economy and society of Botswana. The
sector is more important to Botswana
than it is to other well-known tourist
destinations and has a great potential

for further growth. It is one of the few
destinations that offers the chance to
experience nature in its pristine state.
Furthermore, it has a well-known reputa-
tion as a safe destination that is intolerant
to corruption. All this together makes
Botswana a country to invest in, be it in
the tourism sector directly, or indirectly
through e.g. infrastructure projects or
hospitality and education.

Botswana is known for its diverse and
abundant wildlife and natural resources,
among them the Okavango Delta and
Chobe River Plains in the North and
the Kalahari desert in the South. What
gives Botswana its edge, however, is its

unique combination of true ‘wilderness’
experience due to its extensive conserva-
tion and park areas. The government
has set aside more than 17% of all avail-
able land for National Parks and wildlife
sanctuaries and a further 22% as wildlife
management areas.

Although wildlife and wilderness are
Botswana’s major tourism products, the
cultural experience could add substantial
value to the wildlife experience. Cultural
tourism is hardly developed in Botswana
and could be further enhanced. Op-
portunities could lie in the development
of cultural attractions and experiences
in the proximity to major tourism zones
such as Gaborone, Kasane and Maun.

SANEC & Tourism

SANEC has a number of members in the
tourism & hospitality sector. Many rec-
ommended tourist hotels and lodges are
highlighted in the section ‘Great Places to
Stay in southern Africa’ at the back of the
Business Directory and the Member In-
dex. SANEC works with many tour opera-
tors and tourism bureaus that contribute
to the vast investment potential in South
Africa and its surrounding countries. ll
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THE IMPRESSIVE STORY OF THE
PEACE PARKS FOUNDATION

Early 1997, the late International Business Leader, Dr Anton
Rupert, together with Dr Nelson Mandela, and the late HRH
Prince Bernhard of the Netherlands, founded Peace Parks
Foundation. Their dream was to create a network of protected
areas across international borders in southern Africa to en-
sure the preservation of southern Africa’s biological diversity,
re-open ancient wildlife migration routes across man-made
borders and promote regional peace and stability between
mankind, wildlife and nature.

The concept of peace parks brings economic opportunities to
rural areas in southern Africa, transforming ecotourism ac-
tivities into revenue for the sustainable, self-sufficient main-
tenance of conservation areas beneficial both to wildlife and
communities. Creating a favourable environment for public-
private partnerships is one of the Foundation’s key activities.

Sustainable use of
natural resources,
wildlife protection,
reducing wildlife/hu-
man conflict, eco-
tourism, training and
private investments
work together to
increase communi-
ties” access to better
nutrition, health and
education. It supports

“A world where coun-
tries across bounda-
ries work together
and unite those coun-
tries, the boundaries

becoming something
basic ruman ghts unimportant, creating
which is in line with regiona[ Peace_”

the United Nations

Millennium Development Goals. PPF’s interventions stand on
four pillars: securing land, training wildlife managers, training
tourism/hospitality professionals and trackers; and improving
accessibility through infrastructure and policy development.

The approach is based on the principles of trust, consultation,
respect and partnership — never moving beyond its supporting
role as a preferred partner to more than ten governments of
southern Africa. The Foundation facilitates each of the
development phases, which boosts good governance and
capacity building.

For more information,
please contact:

John Loudon,

Director Peace Parks
Foundation, e-mail
loudon@peaceparks.nl.

SADC
Transfrontier
Conservation
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The Netherlands plays a key role in the globalised economy by connecting producers and con-

sumers worldwide via sophisticated logistical supply chains. The success of this sector is based

on a combination of cutting-edge infrastructure, world-class service providers and a coastal

location at the heart of Europe.

The Port of Rotterdam is Europe’s larg-
est and most important seaport, while
Schiphol Airport is ranked as Europe’s
best airport for both cargo and passen-
ger transport. Both are supported by
top-notch logistics service providers and
an extensive network of roads, railways,
inland waterways and pipelines. This
combination has made the Netherlands
the ‘Gateway to Europe’ accounting for
significant amounts of European trans-
port by road and water.

Furthermore, the Netherlands has been
categorised as one of the most ‘wired’
countries on the globe; strong in com-
munications, outsourcing as well as
electronic commerce. Investment in
high-speed internet, cable and digi-

tal communication systems, as well as
the rapid adoption of state-of-the-art
computer and cell phone technology,
have created perfect basis for businesses
pursuing the benefits of contemporary
technology.

Transport & South(ern) Africa

Nelson Mandela’s vision for economic
growth in sub-Saharan Africa was based
on economic policies shared across
regions, greater cooperation between
the private and public sector and more
efficient transportation and logistics be-
tween Africa’s vast interior and maritime
trading lanes of the sea. Transport and
logistics are the heartbeat of southern Af-

rica’s economic growth and development,
supported by the National Infrastructure
Bill 2012 presented by President Zuma of
R845 billion to be invested in transport by
2015. Throughout southern Africa initia-
tives are taken and cooperation is sought
to improve this sector, as an engine for
growth. Emphasis has been put on trans-
port and logistical innovation of port and
corridor development by developing first-
class roads and a large rail network, con-
necting economic hubs across borders

as well as connecting specific hinterlands
to economic hubs. For further improve-
ment, southern African countries are
partnering up with European countries
amongst others to accelerate and exploit
their trade corridor initiatives.

SANEC & Transport & Logistics

Over the past years SANEC has managed
to facilitate multiple business interac-
tions by activating the transport and
infrastructure network in both regions of
the world. Throughout the years we have
built up an all-embracing network in the
transport & logistics sector on both sides

of the globe. We have an extensive track

record in organising and facilitating high
level trade missions as well as individual

matches.

Port & Corridor Cooperation

SANEC leads the 2g@there programme
(a collective incentive from the Dutch
government) of the Port and Corridor
cluster, focusing on South(ern) Africa.
This 2g@there programme supports a
Dutch cluster of companies that would
like to do business or to expand business
in southern Africa.

In 2012, several activities took place.
Highlights of the year were the two trade
missions, one to South Africa and one to
the Netherlands. 2013 will be the last year
of the 2g@there programme. Due to the
tremendous success of the trade missions
last year, again several trade missions will
be organised in 2013. Furthermore, in
2013 the port & corridor website has been
made available. We invite you to have a
look at www.portandcorridor.org.
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SANEC member VOPAK is researching a storage facility in Lesedi to the south-

east of Johannesburg, a distribution hub for diesel and gasoline. The company

sees the need for an open and independent distribution facility, as well as a

buffer and strategic storage facility in order to assist in preventing a shutdown

of the economy in case of hiccups in the supply chain of petroleum products.

VOPAK hub in Gauten g

What is the exact purpose, scope and
objectives of this terminal?

Security of energy supply remains one
of the key concerns to the development
of South Africa. In that respect it is very
important to have a larger buffer of
petroleum products in the country. One
of the key issues at the moment is that
filling stations go dry as soon as there is
a hiccup in the supply.

Why have you chosen to build it at this
specific location?

VOPAK sees a demand in the market to
expand their terminal in Durban and the
establishment of new storage capacity in
Lesedi. Furthermore we receive requests
for independent storage capacity in Rich-
ards Bay for chemicals as well as petro-
leum products and LPG.

The location we have chosen for our
Lesedi terminal study is across the road
from the Transnet facility in Jameson
Park. A large part of the diesel and ULP
for the Gauteng market will arrive at the

Transnet facility through the New Multi
Product Pipeline, the NMPP.

“If you want to invest
in a country, you
need to have a good
understanding and
connection with the

different stakeholders.
With Reatile, we met
these objectives.”

The NMPP constructed by Transnet
between Durban and Johannesburg,
connects the facilities in Durban with the
inland consumption market.

You have teamed up with a South
African partner. Tell us some more
about that?

If you want to invest in a country, you
need to have a good understanding
and connection with the different
stakeholders. With Reatile, we

met these objectives.

The fact that the Reatile
" Group was also well in-
formed and well connect-
ed to our business was
very important to us. We
both bring value to the
" table into our discus-
sions on future market
developments.

VOPAK is studying a state-of-the-art terminal in
Lesedi/Heidelberg, Gauteng.

The BEE scorecard is one thing, but con-
nections with the people, authorities and
businesses is the real added value.

Can you explain how VOPAK is dealing
with local environmental issues?
Globally we make the difference with

a strong, global brand based on safety
and reliability, our worldwide operational
standards and our global commerecial
network.

We would look at local environmental
circumstances in the same way we look at
those challenges everywhere in the world
and we apply our best practices.



ADVERTISEMENT BUSINESS DIRECTORY 2013 e 44

Royal
HaskoningDHV

Enhancing Society Together

~ The world needs fewer
engineering companies.

www.rhdhv.co.za
www.royalhaskoningdhv.com

“Z7]/~ 4. TUR

MININ

LTANTS

GIS

—
-

A DHV COMPANY

45 + BUSINESS DIRECTORY 2013 gADVERTISEMENT

Hoedspruit (Limpopo

Call of The

South Africa is well known
for many tourist attractions,
from Beach to Bush, from
cosmopolitan cities to remote
small safari villages. In the
Limpopo Province, close to
the Kruger National Park

and amidst countless highly
expensive Private Game
Reserves lies such a small

safari village: Hoedspruit.

wild

Hoedspruit has grown considerably over the
past 8 years, mainly due to a constant growing
demand in Big 5 holidays, says Dutch entrepre-
neur Gerrit Jan van der Grijn. “Hoedspruit is a
remotely situated little town, basically “at the
end of the road”. Nevertheless our little town is
easy accessible by road from Johannesburg (450
km). And there are twice daily flights direct
from Johannesburg OR Tambo Airport 7 days

a week. Since a little bit over a year there are
three direct flights per week from Cape Town.

“Due to the high rates of the Private Game
Reserves and lodges the demand for holiday
homes is increasing. Spending your holiday in
your own home within a private game reserve
gives a whole new dimension to the safari
experience”. Gerrit Jan van der Grijn is the de-
veloper of the Zandspruit Bush & Aero Estate,
a private game reserve of 1000 hectares that
provides for 200 holiday homes, all situated on
10000 m2, guaranteeing privacy and living a
nature lifestyle up close and personal. Hoed-
spruit is steadily growing due to tourism and is
becoming a hub to the Lowveld.

For those

who do not

want to invest

in their own

holiday home Ger- ‘

rit Jan is developing a .

60-room hotel / safari resort

as well. “To spend only two nights in

an expensive lodge and flying out after having
seen the Big Five is a waste.”

There is so much more to see and to do in the
area, amongst them the Blyde River Canyon,
the third largest canyon and largest green
canyon in the world, that you can easily spend
aweek here”. The resort will have a modern sa-
farilook and feel and will accommodate guests
with a five star service at a reasonable price.

Because tourism numbers are increasing every
year we are trying to put Hoedspruit on the
map as THE safari destination of South Africa.
Once you've made Hoedspruit your destina-
tion, you may check out any time you like, but
you will never leave!

- ~ ‘ ah "
Zandspruit Bush &Aero-Estate

~

Zandspruit Estate, an unspoilt hideaway in the Afri-
can bushveld. A place for nature to flourish while
future generations’ minds become activated. Zand-
spruit Estate provides an environment in which both
adults and children can live a carefree life, enjoy-
ing nature up close and personal, on a daily basis.
The spectacular Drakensberg Mountains loom large,
casting crag like shadows across the Lowveld bush
and the Blyde River Canyon.

Own your dream home and live in a wild place

The African dream personified

Zandspruit Estate offers a se-
cure, wholesome, nature based
environment  with  retailers,
doctors and restaurants con-
veniently close. Bush stands
offer pristine seasonal riverbed
frontage, spectacular mountain
views or that real, in-the-bush,
feeling. The Aero Estate will
appeal to Pilots and those with
a passion for aviation. A unique
feature here, and a first in the
bush, is that you will be able

to land and hangar your plane
near your house.

The development falls within
the Kruger to Canyons Bio-
sphere ensuring a nature ex-
perience par excellence. You
are further only 70 km from the
Kruger National Park (Orpen
Gate) and can enjoy day trips
as well as weekend trips to

view the big five.

The 650ha undeveloped wil-
derness area is yours to ex-
plore recreationally either on
foot, bicycle, horseback or by
game drive.

Zandspruit Estate provides 161
bush stands as well as 38 aero
stands along the 1000 meters
hard surfaced private runway.

Architectural guidelines  will
apply to all houses, guaran-
teeing a home to suit every
need and taste, whilst ensuring
continuity and coherence. The
allowed styles are thatch, farm-
house and modern pavilion,
which caters for individual pref-
erences, as well as optimizing
each stand’s unique features.

Life does not get better than this

Features

o Estate size approximately
1000 hectares

 Stand sizes from 4000 to
15000 m?, Full Title

® Own your Safari Lodge
inclusive of swimming pool
from € 245.000,-

® Main tar road access from
Johannesburg, 4.5 hours
drive

® Twice daily flights from

Johannesburg and three
times a week from Cape
Town to Hoedspruit (East-
gate Airport)

e Close to all retailers,
doctors, restaurants and
recreational facilities of
Hoedspruit (2 km)

® Free roaming African
plain’s game

¢ An untouched wilderness
area of 650 ha for game
viewing on old farm roads

you thought no longer existed...

Hoedspruit - Limpopo
South Africa

ZANDSPRUIT
Bush & Aero Estate

o

", f . . .
e Contact: info@zandspruit.nl
e -
Cell: + 31 654 22 6762

www.zandspruit.nl

MOVE TO A BETTER PLACE

® Sundowner locations and * Birdhides, view points and
waterholes within the wil- walking trails
derness area ® Full house management

e Luxury Bush Camp for and valet service offered to
home owners to enjoy overseas owners ensuring

e Safari Hotel / Resort (60 hassle free ownership
rooms) with large swim- ¢ 1 km hard surfaced private
ming pool, restaurant and runway
wellness center ® Zandspruit Equestrian Cen-

¢ Magnificent trees along the  tre for all levels of eques-
4km riverfront trian adventures

e Breathtaking mountain ® Tax incentives for Non-
views Residents
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Tackling water problems has become one of the most critical challenges of the 21st century. In

2002 the United Nations organisation has introduced the International Decade for Action: Water

for Life 2005-2015, which aims at promoting efforts to fulfil international commitments made

on water and water-related issues.

The Netherlands is one of the pioneer
countries on managing water-related
issues. Over centuries the Dutch people
have been battling with water, making
them an expert in the sector, especially in
areas as treatment of industrial waste wa-
ter, hydraulic engineering, flood control,
flood protection, foundation technology
and infrastructure.

Water & Mozambique

Other countries now turn to the Neth-
erlands for guidance, inspiration and
specific expertise that will allow them to
solve their own problems with water. One
of the countries is Mozambique, where
Dutch experts have been involved for
more than thirty years.

Mozambique’s major challenge regarding
water is ensuring access to clean drinking
water for the whole population. Despite
the fact that it has considerable water
resources, the climatic variability
and the increasing demands for
water to support social and
economic development
limit the availability to
safe drinking water.

Cooperation with
the Dutch has had a
strong emphasis on
water supply and
sanitation, drain-
age, rural water
supply, irrigation
ecology and river
basin manage-
ment.

Sanitation

Over the past five
years Mozambique
has made significant
progress in the water

and sanitation sector, thereby increas-
ing the number of people with access to
safe drinking water from less than 50%
to almost 64%. Although further action
is absolutely necessary, investment and
programme support are expanding, leav-
ing Mozambique with the prospect of
positive developments in the

water sector.

Most water sector support in Mozam-
bique has been in the form of budget
support. Nonetheless, there is also
private sector involvement in the water
sector. Some of the SANEC members
are currently or previously involved in
Mozambique. In total, the Dutch Water
sector has been running nine projects in
Mozambique, which have achieved con-
siderable results.

SANEC & Water

In cooperation with the Netherlands
Water Partnership (NWP) and the Water
Institute of South Africa (WISA), SANEC
organises a yearly Water Mission to South
Africa. WISA is a forum with over 1800
participants and is designed to exchange
information to improve water resources
management in southern Africa. WISA
organizes major conferences and exhibi-
tions in the field of water. NWP, in close
cooperation with SANEC, ensures a
Netherlands Water Pavilion, in additional
to all the preparations for participation,
matchmaking and Holland branding.
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Connecting the South African and Dutch
Water sector: that’s what the Netherlands
Water Partnership (NWP) wants to facilitate.
Together with the Water Institute of Southern

Africa (WISA), we are building on a solid work together.

network, increased cooperation and knowledge
exchange between the Dutch and South
African Water sectors. We are convinced that

big challenges require joint solutions, so let’s

Let’s work together!

The NWP unites Dutch water expertise
and actively brings together business,

Sometimes it might seem that the step of
bringing Dutch innovations to the African
government, NGOs and knowledge market is long or costly. However, when
institutes. It acts as a centre of informa-  considering the total cost of ownership,
tion on water governance, water expertise the Dutch approach appears to be com-
and market opportunities. The Nether- petitive.

lands Water Partnership is the gateway
to everything you need to know about
the Dutch water sector and its solutions

This year, a Centre of Expertise (CoE) was
established in Durban to bring and show-
case such innovations and best practices
to the South African market. The CoE, an
initiative of eThekwini Water and Sanita-

“Big challenges, joint
SOIUtiOnS, . ‘Let7S tion (ENS) together with several Dutch
partners, is supported by the Dutch gov-

work together’. That IS emmentand the Dutch Embassy.
how the South African Through the CoE, the Dutch water sector
and Dutch Water actces fof somine (Surtar) e
sector connect.”

water problems. Local organisations and
authorities learn how to work with the

to global water related challenges. This is
what we share with the rest of the world
and South Africa in particular.

“Sometimes it might
seem that the step

of bringing Dutch
innovations to the
African market is long
or costly. However,
when considering

the total cost of
ownership, the Dutch
approach appears to
be competitive.”

There has been a strong relationship
between the Dutch and South African
water sector for many years. Today, we
join forces to further strengthen this
relationship, generating more business
between the two countries and solving
water problems at the same time. The
participation of a large Dutch delega-
tion at the WISA2012 conference in Cape
Town is exemplary.

SANEC facilitated matchmaking between
the South African and Dutch delegations.
Furthermore many Dutch innovations,
which can be useful for the South African
sector, were presented and discussed
during workshops and excursions.

Connecting the South African and Dutch

Water sector: that’s what the Netherlands Water
Partnership (NWP) wants to facilitate.

techniques demonstrated. Four innova-
tive pilot projects have been showcased
this year. Amongst them was the ‘Trench-
less Pilot Program’ (replacing pipelines
without digging).

The CoE proved to be successful in facili-
tating the launch of innovative trenchless
technologies for the benefit of EWS and
South Africa.

Please visit www.waternetwork.co.za for
information about the South Africa —
Netherlands Water Network and
www.coe.org.za/ for information about
the CoE.



ADVERTORIAL BUSINESS DIRECTORY 2013 e 48

There is a mystical place at the foot of the
Waterberg Mountains on the ancient trade
route through southern Africa, from the
mighty tower of ‘Great Zimbabwe’, across

Within a dramatic landscape encompassing vast plains,
dense bushveld, winding rivers, deep gorges and majestic
mountains, Marataba, a Hunter Hotels Property, is an
exclusive 23 coo hectare private concession in the heart
of Limpopo’s malaria-free Marakele National Park,

a ‘place of sanctuary’ for Africa’s Big Five.

Inspired by primeval remains and in harmony with the
environment and the energy of nature, Marataba’s dra-
matic main lodge, with curved decks and huge expanses
of glass, take full advantage of the spectacular panoramic
scenery. The plush lounges invite you to sit with a book
from our library or for complete relaxation, sway harmo-
niously in one of the hammocks strung leisurely in the
trees or sip on a cool cocktail at the cool clear pool.

15 exotic tented suites invite you to in indulge in supreme
luxury, an intriguing mix of canvas and stone, exquisitely
furnished and decorated. The embodiment of bushveld
opulence, the suites each have air-conditioning, under-
floor heating, outdoor showers and their own private deck
overlooking sweeping plains and meandering river below.
Sumptuous gourmet cuisine with fresh African flavours

SAFARI COMPANY

the raging Limpopo River and past sweeping
plains teeming with game. In this hidden
place, discover Marataba, epitomising all that
is Africa.

can be savored while staying at Marataba. A breakfast in
the bush, a picnic lunch by the river or an elegant dinner,
accompanied by fine wine, under the stars, each memora-
ble and each a genuine reflection of the art of dining,
bush style.

Knowledgeable guides expertly illustrate the complexity
and beauty of the fauna and flora and share their stories
and adventures on safari as they navigate the concession,
with its vivid scenery and abundance of animals. Fishing,
walking, swimming the in the rock pools and a unique
visit to a local breeding farm add to the thrill of being
out in the African bush.

Marataba embraces both the contemporary and the
ancient in an exciting union of innovative architecture,
design and technology, paying tribute to, and confirm-
ing, the concept of the African Renaissance. Lulled by the
heartbeat of the bushveld, awed by towering mountains,
enthralled by the abundance of wildlife, secure and sen-
sually nurtured in the indulgent atmosphere, live your
dreams of safari at Marataba, where the plains touch

the mountains.

After two years in South Africa, we've em-
braced the local lifestyle. Like the rest of

the country, we fire up the braai on Sunday
afternoons to feast on tjoppies, mielies and
boerewors. On Fridays, we bring the workweek
to a close with some sundowners. Even little
Caesar (4) spices up his Dutch with South Afri-
canisms like sjoe!, eish and sharp. Still, there
are moments when we are painfully aware of
our Dutch roots. South Africans shoot us funny
looks when we leave the car at home and walk
to the store. When the conversation around the
braai turns to the latest feats of the Spring-
bokke, we quietly study our drinks.

Red tape

With our media production company Joburg
Liaison we publish a travel magazine about
South Africa for the Dutch and Belgian mar-
kets (Mzanzi - Reismagazine over Zuid-Afrika)
and produce content for third parties, both in
South Africa and the Netherlands. Starting and
running a business in South Africa has been an
exciting challenge. Of course, we had to deal
with the red tape involved in starting up a com-
pany. Sometimes we were pleasantly surprised.
The South African Revenue Service (SARS) is
remarkably efficient and obliging, as is the
Department of Trade and Industry. CIPC (the
institution responsible for registering compa-
nies), on the other hand, drove us to despair.

It took them a year to change our company
address, a simple mutation in their administra-
tion. The backlogs and sheer incompetence at
the Department of Home Affairs are the stuff

of fun

of legend. Only after a group of immigration
companies teamed up and took the responsible
minister to court, did the beleaguered Depart-
ment start chipping away its gigantic backlog
of visa applications. We hope that we can soon
receive the much-coveted ‘permanent resident’
stamp in our passports.

‘Il be with you now-now’

Africans — and South Africans are no exception
to this rule — are incorrigible optimists. This
optimism, combined with a huge talent for im-
provisation, is one of the great strengths of the
African continent. However, it is wise to keep
this (generally positive) trait in mind when
doing business with South Africans. Blinded by
optimism and with the best possible inten-
tions, people will make impossible promises,
only to be genuinely surprised every time they
can’t meet the agreed deadline or target. The
South African optimism is best expressed in
the phrase Tl be with you now’, which can
refer to any stretch of time between 30 minutes
and 5 hours. Possibly to accommodate impa-
tient foreigners, South Africans invented the
phrase T'll be with you now-now’. This at least
expresses a sense of urgency, though you may
still have to wait for a couple of hours.

South African careers are much more cheg-
uered and varied than is usual in The Neth-
erlands. We received an application from a
sales manager who moonlighted as a fashion
designer and from a graphic designer who pre-
viously worked as a personal trainer. And these
were the more conventional career paths.

In the Netherlands it pays to specialise, but in
the more fickle South African economy it is
sensible to be a generalist. Our South African
art director is such a jack-of-all-trades. Besides
being responsible for the look-and-feel of our
publications, he also edits photos and lays out
pages. If needed, he’ll sell a couple of ads as
well. You would be hard pressed to find the
same combination of skills in the Netherlands.

Hard work

Publishing a magazine is loads of fun, but also
hard work. The downturn in the European
economy hasn’t made it any easier. Advertisers
in the Netherlands and Belgium are under-
standably reticent to spend their shrinking
marketing budget on a new niche title. It
means that our sales people have to make dou-
ble the effort for every euro earned. The South
African tourism industry also took some hard
hits as a result of the European crisis, making
them similarly conservative in their marketing
spending.

So yes, sometimes starting a business is a
stressful affair. Luckily, we live in South Africa.
When we want to blow off steam, we just get
in the car and head towards the Magaliesberg,
an area of great natural beauty only a two-hour
drive north of Johannesburg. Or we spend the
weekend in Madikwe, an amazing game re-
serve near the Botswana border and one of the
best places in the world to see the endangered
African wild dogs in their natural habitat.

One of the many perks of publishing a travel
magazine is that all these things qualify as
work. And if, at the close of another such day of
hard labour, we watch the spectacular African
sunset, gin-tonic in hand, we know that life in
South Africa is good.

Rob Hartgers is a journalist, editor of Mzanzi — Reismagazine over

Zuid-Afrika, and owner of the media production company Joburg

Liaison CC. www.mzanzi.nl. Photo credits: Stu Shapiro.



Travel specialists in southern Afm:ca,

BUSINESS & LEISURE TRAVEL
We can tailormake any trip in southern Africa

INCENTIVES, EVENTS & SPORTS

From group activities to entire trips & events
You dream it, we can do it!

- Dutch owned and multilingual
Offices in Hout Bay (Cape Town) and Lusaka

info@aaatravel.co.za  Skype: aaatravel +27 (0) 21 790 7148

www.aaatravel.co.za

Excellence in training

STC is the authority on (simulator assisted)
training, consultancy and research for the
maritime and transport (related) industries.

Competency, rules and regulations, efficiency, environment,
safety and security are key issues in the services provided.

Services are provided to the following clusters:
« Sea transport and related industries,

« Port and terminals,

« Transport and logistics and

« Process industry and energy.
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BUSINESS AND EMPLOYMENT LAW ATTORNEYS

Description:

Bakker Attorneys is a legal practice that
specialises in Employment and Labour
Law.

The practice is based in Port Elizabeth in
the Eastern Cape.

Contact:
Phone: (+27) 82 372 6684.
E-mail: johnny@bakkerandbakker.com

Website: www.bakkerandbakker.com

Address:

PO Box 13851,
Humewood, 6013,
Port Elizabeth.
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STC-GROUP

HOLDING B.V.

Centres of Excellence are operational in the Netherlands, Korea, Oman, Vietnam, the Philippines and Brazil already. STC is an
experienced partner, having thorough experience in southern Africa, operating globally. For references and other questions,

please do contact one of the offices mentioned below.

STC-Group Holding B.V.
Lloydstraat 300, 3024 EA Rotterdam
PO Box 63140, 3002 JC Rotterdam
The Netherlands

Visiting address
Postal address

Telephone +31 10 448 6024 (operator: 6000)
Facsimile +31 10 448 6020

E-mail info@stc-r.nl

Website www.stc-group.nl

STC-SA (Pty) Ltd.

6 Duncan Rd, Chr. Barnard Entrance, Port Cape Town
PO Box 19, Private Bag X3, Roggerbaai, 8012

South Africa

+27 21 418 5062 | +27 87 351 8308

+27 86 210 5970

info@stc-tablebay.co.za

WWWw.stc-sa.co.za
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Businesses have to apply more
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creativity in order to survive

An apple is worth € o.50. By dipping it in sweet red candy the
value jumps to € 3.00. To think of something so original is

hardly possible from a typical business administration mentality

which is based on analysis (results achieved in the past).

The design management approach is
visionary and starts with dreaming. Even
though analysis is important, businesses
have to apply more creativity in order to
survive.

“SANEC member Toffee Apple
helps its clients develop winning
business strategies, effective
design operations and compel-
ling visual communication.”

With functional expertise and instru-
ments developed and researched specifi-
cally for this purpose Toffee Apple helps
her clients develop successful brands and
visual communication. Our expertise is
companies who want to launch a (new)
South African brand in the Dutch market
and visa versa.

Vakantiedoos.nl is a practical example
of this design management approach
and illustrates how the South African

Visual Cues Tool (Toffee Apple© 2010)
can be used in order to create a new
trademark for the Dutch market. Visual
triggers embedded in the trademark
vakantiedoos.nl are warm friendliness en
social togetherness.

This way a South African feeling is pro-
voked without stepping into the cliché
pitfalls. For example using generic wild
life images.

The vakantiedoos is a destination in a
box. It tailors to the needs of dreamers,
people who celebrate their vacation at
home and of course, holiday makers.

Advantages for the travel agency:

« Secures market position in a rapidly
changing and mature market segment

« Ensures client loyalty by binding them
at an orientation phase

« Stimulates impulse purchases by lower
ing the barriers and offering an
attrative window dressing solution

« Implementation possible without in
vesting more time in R&D

° ",’/
| Vakantledoos.nl

« Connects the power of on-line and
off-line media

« Unique campaign basis

« Generates alternative revenue within
core business.

Advantages for the consumer

« Original Christmas box

« Ability to extend the thrill of a vacation
by exploring the destination before
departure

« Original idea to give to people that
looked after your home while you were
in South Africa

« Is an answer to the immerging trend of
Dutch people spending their vacations
at home or close to home.

We are still looking for suitable business
partners such as travel agents or Inter-
national airlines in order to launch this
trademark fully. If you are intrigued by
this concept please look at our website
for the actual offer and stand a chance to
win one of the lovely boxes we are giving
away. For more information please con-
tact Lynette de Vries (Creative Director).
info@toffeeapple.net.
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How brands with a heart win a place in ours

At the Brand Station, we have a deep passion for further unlocking the potential of South African brands.

With our boutique firm we specialize in emotive transformation. We assist organisations to (re)define

purpose. With our social tools and scientific methods we connect brands and people with meaning. So

that people live beautiful lives, and create a South Africa unlimited, together.

In South Africa’s steadily growing economy, people more and
more seek meaning. Although massive spend on advertis-
ing over the past decades has lead to high brand awareness,
brands are challenged to create true lasting connections with
people.

The rise of mobile connectivity and the power of social media
has a great impact on how we engage with brands. We in-
creasingly share our feelings about and our experiences with
brands, on platforms such as Mxit, WhatsApp, Facebook

and Twitter.

In a world overloaded with information and choice, we emo-
tionally connect with brands that stand for what we believe
in; brands with emotive drives at the very core of their busi-
ness. Such brands allow us to aspire to be happy human be-
ings. Through ‘emotive’ transformation, we give your brand
a heart. We make your brand relevant by helping people to
understand why you do what you do. And we make your
brand important by allowing people to emotionally connect.
When people consider your brand relevant and important,
they’ll care, think, talk and do more for your brand.

Our scientific program 23plusone, developed by our associ-
ates BR-ND in Amsterdam, allows you to identify the emotive
core of your organization. And that emotive core is always our
starting point for your branding activities. With our social
tools we involve your employees, your partners, your investors
and the people who buy your brand; everyone vital to your
business’s success.

Our services include positioning, portfolio, architecture,
symbolism, storytelling, visual and verbal design, engage-
ment strategies and meaning governance. With our full suite
of emotive branding activities we transform the way your
brand reaches out to people, and how people respond back

to your brand. Curious about emotive branding and how we
can assist you?

the Brand Station

Kim August kim@thebrandstation.com +27 (0)82 8291546
Ruben Collin ruben@thebrandstation.com +27 (0)78 5754527
BR-ND

Alexander Koene alexander@br-nd.com +31 (0)6 19953017
Dr Kim Cramer kim@br-nd.com +31 (0)6 19659145
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Wine & Apples from Almenkerk
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Almenkerk Wine Estate is a boutique wine & apple farm

with a modern winery building in Elgin — about 70 kms from
Cape Town. It is another great example of one of the SANEC
members on the move. The estate is run by the Van Almenkerk
family. “Our 15 hectares of grapes are vinified in a state-of-the

art cellar that produces two brands; Lace by Almenkerk (lifestyle

brand) and our top range Almenkerk Wine Estate wines.”

“We have thee wines in each brand; Sau-
vignon Blanc, Rose Cabernet Sauvignon
and a Red Blend under the Lace Label
—and a Sauvignon Blanc, a Chardonnay
and a Syrah under the AlImenkerk flag.
The apples we produce are grown for

the export market — primarily UK — but
packing, sales and marketing is done by a
tertiary company as we are small scale.

A large portion of our business is con-
tract winemaking; where we either rent
out cellar space to external customers, or
where Joris van Almenkerk is the win-
emaker for local wineries that do not
have their own cellar. We currently are
active in two markets; South Africa and
Belgium.

EWINE ESTATE

Our first production year was 2009 and
our volumes were too low to expand to
other markets.

“With no background
in agriculture, we
went through a steep
learning curve.”

Today, production is at an optimum level
and therefore we are looking for a dis-
tributor in Gauteng and KwaZulu-Natal
within South Africa and The Netherlands
and Germany in Europe. So spread the
word!”

What kind of development did you go
through? What challenges did you face
and how did you tackle those?

We developed a dilapidated apple farm
into a beautiful wine estate. With no
background in agriculture, we went
through a steep learning curve. Chal-
lenges were keeping costs down, cash-
flow and staff management. Current
challenges are stock control of the wines,
local and international competition and
we find it difficult to make projections
into the future.

What are your objectives? How will you
achieve these objectives?

Objectives are to grow our business
steadily but surely. Next step is moving
into the less price conscious Gauteng
market, growing our firm base in Bel-
gium and extending our market to

the Netherlands.

Last but not least, what is the best busi-
ness advice you ever received?

Don'’t be afraid to fail. If you are afraid

to fail, you will never even start. And, if
you want to make money in wine; sell
your farm ;)!



ADVERTISEMENT% BUSINESS DIRECTORY 2013 e« 54

fokus

PERSONNEL - PERSONEEL

FOKUS PERSONNEL - SINCE 1982
The professional solution to all your personnel requirements

Our steadfast commitment to delivering a world-class service to our
clients and applicants has established us as a respected leader in the
recruitment industry.

We work in all fields of recruitment throughout South Africa. In addition,
we have also successfully places financial staff in the Netherlands.

We increasingly work on the placement of candidates in the Agricultural,
Logistics and Financial fields in the rest of Africa — ‘een continent
van kansen’ according to Netherland minister of Foreign Trade and
Development, Lilianne Plouman at a recent SANEC network event in
Amsterdam.

Work ethics, trustworthiness and accountability lie at the very core of
our day-to-day operations

Hanchen Korff, Managing Member

Tel: +27 (51) 436 9506
Cell: +27 83262 4123
E-mail:  fokus@fokuspersonnel.co.za

www.fokuspersonnel.co.za

Stay at one of

Pretoria's landmark

hotels and benefit from

15 years of Classique hospitality!

® 58 spacious all-suite rooms

e guest only plunge pool

e business centre

e free WiFi

e free parking

e free membership to our Classique Rewards program

e mobility impaired travellers, children & pets welcome

e Orange Restaurant & emBARgo lounge is situated on site

FREE TRANSFERS TO GAUTRAIN: a
) . 50 km O.R Tambo International el S ERMITHIN

2 km Gautrain Haffield 53 km Lanseria International 7am—6pm on weekdays,

4 km Gautrain Pretoria 14 km Wonderboom Airport and on-site taxi, car hire &

4 km Blue Train (Pretoria) touring assistance.

6 km Rovos Rail (Capital Park)

_ n COURT
FEiE CLASSIQUE
iat SUITE HOTEL - PRETORIA
[=] T

tel: +27-12-344 4420 | pretoria@couriclassique.co.za | www.courlclassique.co.za
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Why you and your family should be
using Cellfood?

CELLFOOD® IS A RESEARCHED, TRIED AND TESTED
NUTRITIONAL SUPPLEMENT, RECOMMENDED BY
LEADING HEALTHCARE PROFESSIONALS.

CELLFOOD:

¢ Provides the energy needed on a daily j
basis; ’

¢ Boosts the immune system;

¢ Speeds up the recovery process
following a period of illness;

e Assists in detoxifying the body from
harmful toxins in the blood;

e Provides the body with 78 minerals,

34 enzymes and 17 amino acids in a QST

liquid form.

CONCERNED ABOUT YOUR HEALTH AND THE HEALTH OF
YOUR LOVED ONES? USE AND RECOMMEND CELLFO0D®

®©

OXYGEN
FOR LIFE.

Cellfood

Oxygen Mineral Supplement

Cellfood®is manufactured by Nu Science Corporation USA and is distributed by Oxygen
For Life SA [Pty) Ltd. For more information ask your pharmacist, health practitioner or
contact 0860 CELLFOOD (0860 2355 3663), visit www.oxygenforlife.co.za or LIKE us on
Facebook and FOLLOW us on Twitter for updates on this Life Enhancing product.

Our offices are situated at 22 Plantation Road, Oriel, Bedfordview.

We cater to serve the unique requirements of each client. We pride
ourselves in our expertise and passion for various areas of law:

e  Commercial e  Debt Collection
e  Corporate Law e  Media Law
e  Family Law e  Labour Law
e  General Litigation e  Property Law
e  Taxation
Contact:

T:+27(0) 11 622 5472

C: +27 (0) 83 294 9995/ Jurgens Bekker
E: jurgens@jurgensbekker.co.za

| : www.jurgensbekkerattorneys.co.za
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(Inter) liase with southern Africa

Dutch technological know-how and products are exported
worldwide, but very little to Africa. SANEC member Interliase
thinks differently. Their mission is to translate information and
communication technologies (ICT) plans into demand driven
sustainable strategies and facilitate the exchange information
between organisations. Also in southern Africa.

Mrs. Nadia Gombra, Managing director
of Interliaise and expert in African ICT
strategy, Corporate Social Responsibil-
ity (CSR) and sustainable development,
shares her view:

“ICT’s is a powerful tool for accelerating
sustainable development and forming a
great business opportunity in southern
Africal ICT’s progress other sectors such
as trade, productive capacities, environ-
ment, disaster risk reduction, education,
health and agriculture. The Dutch ability
to turn existing technologies into innova-
tive products and services that sell well in
vertical markets could add great value to
southern Africa.”

However, ICT solutions manage specific
processes, therefore ICT companies are
in often small and focussed on specific
vertical markets. ICT business models de-
pend on interdependent factors of policy,
infrastructure, technology, innovation,
people, content and applications within

a country.

Southern African challenges for ICT
companies are:

« Understanding how ICT could solve
specific local issues

« Developing ICT business models for
the southern African market

« Capacity to invest in market
development.

Interliaise addresses these challenges

by applying ‘partnership innovation’ i.e
facilitating Dutch and African business
partners to develop business models and
strategies together. This enables both
parties to acquire know-how on how to
bring new services to the African market.
An important aspect of this approach is
to integrate CSR to ensure sustainable
and fundable business cases.

It has proven that ‘partnership
innovation’ in southern Africa can really
add value. We will give you two great
examples in the column on the right.

DEVELOPING DISASTER MANAGEMENT
CAPACITY FOR ZAMBIA

As part of their emergency prepared-
ness and response strategy, the Zambian
government wanted to develop disas-
ter management systems. Interliaise,

in consultation with different experts
and stakeholders, further analysed the
requirements. This resulted in a strat-

egy focussed on control of river floods.
Three Dutch flood expert organisations
were invited to jointly assist a Zambian

ICT company in consulting the Zambian
government in flood mitigation.

FUNDING OF CLOUD SERVICES DEPLOY-
MENT IN ANGOLA

A Dutch IT company and Angolan partner
developed a business plan to start a joint
venture to introduce cloud services to
the Angolan market. Interliaise helped
the partners to translate their vision and
strategy into terms of sustainability, local
context and impact and write a proposal
in order to receive funding. Interliaise
continues to support the partners to
develop and implement an international
CSR policy for the joint venture.
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www.petro21.com

) Global Pacific & Partners
Nicosia « The Hague * Johannesburg
Singapore ¢« London ¢« Rio de Janeiro

Advance Notice

20" Africa Oil Week

25t - 29t November 2013

Cape Town International Convention Centre - South Africa

A frica
1l Week

Join us, as we will celebrate our 20th Africa Oil Week/Africa Upstream 2013 in Cape Town (25-29 November, 2013),
where we shall again host the world's leading meeting on Africa for corporate deal-making, Roadshows and senior-level net-
working across the oil/gas industry in and on Africa, and designed to build the African Continent’s economic future.

Over 1,000 Delegates from Six Continents are attending this year, with 90 Presentations made during the Week, and with nu-
merous Ministers/Government Delegations in attendance and many State Firms/National Oil Companies and State Officials on
the Program, plus with a record number of Exhibitions.

The Global Pacific & Partners’ famous Africa Oil Week is the landmark Conference occasion for Africa, a meeting with a global
reputation, and one of the top world-class Conferences held annually in the international industry Calendar. For our 2013 Con-
ference we recommend early bookings/confirmations for all Sponsors and Exhibition slots, and for your earliest registration/s
as delegates to the different events held across the Africa Oil Week during next year's much expanded event, which will have a

more intensive Program.

Our 2013 Conference will be hosted at the Cape Town International Convention Centre, with an Auditorium for 1500
delegates, and added space for Corporate Showcase/s and Exhibition opportunities.

For upcoming information and updates in due course, visit: www.petro2 1.com

Global Pacific & Partners

Senior Partners: Management

Dr Duncan Clarke: duncan@glopac.com
Babette van Gessel: babette@glopac.com

Sponsor/Exhibition/ShowCase: Enquiries

Amanda Wellbeloved: amanda@glopac-partners.com
Sonika Greyvenstein: sonika@glopac-partners.com

Pre-Regsitration: jodee@glopac-partners.com

Sponsor 2013:

Atlantic

ENERGY

Platinum Sponsor

How oxygen can change lives!

Oxygen For Life SA started in 1996 as the founding directors,
who are still involved today, were introduced to Cellfood®, and
became aware of the incredible effect of oxygen on life. The
company grew from very humble beginnings, with the directors
all working on a part time basis, to an organisation that

operates internationally today.

Our product Cellfood provides a signifi-
cant benefit for people who are experi-
encing acute or chronic conditions, linked
to diet, lifestyle and stress; or are HIV
positive. As a result, in the workplace,
the use of these products has reduced
absenteeism, improved the overall health
of the employees, improved productivity
and reduced accidents in the workplace
due to worker fatigue and illness.

Multi-Level-Marketing

As Cellfood is not a medicine — it is
known as a complimentary medicine —
pharmacies were not interested in listing
the product. Consequently, the directors
decided to distribute Cellfood through
individual distributors, a system called
Multi-Level-Marketing.

This system allows individuals to dis-
tribute the products amongst their
networks through for instance churches
and schools, in order to earn an income.
By 2002 Oxygen For Life SA had grown
to a network of some 3,500 distribu-
tors, which included individuals, doctors,
health shops, etc.

How the wheel can turn

As the user base of Cellfood had grown
tremendously, users started asking phar-
macies for Cellfood. As a result, Oxygen
For Life SA was approached to list the
Cellfood range of products with the phar-
macies! How the wheel had turned... We
then negotiated an equitable exit pack-
age with each and every distributor, and
today, the Cellfood range of products are
available at all major pharmacies country-
wide.

Oxygen For Life SA is the global partner
for Africa but due to our close ties with a
health product distributor in the Nether-
lands, we were granted the distribution
rights there as well. Our partner in the
Netherlands is Sensipharm in Eindhoven.
See www.sensipharm.nl and www.cell-
food.nl. We also export our products to
Zimbabwe, Botswana, Namibia, Nigeria,
Kenya, Zambia and Mauritius.

Prescribed by medical doctors
Cellfood is now being prescribed by
medical doctors and recommended by
pharmacists extensively. It is the only

One individual who has been using the Cellfood range of
products for many years is Mrs. Winnie Mandela.

nutritional supplement that has been en-
dorsed by NAPWA (National Association
of People Living with HIV and AIDS).

Since 2006, our company has been op-
erating in the Corporate Wellness arena,
and during this time, has received many
endorsements from associations and
corporate clients.

Improved the overall health

They have reported through the use of
these Cellfood products, that they have
reduced absenteeism, improved the
overall health of the employees, improved
productivity and reduced accidents in
the workplace due to worker fatigue

and illness. These benefits all add to an
improvement in the bottom line of those
organisations that care for their employ-
ees.

While Cellfood is for humans, we have
products for house pets and large ani-
mals as well.

Want to know more? Visit www.oxygenfor-
life.co.za for more information.
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1. Introduction. As a full-service, through-the-line business solutions agency with expertise

that ranges from traditional advertising to the latest trends in the digital world, we offer

a depth and breadth of business, marketing and technology services which is arguably

unmatched by even our largest competitors.

2. What We Offer

We uncover, drive and operationalise (as required) strate-
gic new business opportunities, both from a B2B and B2C
perspective through proven, value added and technology
driven methodology. We also work closely with our clients
to drive growth across existing brands, product lines and
related services.

3. Key [Hero] Facts
« Founded in 1996: in operation for 16 years
« Founded full digital division in 1997:
one of the most mature digital offerings in SA
« Conceived and spun off Rocketseed in 2000
« Level 2 BBBEE
52 people strong
- Strategists (brand and marketing)
- Designers & Developers
- Copywriters
- Account executives
« Offices in Cape Town and Johannesburg

4. Our Differentiator

Hero at its core is a business solutions agency. Unlike tra-
ditional T'TL advertising agencies which typically throw
creative solutions at business problems, we provide enter-
prise-level business solutions that ultimately win business
and a greater share of the consumer wallet for our clients.

5. Key Insights [Proof]

Throughout our years of operation, we have never lost a
client and more interestingly, we do not have any contracts
in place with any of our clients; this is the result of two key
factors:

1) We always deliver outstanding work
2)We have a proven track record of generating a ROI
that far exceeds client expectations.

6. How Can A [Hero] Save The Day

We consider ourselves to be completely channel agnostic.
Instead of limiting ourselves to certain media, we rather
let the problem/opportunity/solution guide us in deter-
mining the best way to reach and engage with the
audience you desire.

\

herg

—

\

So it should be no surprise that we are not your typical
agency. Rather, on the one hand we’re a highly strategic
marketing and communications outfit. On the other, we
boast truly integrated in-house services which blur the
lines between agency, digital/mobile marketing
specialist, software developer and business consultant.

We partner with our clients to a degree where we become
trusted authorities in their business and we understand

as marketing specialists, what it takes to take your product
and your message into the new economy. We build, tune,
modify and drive the car, we don’t just drive a car that we
purchased from some arbitrary dealer.

Over the past 16 years, we have taken to market a plethora
of large scale business, marketing and technology solu-
tions and we have a proven track record of delivering
consistent ROL

7. Our Clients

“We consider Hero to be the “pocket battleship” of the SA
marketing services landscape — they retain all the speed,
maneuverability and economy of a relatively smaller,
tightly run operation while packing as much firepower
as an expensive, ponderous large marketing group.”

- Comment from a Hero client

¥
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strategic.
creative.

integrated.

Our clients include the likes of Media 24, Comutanet, Old
Mutual, Brandhouse, Groupon, Akacia Healthcare, Huge
Telecom, Deloitte, NAM Breweries, Saint-Gobain, African
Bank, Electrolux, EHL Holdings, Sony, SARU, Kyocera,
iTec — and many others.

8. Conclusion

We look forward to working with you and developing a
business relationship further to support a phenomenal
2013/2014.

Warm Regards,
Matt Brown

cape town & johannesburg.
south africa

www.facebook.com/hero.fbpage
www.twitter.com/herotweet
www.hero.co.za

[t] 074 1674769

[c] 071 6702209

[e] matt@herogroup.co.za

Hero is a certified
Level 2 Broad Based
BEE company.
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‘ O r r I d O r S SANEC believes that the development of
key areas of economic development in the

Southern African Development Community
O n n e Ct (SADC), such as agricultural development and
water management, significantly depends

on the quality of infrastructure and access to

transportation in and out of the region.

Transport is a significant sector in the SADC, in that it re-
duces transactional costs in enhancing intraregional trade. To
facilitate regional infrastructure development, governments
in the SADC region promote the expansion and improvement
of development corridors. Corridors

gional development initiatives. Transpor

around for centuries, but it is only in the Ig . _ v '. iy “B.yfaci”tat’.ng the

that they have been recognized for what

Jimportantly, what they can become as w : _ - CirCUIation Ofpeople

"% can add to economic growth. They ser

and promote increased trade and inv ' and gOOdS we Wi”
F -‘ ‘
“ " Almost half of the SADC memb : locked and be Contributing to a

thus they require efficient regi s for access

to the sea. Linki ndlocked countri eighbours, . ;L
., andt he ocean, not only :hhgﬁro“ahe %alwl —_— better k'n.OWIedge b.y
w regony iciency of these states, it also creates many new '€ w our C,t,zens Ofthe

economic opportunities. :
geographical spaces

Be Moved by Maersk Line

Maersk South Africa (Pty) Ltd

www.maerskline.com

Port and Corridor Development has also become onejof

Creating Opportunities in Global Commerce SANEC’s major focus areas. In 2011 the Dutch governmeht Va \r that ConStitute SADC
launched the multi-yearfinvestment programme 2g@there \ ; - 4 4
If global network coverage, reliability, superior customer Using our fleet of over 600 container vessels sailing every in which Dutch companiés itertwine their knowledge and = and Ofthe potent,al and
service and environmental awareness are your criteria when major trade lane in the woarld, allow us to move your cargo expertise to connect with theilficounterparts in southern Africa ' . '
selecting a carrier for your cargo, look no further than Maersk between the Netherlands and Southern Africa with ease. in order to create sustainablegimpactfuland value-adding N i OPPOFtUﬂItlBS Open’ng In

Line. projects in the field of transport and logistics. SANEC, as ‘ . 9
intermediary agency, aims to sthengthen, implement and ' 606’1 Ofour Count”es.
coordinate development in the fieldéef port and corridor de- i ®

velopment. Tangible outcomes are'eurrently being facilitated

by SANEC.

Be moved by Maersk Line.
Maersk Line is one of the most CO2 efficient shipping
companies in the world. Currently rated 8% better than the
industry average and constantly striving to improve through

HRERHO0: In total there are twelve corridors in the SADC region, which

have strengthened partnerships and increased the attractive-
ness of the region to the business sector. In keeping to the
theme of Connections, the SANEC Business'Directonshigh-

lights five of the most important corridors in SADE™

To confirm this statement, be inspired by the quote on the right.0
by Armando Guebuza, Mozambican President, SADC Presidency e

MAERSK August — December 2012.
LINE
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O r ri d O rS South Africa Corridor

..................................................................................................... Cape Town to Gauteng &

Gauteng to Durban

South Africa ¢

T

Cape Town .

South Africa .- Durban
South Afrida
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The Cape Town-Gauteng and the Durban-
Gauteng trade routes connect South
Africa’s most industrialised ports to the
economic heart of the country — Gauteng
—and is part of the North-South corridor,
running northwards and linking with the
Dar Es Salaam corridor.

The North-South Corridor is the busiest in
the region in terms of values and volumes
of freight. The road network is already
under pressure in relation to its design ca-
pacities and in terms of delays at strategic
points, such as border posts.

Current traffic on the North-South Cor-
ridor is characterised by exports of mining
and agricultural products and imports of
manufactured goods. The road network is

| generally in fairly good condition although

there are sections of road that are in

urgent need of rehabilitation and improve-
ment. There are also heavily trafficked
sections that create bottlenecks in terms of
structural capacity and cause closure of the
whole network if blocked such as bridge
crossings.

The main operating feature of the regional
road transport routes which affects trans-
port efficiency, costs and tariffs, is the im-
balance of freight flows, leading to empty
return hauls. An empty return haul by road
effectively means that the transport cost
almost doubles.

On average, the roads in the Republic of
South Africa carry over 69% of the total
number of daily vehicle-kilometres in
North-South Corridor, followed by

" Zimbabwe with 8.5%.

Cape Town-Gauteng trade route

19 million tons is transported along this
corridor annually, 85% of which is road
freight, leaving 15% to be transported over
rail. The Cape Town port is ideally suited to
serve as a hub for cargoes between Europe
and the Americas and Africa, Asia and
Oceania and it plays a significant role in
the growing number of transhipments be-
tween the far east and west African ports.

Regular inter-port feeder services benefit
especially the great Container Terminal
which is regarded as a gateway for African
countries, ideally becoming a hub port for
those on the west African coast.

The main cargos along this trade route are
processed foods, coal, chemicals and bev-
erages and fruit produce. The Cape Town
Container Terminal has the advantage that,
in respect of the United Kingdom, Euro-
pean and American time-sensitive cargoes
can be handled quicker to and from the
Gauteng. This is made possible by the di-
rect railage of containers which eliminates
the sailing time to other ports.

Durban-Gauteng trade route

The modern Port of Durban grew around
trade from Johannesburg, as the South
African industrial and mining capital is not
located on any navigable body of water.
Thus, products being shipped from Johan-
nesburg outside of South Africa have been
loaded onto trucks or railways and trans-
ported to Durban ever since.

“Durban is the
busiest port in South
Africa, as well as

the third container
port in the southern
Hemisphere.”

Currently, the busiest freight corridor,
Gauteng — Durban, carries 36 million
tons of cargo per annum, of which 70%
is transported by road. The primary road
infrastructure is of very good quality.

The deregulation of freight transport in
the 1980s, in combination with the short
comings in the rail system caused a cargo
migration from rail to road. 16% of the to-
tal cargo are import export products. The
main goods transported over this corridor
are stone quarrying, limestone, processed
foods and fuel & petroleum products.

Durban is famous for being the busiest
port in South Africa, as well as the third
container port in the Southern Hemi-
sphere.



ADVERTORIAL : BUSINESS DIRECTORY 2012 o 64

Africa Transport &

.

Infrastructure Show.2013

Ports

& Harbours Show 2013

road||trans

Africa 2013

Aviatiiin
Outlook Africa

AfricaRail 2013

Huge investment is being placed in the development of Africa’s road, rail, ports, terminals,

cities and the aviation sector to stimulate economic reform and enable trade and growth.

our Aviation Outlook and RoadTrans co-location we are
expecting a substantial growth in participation.

The conference program/s will focus on strategic issues
effecting Africa’s Transport Operators and stakeholders
including:

The Africa Transport & Infrastructure Show will be
looking at ways these projects and procurement plans
can be optimised - finding solutions to assist transport
operators and cargo owners with their goals.

We bring together Africa’s transport and terminal
operators, government, municipalities, airlines, investors ~ « Developing more efficient and secure transport hubs
and cargo owners (oil and gas, petrochemical, mining, and logistics corridors across Africa

manufacturing, automotive, retail etc.) to discuss « Meeting capacity ahead of demand
investment and development in the African transport « Sourcing and implementing new solutions, equipment
sector and provide a platform for buyers to meet solutions Y and technology
providers. « Meeting sustainability targets
« Revenue generating methodologies
The Africa Transport & Infrastructure 2013 will include  Expansion planning, projects and maintenance
Africa Rail, Africa Ports & Harbours Show, Aviation « Skills development and training
Outlook and Road Trans. Packed with innovative content, « City development and passenger growth
across four conference and workshop days, dedicated on « Security, Customs and Excise
floor technical seminars and coupled with a 2 day trade  Route development, safety & and more...

exhibition and the Transport Africa Awards this is a show
not to be missed. This is Africa’s longest running and
largest transport & infrastructure show.

If you are looking to gain access to a wide range of buyers
from the transport sector in Africa then this is a show that
you cannot afford to miss. Contact Samantha Pickard now
via email on samantha.pickard@terrapinn.com or +27 (o)
11 516 4033. We look forward to welcoming your team.

This is an all African event. In 2012 just our Africa Ports
& Harbours and Africa Rail Show together brought over
2500 participants, and over 8o exhibitors from across

Africa. Now going into its 16th year, and together with The Africa Transport & Infrastructure Team 2013

O OUR NETWORK OPENS UP YOUR HORIZONS

When you choose Air France-KLM Cargo and Martinair Cargo as your partner, you are above all choosing a far-reaching network that guarantees fast delivery of your cargo

just about anywhere in the world.

Coverage: via our two major gateways in Paris and Amsterdam we serve 320 destinations in 113 countries, and through our charter ad-hoc freighter desk, we can also offer

many other destinations you may need.

Frequencies: we reach almost 60 countries more than once daily and fly between Europe and the Americas 435 times per week, between Europe and Asia over 200 times

per week and between Europe and Africa 330 times per week.

Flexibility: the majority of goods can be transported on our wide body aircraft, while for extraordinary volumes and sizes we offer capacity on our Combi and freighter fleet.

THE CAPACITY TO SERVE YOU

www.afklcargo.com
www.martinaircargo.com

@ SKYTEAM
CARGO

+
0000

AIRFRANCE Z KLM
(// Martinair CARGO

|| % BETC EURORSCG
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Corridors

Dar es Salaam
Tanzania

Ndola
Zambia

Dar es Salaam Corridor

Strong on road,

rail coming soon

e BUSINESS DIRECTORY 2013 { DAR ES SALAAM CORRIDOR

“Leave it in our
capable hands”

No one corridor can serve the needs of SADC. Dar es Salaam
Corridor plays a key role of serving need of Malawi, Zambia
and Democratic Republic of the Congo. Dar es Salaam Cor-
ridor Group Ltd (DCG) is investing 6 million dollars into dry
port locating in Kisarawe, 30 km from Dar es Salaam. Dry port
is connected both to TAZARA rail and to the main road along
the corridor. The company believes that within five years it

can move over one million tonnes of cargoes on TAZARA line.
Currently, 95% of the cargo is moved by road. Total area of the
development is 100,000 m2.

Terminals

DCG operates currently in various locations in Dar es Salaam.
There is a separate terminal for containerised cargoes and bulk
cargoes. Bulk terminal’s intake is 25,000 cubic meters and an-
nual capacity 400,000 metric tons. The DCG Bulk terminal was
nominated for Africa Investor Agribusiness Investment Initiative
of the Year 2010.

“The bulk terminal is an example
of logistics innovation which
helps our clients to save time and
money”, says company CEO,

Erik Kok.

Turnaround time

“The bulk terminal is an example of logistics innovation which
helps our clients to save time and money”, says company CEO,
Erik Kok. As ship turnaround time shortens, clients can use
bigger vessels. Customer saves both in freight charges and
port cost.

Ship discharging services

DCG is ISO goo1:2008 certified company providing ship
discharging services, various loading services, lightering
operations and bulk handling services. Company also handles
‘difficult’ and ‘hazardous’ cargoes and anything out of the
ordinary. Range of products includes dry bulk, metals, ores,
cereals, fertilizers and chemicals and annual involvement is over
1.5 million metric tons of cargo. “When it comes to move cargo
through ports of Tanzania, leave it our capable hands!” says
CEO Erik Kok.
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CO r ri d O rS Trans-Kalahari Corridor

.................................................................................................... From east to west,

CO n n eCt Walvis Bay to Maputo!

Walvis Bay
Namibia Gabarone
e, Botswana
¢ ® Maputo
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The Trans-Kalahari Corridor (TKC) was
established with a political and economi-
cal vision to pursue or contribute towards
deeper regional integration programs of
SADC, SACU and NEPAD. The corridor
connects the port of Walvis Bay (east
coast) to the port of Maputo (west coast)
and serves southern Africa.

Over the last five years, the TKC has
grown with more than 150% in cross bor-
der trade via Angola, Botswana, Namibia
and South Africa. This Corridor has also
became the preferred trade route for

“The Trans-

Kalahari Corridor
has experienced a
remarkable growth
of a 1159 increase in
cargo volumes as at
end August 2012.”

Namibia and South Africa as it cuts more
than 400 kilometers compared to the
traditional routes. Importers and export-
ers from Botswana have even selected
the TKC as a real alternative for time
critical cargo.

An information session was held in
November 2012 to promote the TKC in
Gaborone, Botswana. The high com-
missioner of Namibia to Botswana, His
Excellency Mr. Hishongua said: “The
corridors should never be unidirectional.
Every country must be able to send and
receive commodities trough the most
economical route. That is what Namibia
wishes to achieve for the SADC region
and beyond. It is an intra-African trade
that will take our continent to the next
level. The corridor will facilitate that.”

The Walvis Bay Corridor Group (WBCG)
is a public-private partnership that

promotes the utilisation of the Walvis
Bay Corridors, amongst which the TKC.
Therefore we have asked Johny Smith,
CEO of the WBCG a few questions. He
explains their experience and knowledge
about the Trans-Kalahari Corridor.

What are the main goods transported
by cargo through this the corridor?
Significant growth has been experienced
in terms of vehicles being transported to
Botswana through the Port of Walvis Bay,
including Project Cargo. Project Cargo
along the TKC ex Gauteng/Namibia is

on the increase - there is also increased
interest from the motor industry on

time sensitive cargoes as a result of the
favourable transit times into Gauteng
that is 48hours from Walvis Bay. The TKC
has experienced a remarkable growth of
115% increase in cargo volumes as at end
August 2012.

What are the challenges regarding bor-
der crossings? And how do you tackle
those?

The WBCG is working closely with the
Trans-Kalahari Corridor Secretariat who
addresses issues that adversely affect the
smooth flow of trade along this corridor.
Comparatively speaking, there are no
major challenges encountered in travers-
ing the TKC borders. Border post dwell
time is about 30 minutes minimum and 1
hour maximum on average.

Can you identify the main cargo
handling hubs?

Walvis Bay cargo is mainly transported
by road from the Port of Walvis Bay to
Gaborone and Gauteng. Cargo can also
be transported by rail from the port of
Walvis Bay to Gobabis and then offload-
ed from the train onto a truck, which
proceeds by road to Gaborone or Gaut-
eng, due to the rail link ending in Goba-
bis. However, this intermodal system

is hardly utilised. Windhoek has a dry
port that is also utilised to a minimum.
However, we are in the process of looking
at facilitating the setup of a dry port in
Gobabis in the near future.



Pretoria
South Africa

2 -
o, - SN ]
Seuck
f
T
"
]

.
‘V.'.

CORRIDORS CONNECT i BUSINESS DIRECTORY 2013 « 70

Corridors

Maputo
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Maputo Corridor
From vision to reality:
An interview with the CEO

71

e BUSINESS DIRECTORY 2013 { MAPUTO CORRIDOR

The Maputo Develop-

ment Corridor (MDC)

was launched as a Spatial
Development Initiative (SDI)
in 1996 as the governments of
South Africa and Mozambique
sought to rebuild their econo-
mies and restore trade and invest-
ment ties. Both governments agreed
on the enormous potential benefits of
rehabilitating the key elements of this
vital strategic transport corridor which
links the Port of Maputo with Africa’s
most vibrant economic hub, the city of
Johannesburg. SDI was the chosen means
to maximise investment in the potential
of the Corridor and fulfil the inherent
promise of sustainable economic and
social development along its length and
hinterland.

Maputo Corridor Logistics Initiative
The Maputo Corridor Logistics Initiative
(MCLI) brings together infrastructure
investors, service providers and stake-
holders from Mozambique and Swazi-
land who have a common interest in the
promotion and further development of
the MDC as the region’s primary logis-
tics transportation route. The MCLI is a
non-profit organisation which exists to
translate this vision into reality.

Transit cargo efficiencies

“Our focus is to support the Initiative
from a broad framework perspective by
providing a platform for inward invest-
ment in the Corridor,” explains Barbara
Mommen, CEO of MCLI. “We know that
the future of the Corridor lies in achiev-
ing transit cargo efficiencies and in
growing general levels. Our contribution
is to co-ordinate a stakeholder partner-
ship that can remove barriers along the
corridor, keep everyone involved and up-
to-date with all relevant developments
and to market the Corridor’s strategic
benefits and opportunities, so making
the MDC the first choice for both the
region’s importers and exporters.

“MCLI is in a unique position in that we
are not profit-focused,” she continues.

Barbara Mommen,
of the Maputo Corridor Logistics
Initiative, talks about the development
of this key strategic transit route.

chief executive officer

“Our work consists entirely of bringing
efficiencies to the Corridor and because
we are an NGO we can draw in the widest
possible range of stakeholders, not just
those partners concerned with logistics,
but also those who serve user interests.”

Partnership approach

“All of [the MCLI] achievements have
been the result of a partnership ap-
proach,” Mommen states. “Our contribu-
tion has been to provide a platform for
the public and private sector to develop a
collaborative approach and then provide
a linkage to take their concerns to the
highest levels of government policy-
making. We provide a route for the public
and private sectors to build and achieve
consensus and work towards common
goals”, says Mommen.

SADC region

“We want to raise the profile of the
Corridor in the SADC region generally,
but particularly with the government of
Swaziland. Our priorities at present are to
provide concrete information to stake-
holders, map the supply chain more ac-
curately and address transit cargo issues
and markets from Maputo throughout
the SADC region. At the moment, we
face the challenge that transit movements
along the Corridor tend to be one-direc-
tional from South Africa to Mozambique.
We need to see much more growth in
bi-directional cargo movements and gen-
eral growth of the Corridor as a key route
throughout the SADC region.”

Regional integration a reality

As the Maputo Corridor matures, Mom-
men is seeing a renewed emphasis on
growth, with many aspects of the Cor-
ridor witnessing investment in additional
services, improvements in systems and
processes and greater awareness of the
need for collaboration and partnership.
“As such, the MDC is playing a vital role
in making regional integration a reality
and in contributing to increased trade
and investment in the region,” she con-
cludes. More info:http://www.mcli.co.za/.
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Corridors

Lobito Lusaka Corridor
The time is now!

Overview of main enterprises
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The Corridor of Lobito is an important
array of integrated infrastructure, formed
by various enterprises and economic
units, mainly in the sectors of transporta-
tion and communications. Its strategic
location offers a big advantage, allowing
it to play a key role as a platform in the
regional and international network sys-
tem of transports, particularly in
southern Africa.

Three pillars of intermodal transport
Located in the central part of Angola, its
development started in the year 1903,
with the construction of a deep seawater
port and the cross-country railway. The
corridor is based on three main pillars of
intermodal transport (land, air and sea),
and the major industries are:

« the Port of Lobito

« the Benguela Railway

« the International Airport of Catumbela
« the Lobito Oil Refinery.

A vast program of infrastructure reha-
bilitation and development is underway,
opening doors to the establishment of
new projects, as part of the long-term
development program of Angola. Both
private and public projects and new de-
velopments are being implemented, as a
result of the economic development that
is taking place in the country and in

the region.

New dynamics

With the new pace in terms of economic
development, many other businesses are
booming along the corridor. The results
can be seen with the increased circulation
of people and goods, intensification of
trade between rural areas and the main
cities and all new dynamics in the supply
chain.

Among other ventures, the highlight goes
to the expansion of cargo terminals at the
airport, construction of a dry terminal for
containers at the seaport, new units in
the industrial park (cement factory, paper
mills, breweries and food-factories), com-
mercial farms, as well as many correlated
businesses in trade and services.
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Business opportunities
Despite various constraints faced by
companies in the local market, the
current rhythm of development opens
a wide range of business opportunities,
especially in heavy-duty transport, logis-
tics, manufacturing and social services.
Therefore companies and businesses
looking for new avenues should consider
the Angolan market and look for ways
to participate in this new development
and explore the enormous potential that
the country offers. The time is now; ...
tomorrow can be a bit too late!

“Both private and
public projects and
new developments are
being implemented,

as a result of the
economic development
in the country and in
the continent.”

Overview over the main enterprises of
the Lobito Corridor

Port of Lobito

The Port of Lobito, is one of the biggest
deep-water seaport in the western coast
of Africa. In the past few years, the port
benefited from major improvements
and upgrades and was extended and
reequipped, to cater for heavy-duty cargo
ships and streamline its operational ac-
cording to international standards. New
and modern equipment was installed,
namely floating and loading cranes,
container-handlers, cockerel locomotives
and wagons, silos for bulk grain and a
terminal for frigorific containers.

Benguela Railway

The Benguela Railway (Caminho de Ferro
de Benguela), is another important com-
ponent of the Lobito Corridor, running
for approximately 1345 km, from the
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coastal province of Benguela, through the
central highlands of Huambo and Bié, all
the way to the border with D.R.Congo,

in the eastern province of Moxico. This
railway links Angola to DRC and to the
African interlocked countries of Zambia
and Zimbabwe, facilitating the flow and
exports of mineral products from these
countries, to the European and American
markets.

Upgrade of the Benguela Railway
During the past years, extensive works of
rehabilitation and upgrade of the Ben-
guela Railway have been done in its full
extension, from Lobito to Luena. This
program was carried out by the Angolan
government and in August 2012, the first
train reached the railway station of the far
eastern city of Luena, after an interrup-
tion of more than 30 years, caused by
the civil war.

International Airport of Catumbela

The International Airport of Catumbela,
was built to serve the central part of An-
gola and link it up with important foreign
destinations. The runways and airport
buildings were extended and upgraded
to international standards and are now
prepared to receive large airplanes and
operate regional and long-haul commer-
cial and cargo flights.

Lobito Oil Refinery

The Lobito Oil Refinery is the latest ma-
jor project to be developed in this region,
by the government oil company Sonan-
gol, in an investment of approximately 7
billions US Dollars. The foundation stone
for its construction was launched in De-
cember 2012. The project is expected to
create 10.000 new jobs.

Source: Agency ‘Angola at a Glance’.



Economic uncertainty remains the main concern of business, followed closely by regulatory

changes. How companies manage capital and profits against a backdrop of deepening

strategic risks arising from economic, political, competitive and regulatory factors will be a

key focus for all boards during 2013 and the foreseeable future.

From Aon’s Global Risk Management Survey, economic slow-
down still tops the list of the top 10 risks facing business. In
light of the current economic uncertainty and the ongoing
Euro crisis, we believe this will remain a top 10 risk for the
foreseeable future. We're also seeing for the first time two
new risks entering the top 10 list - failure to innovate and
meet customer needs and technology/system failure.

Aon’s risk management survey (2011) reveals the interde-
pendency between the impact of the economy and various
additional key risks. The fallout from the credit crisis first
identified in mid-2007 continues to impact on organisations
around the world.

Throughout the economic recession, many organisations
heavily curtailed spend on information technology and put

a freeze on hiring, research and development projects. But
business leaders are realising that this is not a sustainable
strategy. As a result of the continued cautionary approach to
spending on key strategic areas of the business even after the
recession, organisations are now facing new risks in the form
of failure to innovate and fulfil customer needs and failure to
attract top talent.

Businesses must begin reinvesting in fundamental areas of
the business if they are to survive and thrive. According to
Aon’s Global Risk Management Survey, the top 10 risks facing
business are:

Economic slowdown
Regulatory/legislative changes
Increasing competition

Damage to reputation/brand

Business interruption

Failure to innovate/meet customer needs
Failure to attract or retain top talent
Commodity price risk

. Technology failure/system failure

10. Cash flow/liquidity risk
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Regulatory/legislative changes have also remained a top 10
global risk since the previous survey done in 2008. This risk
revolves around the inability of an organisation to comply
with current, changing or new regulations. Failure in com-
pliance can result in severe consequences including direct
financial penalties in the short term and the loss of markets,
reputation and customers in the long term.

In the past, regulatory and legislative changes normally took
shape in a gradual process, allowing companies some time

to formulate responses or coping strategies. With the heavy
reliance on technological infrastructure, businesses are also
becoming more vulnerable to system failures, data breaches
and social media exposure, causing business interruption,
loss of customers and reputational damage. Aon also adds
that 2013 could see the entry of a new risk into the top 10, that
being climate change, ranked at #16 in the 2011 survey.

Recent weather catastrophes both globally and locally are
impacting on insurers and reinsurers, resulting in deterio-
rating underwriting results. In terms of the political risk
landscape, there continues to be a deteriorating political risk
trend in a number of countries. The most volatile region still
remains the African continent with a number of countries
which have been downgraded.

Multinationals in the natural resources sector, such as oil
and coal for example, are facing increased political and eco-
nomic risks as governments readdress the balance of power
by taking more control over their domestic product. These
companies face potential problems such as confiscation,
sovereign non-payment and political interference. These
political risks could threaten global oil supplies and push

oil prices even further. In addition, an increasing number of
power crises on a world-wide scale have elevated the principal
fuels for power stations, namely coal and to a lesser extent
uranium, to the status of strategic assets likely to incur forms
of state intervention in private enterprise.
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Identifying and
addressing Top 10
Risks in 2013
demands board
oversight and
management

Views from Daniel Schuurmans, Chief
Financial and Operations Officer at Aon
South Africa and Sub-Sahara Africa

On the upside, the uncertainty and an increased focus from
regulators are important external drivers to strengthen risk
management within organisations. Companies are working
hard towards better understanding their range of unique
risks, optimising their insurance programmes and lower-
ing their total cost of risk. Risk remains firmly on the board
agenda where the focus is on risk oversight and management.

It is crucial for businesses to understand the nature and ex-
tent of the kinds of risks and threats to their operations and
to take appropriate action to mitigate these risks. One way of
doing this is by reviewing and strengthening their specialist
insurance cover under the guidance and advice of a
professional risk advisor. While it is dif-
ficult to predict which risk will emerge
in 2013 and demand attention, we

can be certain that successful
companies will not be the ones
that adopt a ‘wait and see’
approach. Instead they will
be the ones that prepare
themselves thoroughly to
anticipate future needs

and undertake the dif-

ficult process of finding
solutions to address them.
They will not just fix what

is broken, but view their

new circumstances as a
portal to the next genera-
tion of business opportunity.
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dancedlife: worn withyoung

people towards a world without AIDS.

danceg4life gives young people the correct information about sex, HIV and AIDS, and provides them

with the skills needed to be able to protect themselves and those around them. Furthermore, danceg4life

inspires young people to take action to stop the worldwide spread of HIV and AIDS. The (Dutch)

initiative is active across 5 continents and in 25 countries, including South Africa.

Facts & Figures: HIV and AIDS in South Africa

« South Africa has the highest number of people living with HIV,
with an estimated 5.6 million infected people

« The highest infection rate occurs in young people between the
ages of 18 and 24 years

« HIV infections are highest among marginalized people in
transition, such as those living in informal settlements on the
edges of towns and urbanizing rural areas.

« Young women continue to remain the most vulnerable to
infection

danceglife is convinced that a world without AIDS is a realistic goal.

HIV and AIDS are still one of the biggest threats to the future of
young people worldwide; something that danceglife wants to turn
around.

So what does danceglife want to achieve in South Africa?
Embracing elements of youth culture, danceglife aims to empower
young people with the knowledge, attitudes and skills they need

to lead healthy, reproductive lives and futures. danceglife focuses
specifically on the toughest issues young people face regarding

their sexual and reproductive health. In South Africa, these include
sexual identity, teen pregnancies, poverty and HIV. danceglife
addresses these issues through a four-step implementation
approach: inspire, educate, activate and celebrate.

Who does danceglife work with in South Africa?

danceglife is implemented by the RedZebra Youth Empowerment
Foundation based in Cape Town South Africa. danceglife also
works on a national level with loveLife s national HIV prevention
programme for teenagers.

What could the Dutch Business Community in South Africa mean
to danceglife?

Every organisation or individual can support us on 3 levels. Firstly
with expertise, for example in marketing and communication.
Secondly, organisations can support us by opening up their
networks. Thirdly, financial support is needed. It costs us on
average 6 euros to ensure that one young person is educated about
sex and HIV and can put this information into practice.

If you want to support dance4life, or find out more, please contact

Margot Gerené E: margot@dance4life.com
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Socially responsible investment. A hollow
phrase or a new way of thinking? SANEC
member Intervolve often receives the question:
“Where do you start and how do you do it?”

You will soon find out by reading their story.

Since 1996 the Dutch organisation Intervolve Foundation
has been an active service provider in the field of urban
(re)development programs in South(ern) Africa. Activities
undertaken are sustainable aiming towards the structural
improvement of the lives and living conditions of residents
of the lower income groups.

Over the years Intervolve has developed and implemented
social projects in collaboration with the Dutch corporate sector
while at the same time, involving local parties.

Results over the past years have proven that the size of a project contact us at t.grimmius@intervolve.org.

budget is not the key to success. Besides the development
of, for example, low income housing projects or broad skills
development programs, small social interventions often
contribute equally towards a sustainable improvement of
peoples’ circumstances of residence.

“A large vegetable garden has
been set up to the benefit of low
income earners. Our residents
have been trained and skilled in
growing crops all year round.”

Small but effective

A large vegetable garden has been set up to the benefit of low
income earners. Our residents have been trained and skilled in
growing crops all year round. Participants in turn take care of

the safeguarding of the garden.

Over the past years we have ascertained that doing business in
South(ern) Africa and showing social interest go well together.
Even stronger, social investment repays itself.

Social programs and the improvement of living conditions of
residents in your corporate backyard contribute directly to a

..................................... R

Getinvolved

...............................................................................................................................................................................................

better image of the local people, employees, business partners "

and political bodies.

Stimulated by the success and results achieved in the past
years, SANEC and Intervolve decided to collaborate under

the slogan of “Who does well means well”. The aim of the
collaboration is to stimulate the Dutch corporate sector active
in South(ern) Africa, to develop and implement their Corporate
Social Responsibility agendas. For more information please

@
Interyol

innovative & integrated development

ve
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Foundations

For a better world

Travel with, heart nd soul

P
Cordaid )

BUILDING FLOURISHING COMMUNITIES

9 0# :
m DREAMCATCHER FOUNDATION
Walking the Talking to End Poverty :

Holland Stellenbosch

\ Medical Foundation

y INVESTMENTS

SANEC is proud to have various foundations amongst
its members. In different ways, they are all looking to

contribute to a better world.

Abang Africa Travel & Trust

Abang Africa Trust is a specialised sustainable tourism company, based in Cape Town, operating in
South Africa, Swaziland and Lesotho. Abang believes that tourism should benefit the destination.
That is why they combine holidays with true local cultural experiences. This ensures that the people
whose land and knowledge are used, benefit from tourism. Abang Africa Trust supports and initi-
ates various projects and volunteer programmes as well as co-coordinating the sponsorship of
township football teams. More information? Visit www.abangafrica.com.

Cordaid Urban Matters

Cordaid Urban matters strives to improve the living environment of slum dwellers in various cities
in Africa and Latin America. Together with our strong local network of stakeholders we aim to
improve the infrastructure of slum neighborhoods and stimulate social cohesion and economic
activities. We engage in partnerships with the profit and non-profit sector and build Base of the
Pyramid (BoP) business models. Cordaid Urban Matters brings smart solutions to problems re-
lated to housing, water & sanitation, waste & energy and at the same time stimulate employment
and local entrepreneurship. www.cordaidurbanmatters.com.

Dreamcatcher Foundation

The Dreamcatcher Foundation was founded to tackle poverty in South Africa. Growing from fledg-
ling steps initiated in 1984, it transforms rural communities into safe travel destinations by creat-
ing a basic tourist infrastructure, and by providing local entrepreneurs with training and support.
More details about our work can be found at www.dreamcatcherfoundation.com.

Eye for Others

Eye for Others is a Dutch foundation focusing on aid for children and women (mothers) who are
victims of the AIDS epidemic in South Africa. Eye for Others does this by facilitating yearly project-
journeys to South Africa, especially visiting the areas Rustenburg, Phokeng (North West province)
and Douglas (Northern Cape). They are building reception centers for the most vulnerable chil-
dren, they are facilitating sport and game-activities and are working on educational projects.

For more information, visit www.eyeforothers.nl.

Holland Stellenbosch Medical Foundation

The Holland Stellenbosch Medical Foundation was founded in 2001 in partnership with the Medi-
cal Faculty of the University of Stellenbosch. Funds are awarded towards educational projects,
rural-health projects, bursaries, equipment as well as the training of medical staff in general in
order to sustain and improve the level of medical care in South-Africa. For more information,
visit www.hollandstellenbosch.nl.

ICCO Investments

ICCO Investments is the Impact Investment Fund of the ICCO Cooperative. We invest with loans
and equity in enterprises and initiatives that combine a positive impact on people and the environ-
ment with a profitable financial operation. We are active in Latin America, Asia and Africa. In
Africa we operate from South Africa, Mali and Uganda. For more information contact

Mark Joenje at mark.joenje@icco.nl.
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mamasés

voor kinderen in Afrika
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GYJ VILLAGES
A loving home for every child

Kinderfonds MAMAS — for children in Africa

The Dutch fund ‘Kinderfonds MAMAS’ offers help to thousands of children in southern Africa, by
supporting local projects. The name says exactly what the essence of our work is: to sustain strong
and courageous African women who devote their lives to those children, so that they have a new,
fair and equal chance in life. For more information, visit www.kinderfondsmamas.nl.

Medical Knowledge Institute (MKI)

Medical Knowledge Institute (MKI) is an international non-profit health organisation established
in the Netherlands and dedicated to “Prevention through Education”. MKI strongly believes that
healthcare is a human right and has therefore developed several educational programs which are
executed in developing countries. The objective is to improve the living conditions of the popula-
tion by giving health related education and information to local aid workers and the local people.
In their turn these local heroes pass on this knowledge to other local aid workers and trainers.
More information can be found on www.mkifoundation.com.

Phaphama Initiatives

Phaphama Initiatives is a not-for-profit organisation that builds relationships between people. We
offer organisational change interventions, leadership, diversity and emotional intelligence training,
African language and culture learning, and community-based tourism initiatives. Our training
programmes provide tools for building a healthy sense of community, through fostering the ability
to transform conflicts non-violently. Please visit www.phaphama.org.

PUM

PUM wants to contribute to the growth of strong Small and Medium Sized Enterprises (SME’s) in
emerging markets and developing countries. By sending experienced specialists and managers
to those countries, PUM offers knowledge and experience in order to assist them. We work with
volunteers and in doing so we are able to operate at minimal costs for our customers. For more
information, visit www.pum.nl.

Roundabout Water Solutions (RWS)

RWS is an independently run NGO that raises funds for the installation of the PlayPump® water
pumping system (PlayPumps) to bring clean drinking water to the rural poor of southern Africa.
The PlayPump is a patented South African invention that brings water to rural schools and com-
munities by means of roundabout pump heads that are installed on top of boreholes, as the chil-
dren play the roundabout’s motion powers a pump that draws water into a Polyethelene overhead
sealed water storage tank. The PlayPump is capable of pumping up to 1400 litres per hour at 16 pm
from a depth of 4om, and is effective up to a depth of 10om.

SOS Children’s Villages

SOS Children’s Villages is an international organisation that works with children without parental
care and families in difficult living conditions, making sure that children are able to grow up in a
loving family. The organisation believes that every child needs a safe and loving home to develop
to their full potential. Thanks to the unique family based care of SOS Children’s Villages, children
grow up in a stable family environment with individual support and guidance towards an inde-
pendent life as adults. Please visit www.soskinderdorpen.nl.

Stars in their Eyes

Stars in their Eyes is an innovative and proud football project which uses the phenomenal impact
of sport to deliver a sustainable contribution to the future of the disadvantaged communities of
South Africa. Stars believes that if managed properly, sport has the potential to change the world
which we live in. For more information, visit www.starsintheireyes.nl.

Yente

Yente promotes international female entrepreneurship by linking women entrepreneurs and their
networks in the Netherlands and South Africa. Yente is committed to fostering improved access
to networks, markets, financial resources and information. In 2009 Yente launched a partner pro-
gramme between Holland and South Africa and has organised a trade mission in 2010. For more
information, visit www.yente.org.
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Export to the
Netherlands

The geographical location of the Netherlands is ideal; close to the
European regions that have high population density. SANEC’s
SA-NL trade match programme assists you to unleash export

opportunities for your products and services.
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The South African Embassy in The
Hague, in cooperation with SANEC, con-
ducted in 2010 an export and trade study
that analysed South Africa’s export poten-
tial to the Netherlands. The trade study
generally implies that South Africa’s
export potential to the Netherlands is
extensive and within certain products
groups have a high potential for enor-
mous growth in value.

The Netherlands is an important and
interesting export market for South
Africa. Also during the previous years the
Netherlands remained stable as one of
South Africa’s largest export market for
agricultur, forestry and fisheries
products by value.

“The South African
Embassy in the Hague
and SANEC devel-
oped the SA-NL Trade
Match Program.”

The Organisation for Economic Coopera-
tion and Development (OECD) argues
that the South African economy, is in-
creasingly integrated into world markets
(since end of 2010 part of the BRICS)
with one third of agricultural production
exported. It is among the world’s leading
exporters of agro-food products such

as wine, fresh fruit and sugar. Next to
agriculture, this also accounts for cer-
tain products in the following sectors:

chemicals, capital equipment and auto-
motive industries. This implies a signifi-
cant potential for growth of South African
exports to the Netherlands both in terms
of value and the number of products
supplied.

It is for this reason that the South African
Embassy in the Hague and SANEC devel-
oped the SA-NL Trade Match Program.
This program aims to increase exports
of South Africa by focusing on export
promotion activities; to link the supply of
South African products with demand

in the Netherlands thus making the
match between (new) sellers and buyers/
exporters and importers. Information is
key; exporters/sellers/suppliers need to
get a clear overview of the demand from
and opportunities in the Netherlands
with relevant contact information of
potential matches.

On the other hand Dutch importers/
buyers need a clear overview of the offer
from and opportunities in South Africa.
SANEC in cooperation with the South
African Embassy in the Netherlands,

will make sure the relevant information
reaches the companies in cooperation
with partners and offer assistance for in-
dividual companies to get in contact with
a suitable counterpart.

The Trade Match Program serves as a
marketing tool to attract importers; in-
crease awareness of South African prod-
ucts; create transparency for importers in
the Netherlands and to provide aware-
ness and a rationale to purchase products
in South Africa.
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“The Netherlands is

an important export
market for South
Africa. Also during
the previous years it
remained stable as
one of SA’s largest
export market for
agricultural, forestry
and fisheries products
by value.”

For more information regarding the
NL-SA Trade Match Program or to ob-
tain the Export and Trade Study contact:

SANEC Office in Johannesburg
Sanne van Laar
sanne@sanec.co.za

+27 (0)11 459 2840

SANEC Office in The Hague
Mark Reyneker
mark.reyneker@sanec.co.za

+31 (0)70 347 0781

South African Embassy in The Hague
Herman van der Kroef
hvdkroef@thedti.nl

+31 (0)70 750 7644
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Africa is booming and not without reason. If you look at the growth rates and the

demographic developments, there is no reason why an investor is not attracted and looking

for investments in an area where economic growth has not come to a halt yet. Sure, the

growth is partly because of the abundance of available resources, however also other sectors

are starting to play their role in the growth of Africa.

Just look at the demographic development in combina-
tion with the high levels of forecasted income growth, tells
us that spending power of the middle class will increase
significantly in the coming years.

Action in Africa

It therefore does not surprise us that we see a lot of in-
creasing interest and action into Africa. This does not only
apply to resource based industry, but also other industries
like retail, food and infrastructure are looking for oppor-
tunities and finding their way well into Africa looking for
opportunities.

How do you ‘go’ Africa?

How do you “go” into Africa? Which gateway to choose?
There is not a single favored way of going into Africa.
Every investment needs to be tailored to its specifics. Ideal
intermediary holding company locations should offer

flexibility, an extensive treaty network, flexibility on
exit and enhancement of a tax efficient offshore
group structure.

Gateway country

In practice Mauritius, Netherlands, SA and UK are com-
monly used. Especially SA is attracting the attention as a
gateway country. With their head quarter regime they are
able to provide for similar beneficial features of Mauri-
tius (low taxation, flexibility, easy repatriation outside of
Africa, etc) and in practice it often better fits in the opera-
tional structure of the company.

‘Tax haven’

The latter not in the last place since it is not seen as a so-
called ‘tax haven’. Moreover, the treaty network of SA with
the other African countries is the most extensive, which
may offer you savings, for example on the repatriation of’
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funds. And in some countries you really need this, in order
to prevent rates going up to 40%!

Best in class

The PwC footprint in these countries is best in class,
which means that we are capable in serving you wherever
you may have initiatives or wish to operate on the African
continent. The Africa Desk can add value for you in terms
of cross-border structuring, coordinating with the African
countries in order to provide you with a one -stop service
and, because of its helicopter overview, indentifying other
cross country alternatives.

To find out how we can be of assistance please contact us:

In the Netherlands

Mr. Albert Elzinga

PwC Director Tax Advisors South Africa desk
Thomas R. Malthusstraat s

1066 JR Amsterdam

+31 (0)88 792 00 20

www.pwc.nl/nl

In South Africa

Mr. Jelle Keijmel

PwC Senior Manager

2 Eglin Road, Sunninghill, 2157
Johannesburg
WWW.pwc.com/za

+27 (11) 797 5990.

One size

does not

fit all.
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Why invest in
the Netherlands?

1. A strategic location in Europe
The Netherlands provides a strategic location to serve markets within Europe, the Middle East
and Africa. The central geographical position of the Netherlands, combined with accessibility
and an excellent infrastructure, are only some of the reasons why numerous European,

American and Asian companies have established their facilities in the Netherlands.

Reasons

to invest
in Holland
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2. A competitive fiscal climate

The Dutch tax system has a number of
features that may be very beneficial in
international tax planning. These include
a corporate income tax rate of 20 percent
on the first €200,000 and 25 percent
for taxable profits exceeding €200,000.
In addition, the Dutch ruling practice
provides clarity and certainty in advance
on future tax positions. Furthermore, in
respect of R&D, companies can benefit
from the innovation box resulting in

an effective corporate tax rate of only

5 percent, as well as an R&D allowance
(WBSO) taking the form of wage tax and
social security contribution deductions.

Dutch tax law also provides the participa-
tion exemption, which states that all ben-
efits related to a qualifying shareholding
are exempt from Dutch corporate income
tax, as well as the fiscal unity regime, de-
signed to freely offset profits and losses
among group members. There are also
advantages in debt and loss structuring,
and a wide tax treaty network, result-

ing in reduction of withholding taxes on
dividends, interests and royalties.

Finally, there is the 30 percent ruling,
which is a tax-free reimbursement of 30
percent of the employee’s salary, provid-
ed that the employee has been recruited
or assigned from abroad and has spe-
cific expertise scarce in the Dutch labor
market.

3. A superior logistics and

technology infrastructure

The Port of Rotterdam is Europe’s larg-
est and most important seaport, while
Schiphol Airport is ranked as Europe’s
best airport for both cargo and pas-
senger transport. The Netherlands is
also classified as one of the most ‘wired’
countries in the world; a dynamic force in
electronic commerce, communications
and outsourcing. More than a decade of
investment in high-speed internet, cable
and digital communication systems, as
well as the rapid adoption of state-of-the-
art computer and cell phone technology,
have created an ideal base for companies
seeking to take advantage of modern
technology.

4. A conducive innovation

environment

Holland’s open innovation approach and
well organized public-private partner-
ships offer a favorable environment for
companies looking for business accelera-
tion. Together with a mind-set of creativ-
ity, collaboration and reliability - and a
top scientific sector - Holland is able to
guarantee the most important drivers in
‘innovation location’ choices for foreign
investors.

5. An international business

environment

The Netherlands, along Europe’s trading
crossroads, is an obvious choice to locate
a pan-European operation - whether

it's a European headquarters, a shared
services center, a customer care center, a
distribution and logistics operation, or an
R&D facility. The country’s pro-business

environment creates a gateway to Eu-
rope that helps international companies
succeed throughout the continent. An
international outlook and openness to
foreign investment is firmly ingrained in
the Dutch culture, and this has yielded a
wealth of world-class business partners
who know how to deal with global busi-
ness challenges in today’s economy.

6. A solid workforce

The Netherlands features one of the most
highly educated, flexible and motivated
workforces in Europe. Dutch profession-
als are also among the most multilingual
in the world, enabling them to success-
fully operate in companies across any
industry, serving customers throughout
the continent. What’s more, Dutch law
offers employers a range of contract pos-
sibilities to flexibly procure employees.

7. An attractive quality of life

The Netherlands is proud to have a high
standard of living, whilst maintaining an
affordable life for its residents. The costs
of living, housing, education and cultural
activities are lower than in most Western-
European countries. Furthermore, all
sorts of cultural and leisure activities are
open to both Dutch citizens and visitors
alike. Whether it’s spending a leisurely
afternoon on the beach, enjoying culinary
delights or going to one of the cities’
acclaimed theaters or opera houses, the
new expatriate is soon made to feel that
the Netherlands is a most welcoming and
entertaining country. Source: Netherlands
Foreign Investment Agency.
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Why invest in
South Africa?

Strategically located at the tip of the African continent, South Africa is a key investment location,
both for market opportunities that lie within its borders and for the opportunity that exists to
use the country as a gateway to the rest of the continent. South Africa has enormous potential

as an investment destination, offering a unique combination of highly developed first-world

economic infrastructure with a vibrant emerging market economy.

Reasons
to invest in
South Africa
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1. Ease and reasonable cost of
doing business

The World Bank Group’s report; Do-

ing Business 2012, ranked South Africa
35th out of 183 economies, in terms of
the ease of doing business. Other BRICS
countries such as Brazil, Russia, India and
China were ranked 126th, 120th, 132nd
and gist, respectively. South Africa’s
exchange rate makes it one of the least
expensive countries for foreigners to live
and do business in — with a first-world
infrastructure and high living standards
ensuring good value for money. South
Africa’s energy costs have increased in re-
cent years, but the government is deter-
mined to meet its growing energy needs
through renewable and efficient sources.
The country compares favourably for
petroleum prices, with private sector and
multinational oil companies refining and
marketing nearly all imported petroleum
products in southern Africa.

2. Political and macro-

economic stability

The South African government has
achieved significant successes in ensur-
ing macro-economic stability, via the
implementation of policies directed

at promoting domestic competitive-
ness, growth and employment. More
democratic political processes and bet-
ter macro-economic management has
resulted in strong economic performance
and works towards increased attraction of
foreign investment in the private sector.
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3. High business sophistication,

promising investment climate

Attributes such as the quality of its intel-
lectual property protection, property
rights, the accountability of its private
institutions, and its goods market ef-
ficiency make South Africa the most
competitive economy in the region.
Particularly impressive in South Africa’s
financial market development, indicat-
ing high confidence in the country’s
financial markets at a time when trust
is returning only slowly in many other
parts of the world. The Johannesburg
Stock Exchange rates among the top 20
stock exchanges in the world by market
capitalisation.

4. Strategic geographic
location, access to markets

Located at the southernmost tip of the
African continent, South Africa is ideally
positioned for access to the 14 countries
comprising the Southern African Devel-
opment Community (SADC) — a com-
bined market of over 250-million people
— as well as the islands off Africa’s east
coast, and even the Gulf States and India.

5. Competitive labour costs

South Africa possesses a large resource
base of skilled, semi-skilled and unskilled
labour. The South African government
has introduced wide-ranging legislation
to promote training and skills develop-
ment and fast-track the building of

world-class skills and competences. For
professional jobs, labour costs are less
than half of the cost of Europe. For man-
ufacturing jobs, labour costs are around
one third of the cost of Europe.

6. Favourable legal and

business environment

South African law is founded on the
Roman-Dutch law, although aspects

of our law (particularly the company
laws and the law of evidence) have

been heavily influenced by English law.
General commercial legal practices
relating to transactions and the drafting
of commercial agreements are generally
globally applicable and in line with
international norms and conventions.
There is a world-class and modern
Constitution (including a Bill of Rights)
in place that regulates human rights
and all legislation. It guarantees the
independence of the judiciary.

7. First class infrastructure

South Africa has a modern and well-
developed transport infrastructure. The
air and rail networks are the largest on
the continent, and the roads are in good
condition. The country’s ports provide a
natural stopover for shipping to and from
Europe, the Americas, Asia, Australia

and both coasts of Africa and ports. The
transport sector has been highlighted by
the government as a key contributor to
South Africa’s competitiveness in global
markets. Billions of ZAR will be spend on
the country’s roads, railways and ports.
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Invest in the
Southern Africa
Development
Community (SADC

The business environment in the Southern Africa Development
Community (SADC) has witnessed impressive economic growth
and improvements in the ease of doing business. Southern
Africa has taken a significant step forward in its quest for an

improved business climate for its private sector.
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“SANEC continues to develop its services in
the SADC region, these include matchmaking
programmes, business orientation and trade
missions, business development, project
management and networking.”

The Summit of SADC Heads of State and
Government help in Maputo, Mozam-
bique in August 2012 endorsed a number
of measures on the way forward for the
region with regards to economic integra-
tion and economic growth.

The highlight of the Summit was the
adoption of the Regional Infrastructure
Development Master Plan Vision 2027, a
15 year blueprint that will guide the im-
plementation of cross- border infrastruc-
ture projects from 2013 to 2027.

The SADC Secretariat communicated,
“The plan will serve as a key strategic
framework to guide the implementation
of efficient, seamless and cost effective
trans-boundary infrastructure networks
in an integrated and coordinated manner
in all six sectors, namely, Energy, Trans-

port, Tourism, ICT and Postal, Meteorol-
ogy and Water.”

In the energy sector, for example, the
plan addresses four key areas of energy
security, improving access to modern
energy services, tapping the abundant
energy resources and up scaling financial
investment while enhance environmental
sustainability. Additional fastest growing
sectors in southern Africa are mining,
construction and agriculture.

For more information on how SANEC
can service you in the SADC region
please contact Caroline de Bruin
Project Manager, caroline.debruin@
sanec.nl, or visit the SANEC website,
www.sanec.org. For more information
about the SADC region, please visit
the website www.sadc.it.

Facts & Figures

Mission

The Southern Africa Development
Community (SADC) is a trade and
development bloc, whose aim is
economic integration following the
independence of Southern Africa states.

15 countries

SADC is made up of fifteen countries —
Angola, Botswana, Democratic Republic
of Congo (DRC), Lesotho, Madagascar,
Malawi, Mauritius, Mozambique,
Namibia, Swaziland, Seychelles, South
Africa, Tanzania, Zambia and Zimbabwe.

Total population 227 Million
GDP (2011) USD $575.5 Billion
GDP Annual Growth Rate 5.14%
Total import USD $91,608.15 (mill)
Total export USD $89,151.33 (mill).
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Business incentives Business incentives

The Netherlands

.~ Ministry of Economic Affairs

Looking for incentives
to boost business?

SANEC can assist your
organisation to help navigate
the world of incentives. We
can facilitate and bring you
into contact with the relevant

organisations and programmes.

FMO

Facility Emerging Markets (FOM)
FOM provides medium- and long-term loans
to a local subsidiary or a joint venture in
which capital has been invested by a Dutch
company. FOM can take the form of a loan,

a guarantee, a subordinated loan, equity or a
combination thereof.

¢ 2g@there

¢ Acluster of entrepreneurs and knowledge institutions that foresee huge chances in
. aforeign market can apply for partial funding via 2g@there. It needs to be obvious
i that the cluster cannot achieve a desired position in a foreign market without sup-
. port from the Dutch government.

: Matchmaking Facility (MMEF)

i Companies in emerging economies are often on the lookout for reliable business
¢ partners abroad. MMF can help put those companies in touch with companies in
: the Netherlands.

Transition Facility

By means of spreading Dutch knowledge and skills, the Transition Facility aims to

. transform the development aid focused relationships with South Africa, Colombia

¢ and Vietnam into economic relationships. In undertaking projects that improve the
. business environment of the chosen transition countries and enlarge trade, invest-
. ment and services by Dutch companies with these countries the Transition Facility

: offers you both the tools and subsidies to help make your project successful.

¢ ORIO (Facility for Infrastructure Development)

i The programme provides grants to infrastructural works in developing countries.
. These works include development, implementation (construction and/or renova-
tion), and operation and maintenance of public works.

. Private Sector Investing Programme (PSI)

: The PSI programme provides 50 percent grant funding (subsidies) for investment
: projects together with a local partner that brings new economic development in

. targeted countries.

Partners for International Business (PIB)

PIB is a leading public-private venture which aims to position groups of compa-

i nies, largely from the leading economic sectors, on promising foreign markets,

¢ and support the companies in gaining entry to these markets. The ultimate goal

. is to reinforce the international competitive strength of Dutch business. Groups

: of companies, possibly complemented by knowledge institutions, are selected to

: work with Government on a strategic action plan to access promising markets and
. remove barriers.

. Public Private Partnership Facility (PPP)
i The Public Private Partnership Facility (PPP) is a program of the Dutch Ministry of

Foreign Affairs /| Development Cooperation. The program is aimed at improving

¢ water security, water safety and food security and private sector development in
. developing countries.

The Centre for Promotion of Imports
from developing countries undertakes
four promotional activities: Export
coaching programmes, BSO devel-
opment programmes, training pro-
grammes and providing contact details
from her company database.

PUM

PUM wants to contribute to the
growth of strong Small and Medium
Sized Enterprises (SME’s) in emerging
markets and developing countries. By
sending experienced specialists and
managers to those countries, PUM
offers knowledge and experience in
order to assist them. PUM works with
volunteers and in doing so the organi-
sation is able to operate at minimal
costs for her customers.

NUFFIC

The Netherlands Programme for

the Institutional Strengthening of
Post-Secondary Education and Tran-
ing Capacity (NPT) is a programme of
South-North cooperation that helps
developing countries to strengthen
their institutional capacity for provid-
ing post-secondary education and
training.

European Investment Bank (EIB)

The EIB supports viable public and private sector projects in economic infrastruc-
ture, industry, agro-industry, mining, energy, tourism and services of benefit to
the productive sector. The EIB finances up to a maximum of 50 percent of the
projects costs.

Seventh Framework Programme (FP7)

The €50 billion available for this programme until 2013 is being spent on objectives
grouped in the following categories: cooperation, ideas, people and capacities. The
programme supports a wide range of participants: from universities and public
authorities to small enterprises and researchers in developing countries.

Energy Facility

This European programme offers project assistance with regards to renewable,
durable and affordable energy projects. Co-financing and setting up partnerships
are possible within the Energy Facility programme.

TradeCom Facilit

This programme provides subsizes for developing and formulating trade policies
and trade negotiations and for the execution of trade politics and international
trade agreements. European organisations that would like to start projects around
these themes are welcome to apply.

EUREKA — EUREKA’s Eurostars Programme

The programme is raising the productivity and competitiveness of European
businesses through technology. The goal is to boost national economies on the
international market and strengthen the basis for sustainable prosperity and
employment.

Horizon 2020

This programme is the follow-up of the Seventh Framework Programme (FP7) that
runs from 2014 until 2020 with a €80 billion budget. The programme supports
research and innovation to strengthen Europe’s global competitiveness. Horizon
2020 will be open to participation from entities from across the world. In com-
plementation to the general opening, targeted activities will be developed where
cooperation will be sought on particular topics and with well-identified countries
and/or regions.
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Gauteng Growth & Development Agency on the move

Acting CEO of Gauteng ™.

Growth & Development
Agency outlines his vision
for the agency

The Acting CEO of the Gauteng Growth &
Development Agency, Siphiwe Ngwenya,
plans to expand meaningful partnerships
with both the public and private sector

to ensure that his agency delivers on its
mandate.

Ngwenya explains that the Gauteng
Growth & Development Agency is the
implementation agency of the Gauteng
Department of Economic Development
and was formed through the merger of the
former agencies of GEDA and Blue IQ.

“Our projects fall within the Gauteng
economic priority sectors and have objec-
tives that can act as economic enablers in
stimulating the economy — in other words,
filling the gaps that are not currently ex-
ploited by the private sector due to the lack
of infrastructure or commercial viability,
but which have the potential - through
government intervention - to attract par-
ticipation and growth,” explains Ngwenya.
“These projects are initially solely funded
by us and then exited once they become
commercially viable. In some cases, we

Leading, facilitating and managing
sustainable job creation and inclusive
economic growth and development.

Gauteng Growth and Development Agency
Tel +27 11 085 2400 » Web www.ggda.co.za

14th Floor, 124 Main Street, Marshalltown, Johannesburg

partner with the Private Sector on projects
that have a sustainable commercial and
economic benefit and we use the typi-

cal Private and Public Partnerships (PPP)
platform to achieve this.”

The Gauteng Growth & Development
Agency has a number of subsidiaries in the
innovation, heritage and advanced manu-
facturing sectors. “But we do not limit our
focus to these sectors,” says Ngwenya.
“Some of Gauteng’s most pioneering
projects started out at Blue IQ and GEDA
and have added tremendous value to the
province,“ he adds.

Gauteng Growth & Development Agency
is currently working on a number of
projects which Ngwenya described as
“carefully researched, viable projects that
will improve our people, our planet and
our province”. The agency also plays a
trade and investment facilitation role and
recently opened the Gauteng Investor
Centre, which was conceived to serve as a
business services centre and a ‘one-stop’
shop for potential investors.

GAUTENG

it stavti hefe GAUTENG GROWTH AND DEVELOPMENT AGENCY
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Incentive possibili-
ties in South Africa

The South African government offers
a wide range of incentive schemes to
encourage the growth of competitive
new enterprises and the creation of
sustainable employment. Govern-
ment departments offer a variety of
incentive schemes seek to support the
development or growth of commer-

cially viable and sustainable enterprises :
through the provision of either funding :
or tax relief, thereby ensuring the crea- :

tion of new and sustainable jobs.

The intention is to increase participa-
tion in various areas of development.
Most of the incentives are housed
within the Department of Trade and
Industry together with other govern-
ment departments. You can find these
on the following pages. For more infor-
mation, please visit: www.investmentin-
centives.co.za.
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Business incentives
South Africa....

Department of
Trade and Industry

Manufacturing Investment Programme

The EIP MIP is a cash grant for locally based manufacturers who wish to establish
a new production facility, expand an existing facility, or upgrade an existing facility
in manufacturing industries.

Tourism Support Programme (TSP)

The EIP TSP is an investment incentive grant payable over a period of two to three
years to support the development of tourism enterprises and in so doing stimu-
late job creation and encourage the geographical spread of tourism investment
countrywide.

Section 12i Tax Allowance Incentive (12i TAI)

The 12i TAl is designed to support greenfield investments, i.e. new industrial pro-
jects that utilise only new and unused manufacturing assets, as well as brownfield
investments, i.e. expansions or upgrades of existing industrial projects. The incen-
tive offers a tax deduction to a maximum of Rgoo million.

Critical Infrastructure Programme (CIP)

The Critical Infrastructure Fund (CIF) is a cash grant for projects designed to
improve critical infrastructure in South Africa. The CIP is a scheme that covers
between 10% - 30% of the total development costs of the qualifying infrastructure.

Industrial Development Zones (IDZs)
IDZs are purpose-built industrial estates linked to international ports that leverage
fixed direct investment in value-added and export-oriented industries.

Clothing and Textile Competitiveness

The purpose of the CTCP is to grow South African-based clothing, textiles, foot-
wear, and leather goods manufacturers to be globally competitive. Such competi-
tiveness encompasses issues of cost, quality, flexibility, reliability, adaptability and
the capability to innovate.

Production Incentive (PI)

The Pl is aimed at structurally changing the clothing, textiles, footwear, leather and
leather goods manufacturing industries by providing funding assistance for these
sectors to invest in competitiveness improvement intervention.
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Business incentives
South Africa

Department of Trade and Industry

Film and Television Production Incentive

This incentive provides financial assistance for South African feature films, tele-
movies, television drama series, documentaries and animation. The objective is to
contribute to the local film industry.

Khula Enterprise Finance
Export Marketing and Investment

Khula Credit Indemnity Scheme i The EMIA scheme partially compensates exporters in respect of activities aimed at
The Khula Credit Indemnity Scheme @ developing export markets for South African products and services, and to recruit
was established to give access to . new foreign direct investment (FDI) into South Africa.

finance to people who wish to start :

or expand small to medium sized :  Business Process Outsourcing

businesses but do not have sufficient @ The BPO&O Investment Incentive comprises an investment grant and a training
collateral / security to support facilities : and skills support grant towards the costs of company-specific training. The incen-
provided by participating banks. The  : tive is offered to local and foreign investors, primarily to serve offshore clients.
scheme covers facilities from R1o ooo

to R3 million. ¢ Automotive Investment Scheme (AIS)

The AIS is intended to grow and develop the automotive sector through invest-

DAMEN SHIPYARDS CAPE TOWN Anglo-Khula Mining Fund ment in new and replacement automotive models, as well as the manufacturing

Anglo-Khula Mining Fund is a joint . of automotive components.
venture between Anglo American
plc and Khula Enterprise Financeto i Industrial Innovation (SPII)
provide financial assistance to junior i The SPIl is designed to promote technology development in South Africa’s indus-
BUILDING IN AFRICA FOR AFRICA mining projects. Anglo American and i  try through the provision of financial assistance for the development of innovative
Khula identified a gap in the mining | products and/or processes. SPII is focused specifically on the development phase.
sector where junior mining projects
could not access funding for pre- i Co-Operative Incentive Scheme (CIS)
mining feasibility studies as well as : The CIS is a 9o:10 matching cash grant for registered primary co-operatives (a
“ ) o ) ) ) ) ) the acquisition of mining licences. © primary co-operative consists of five or more members). The CIS is an incentive
PRODUCT RANGE (10-80M) Two main policies form the basis of delivery of high-quality, reliable . for co-operative enterprises in the emerging economy.
= DREDGERS vessels by our shipyard in Cape Town: long term growth of our Izibulo SME Fund :
H TUGS operation in South Africa through investments in facilities & The Izibulo SME (majority-owned by i  Black Business Supplier Development Programme (BBSDP)
B WORKBOATS equipment, and forming an integral part of fhe local community . South-Africans) Fund is a partnership i The BBSDP is a cost-sharing grant offered to black-owned small enterprises to
B OFFSHORE PATROL VESSELS through skills development programmes & social responsibility. between Khula and Metropolitan Life : assist them to improve their competitiveness and sustainability in order to become
B INSHORE PATROL VESSELS Limited and The Median Fund (Pty) : part of the mainstream economy and to create employment.
B HIGH SPEED CRAFT FRANK REBEL DIRECTOR DAMEN SHIPYARDS CAPE TOWN Ltd. The fund Provides early-stage :
www.damen.com | africa@damen.nl | www.damen.co.za | fr@damen.co.za funding to SMEs (improve access to . .
finance), and provides smeswith ¢ Industrial Development Corporation
necessary infrastructural support and = :
resources. The SME fund offers work- :  Gro-E Scheme
ing capital, expansion capital, the pur- : The IDC is investing Rio-billion over the next five
chase of capital assets, and refinancing i  years through its Gro-E Scheme. Under the scheme
[ of existing debt obligations. The fund :  we offer financial support to start-up businesses,
D“hn-hl aims to foster entrepreneurship for ¢ including funding for buildings, equipment and
- men and women in the SME sector, to : working capital. We also fund companies want-
reach out to SMEs in far-flung areas of : ing to expand. The proviso here is that they must

South Africa. : show an ability to create jobs.
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Southern African
Incentives

Africa Enterprise Challenge Fund
The Africa Enterprise Challenge Fund
(AECF) is a US$120m private sector
fund, backed by some of the biggest
names in development finance and
hosted by the Alliance for a Green
Revolution in Africa (AGRA). Its aim
is to encourage private sector com-
panies to compete for investment
support for their new and innovative
business ideas.

GEF Small Grants Programme
The Global Environment Facility’s
Small Grants Programme aims to
deliver global environmental benefits
in the GEF Focal Areas of biodiver-
sity conservation, climate change
mitigation, protection of international

waters, prevention of land degradation

(primarily desertification and defor-
estation), and elimination of persistent
organic pollutants through communi-
ty-based approaches.

The Adaptation Fund

The Adaptation Fund was established
to finance concrete adaptation pro-
jects and programmes in developing
countries that are parties to the Kyoto
Protocol and are particularly vulner-
able to the adverse effects of climate
change.

Business Partners Limited
Business Partners Limited is a special-
ist risk finance company for formal
small and medium enterprises (SMEs)
in South Africa, and selected African
countries (Kenya, Rwanda and Mada-

gascar). The company actively supports

entrepreneurial growth by providing
financing, specialist sectoral knowl-
edge and added-value services for
viable small and medium businesses.

Business incentives

South Africa & Southern Africa

Industrial Development Corporation (SA)

Support programme for Industrial Innovation

Developing new technologies is an important way of strengthening South Africa’s
global competitiveness. The Support Programme for Industrial Innovation is de-
signed to help this sector by providing financial assistance to projects that create
innovative products and processes.

Transformation and Entrepreneurship Scheme

The Transformation and Entrepreneurship Scheme has been set up to finance
marginalised groups in South Africa. The aim with this scheme is to stimulate and
develop largely small and medium enterprises, and make the mainstream econo-
my accessible to marginalised groups - women, people with disabilities.

Green Energy Efficiency Fund

The Green Energy Efficiency Fund supports the introduction of self-use renewable
energy technologies and will ultimately continue contributing to global climate
protection while supporting South Africa’s economic development and growth.

Distressed Fund

The economic downturn of the last few years has put a lot of local businesses
under severe financial strain. The IDC has set a Ré6-billion fund to assist companies
negatively affected by the recession.

Risk Capital Facility Programme

The primary focus is to provide risk finance to companies owned by historically
disadvantaged people. There are three channels through which funding is pro-
vided: a direct channel operating alongside the IDC’s mainstream business; a niche
fund channel, and a third party channel, where funds co-invest with other financial
institutions.

Manufacturing Competitiveness Enhancement Programme (MCEP)
MCEP offers a new suite of incentives for existing manufacturers that is designed
not only to promote competitiveness in the manufacturing arena, but to ensure
job retention in this sector. Manufacturers who qualify for MCEP may apply to the
IDC for a working capital facility of Rso-million, over a term of up to four years, at
4% interest.
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Bloggers, photographers, performers and
journalists. They are movers and shakers
all part of Africa’s emerging creative class.
As anywhere in the world they are often

not the wealthiest in society, moneywise.

But look at their lust for entrepreneurship,

sense of trade and their ability to create!

I have never seen richer people then the
hundreds of creatives connected in the
African network of ZAM. A critical mind
and a desire to find audiences all over the

world characterises this unique collabora-

tion between people in (southern) Africa

and Europe. A brand called ZAM, a centre
of publications online and in print, events,

matchmaking and debate, coordinated
from Amsterdam.

They are no fringe. They entertain the
new middle classes in Durban, Mbabane
or Harare and they seduce fellow coun-
try men and women to come home and

build Africa. They inspire expats who have
landed in a new world often confusing and

misunderstood.

ZAM is the courier of its African network
by taking their works and ideas to the

audiences they deserve. It’s because of the

quality of what they produce, it’s no mat-
ter of aid or false sentiments. This is the

philosophy and it has the support of well
known Dutch creatives like Marlene Du-
mas, Adriaan van Dis, Anton Corbijn and
Berend Strik. For quite some time it has

benefited those who seek beauty, insight,

ideas or the walls of a Board room uplifted

with the works of contemporary artists.
ZAM is your source of inspiration.

More information:
www.zammagazine.com

Join: www.facebook.com/zamthemagazine
Contact: info@zammagazine.com

Bart Luirink, chief editor ZAM

They are visual artists gathering in a parking bay downtown
Lusaka. Writers from all over Africa meeting at the 4th floor
of the African market in Long Street, Cape Town. Organisers
of fairs and festivals in Maputo, Windhoek or Johannesburg

launching the latest in design, fashion or literature.

Min 8o exemplaren
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Membership guide

007 Concepts, Amsterdam

1 & 2 Ventures, Amsterdam
4Human, Enschede

Achaar House, Houghton
Adcock Ingram, Bryanston
Aeolus, Amersfoort

AFC AJAX, Amsterdam

Africa Interactive BV, Amsterdam
Africall Consultancy BV, Epe

African Ample Assistance, Hout Bay

AfriNed, Kootwijkerbroek

Afrovibes Foundations, Amsterdam

Agentschap NL, The Hague

Ahold Sustainable Trade Development, Dainfern
AKD, Amsterdam

Akzo Nobel, Amsterdam

Alex Van Groningen, Amstelveen

Alliance Plus, The Hague

Almenkerk Wine Estate, Elgin Valley
ALSA, Zijdewind

Ama Amanzi Game Lodge, Lephalale
Amazone Duurzaam, Njjmegen
Amsterdam Airport Schiphol, Amsterdam
Ananzi, Bryanston

Anneke Du Toit, Cape Town

Anneke Wevers Advice, Amsterdam

AON South Africa, Sandton

Applied Tech Systems International, Dalfsen
Archiway Architects, Pretoria

Avalon, Wommels

Avery Dennison, Roodepoort

Avocado vision, Kensington

B

Babcock International Group, Meyersdal
Bakker Attorneys, Port Elizabeth
Barloworld Logistics, Sandton

Blue type indicates a South(ern) African company, dark grey type stands for a company from the Netherlands

www.oo7concepts.nl
www.1and12.biz
www.g4human.nl
www.achaarhouse.co.za
www.adcock.co.za
www.aeolusassociated.com
www.ajax.nl
www.africa-interactive.com

www.aaatravel.co.za
www.afrined.com
www.afrovibes.nl
www.agentschapnl.nl
www.ahold.com
www.akd.nl
www.akzonobel.com
www.alexvangroningen.nl
www.allianceplus.nl

www.almenkerk.co.za
www.alsa.co.za

WWW.ama-amanzi.com
www.amazoneduurzaam.nl
www.schiphol.nl
WWW.ananzi.co.za

WWWw.aon.com

www.ats-global.com
www.archiway.co.za
www.avalon.nl
www.averydennison.com
WWW.avovision.co.za

www.daftrucks.com
www.bakkerandbakker.com
www.barloworld.com

Communication and supporting activities
Financing and advising young entrepreneurs
Training, coaching and advising professionals
Manufacturer and distributor mango achaar
Pharmaceutical products

Renewable energy

Soccer club

Media productions throughout Africa
Consultancy in marketing, commercial
effectivity, logistics and management
Specialist in inbound travel into South Africa
Your import & export companion

African theatre

Dutch governmental trade promotion agency
Retailer goods, food, beverage and tabacco
Lawyers and civil-law notaries

Manufacturer paints, coatings and chemicals
In-company training

Partners in business development for
companies operating in emerging markets
Producing wines

Social development company and provider of
quality, affordable housing in South Africa
Authentic African game lodge

Consultancy in the field of sustainability
International airport operator

Web based search portal

Freelance translater

Advice & Facilitation ‘Export Weaver’

Risk consultants, Insurance brokers &
Retirement funding consultants
Processautomation and IT solutions
Architectural firm

Sustainable/organic farming, based on triple P
Innovative and decorative solutions

Skills and insight training solutions

Wholesaler of DAF trucks
Business & Employment law attorneys
Logistics, warehousing, freight, shipping

Basics2Business, Veghel
Barloworld Logistics, Sandton
Berenschot International, Utrecht
Best Fresh Group, Poeldijk

Bird & Bird, The Hague

BKB, Amsterdam

BNR Nieuwsradio, Amsterdam
BOBO Campers, Johannesburg
Boerewors, Bunschoten-Spakenburg

Bollegraaf Recycling Machinery, Appingedam

Bols, Zoetermeer

Boskalis International BV, Cape Town
Boston Consulting Group, Sandton
Bowman Gilfillan, Sandton

BP Nederland, Capelle aan den IJssel
Brand Unlimited, Kyalami
Brandhouse Beverages, Cape Town
BRO Capital, Johannesburg

Buhold Industries, Spijkenisse
Bumbo, Rosslyn

Burger Support, Lelystad

Business School Netherlands-South Africa

C

Cape Dutch (Vinifera), Vlaardingen
Cape Tanqua Tourism Services, Ceres
Campagne Rotterdam, Rotterdam
Carboron, Bryanston

Chagall Hotels & Restaurants, Leischendam
Chelsea Manhattan, Sandton
Chemimpo SA, Randburg

Cimcool, Vlaardingen

CINOP, ‘s Hertogenbosch

CityFilm, Amsterdam

Cliffe Dekker Hofmeyr, Cape Town
Clifford Chance, Amsterdam

Climate Neutral Group, Utrecht
CMRA, Pretoria

Compuniek, Voorburg

Conti-Lines, Sandton

Cool Fresh International, Ridderkerk
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www.basics2business.nl
www.barloworld.com
www.berenschot.nl
www.bestfreshgroup.com
www.twobirds.com
www.bkb.nl

www.bnr.nl
www.bobocampers.com
www.boerewors.nl
www.bollegraaf.com
www.lucasbols.com
www.boskalis.com
www.bcg.com
www.bowman.co.za
www.bp.com
www.brandunlimited.co.za
www.brandhouse.co.za
www.brocapital.com
www.buholdindustries.com
www.bumbo.com
www.burgersupport.nl

, Cape Town www.bsn.eu

www.cape-dutch-wijnkopers.nl
www.campagne.nl

www.chagallgroup.com
www.chelseamanhattan.com
www.chemimpo.co.za
www.cimcool.net
www.cinop.nl

www.cityfilm.tv
www.cliffedekkerhofmeyr.com
www.cliffordchance.com
www.climateneutralgroup.com
WWW.CIIra.org.za
www.compuniek.nl
www.contiz.be
www.coolfresh.nl

Marketing & sales services

Logistics, warehousing, freight, shipping
Independent management consulting firm
Partner for growers and retailers
International law firm, tax experts and notaries
Campaign agency, strategic communications
Non-stop news

Camper hire

Catering services

Recycling equipment and recycling solutions
Producer and marketer of several liquor brand
Dredging, dry infra & offshore energy sector
Management consultancy

Specialists in all facets of business law
Petroleum industry

Design and printing

Alcoholic beverage wholesaler

Capital raising and business development
Producer tank containers & related equipment
Manufacturer of baby products

Professional training & recruitment

Higher education for managers

Importer and distributor of South African wines
Backpacker facility for game watching
Full service communication agency
Adhesives and glues

Consultancy of hotels and restaurants
Property consultants

Distributor of imported chemicals
Metalworking fluids

(Inter)national consultancy in education
Video marketing agency

Corporate and commercial law firm
Integrated global law firm
Social-venture

Research and consultancy company
ICT products, solutions and services
Space for breakbulk cargoes & transport
Import and export of fresh fruits



Coram International, Geldrop
Cordaid Urban Matters, Cape Town
Cornelder Holding, Rotterdam
Corporate Relocations, Bryanston
Court Classique Suite Hotel, Pretoria
CSIR, Pretoria

CSR Academy, Rotterdam

D

Damen Shipyards, Cape Town
Damen Shipyards Group, Gorinchem
De Haan Removals, Alblasserdam
Deloitte, Amsterdam

Desso Group, Waalwijk

DG Theater, Nieuwegein

Diversity Joy, Amsterdam

Dredging and Contracting, Rotterdam

DTI (Department of Trade & Industry), Pretoria

E

E4 Consulting, The Hague

Ecometrix, Johannesburg

Ecorys, Rotterdam

Eden Municipality, George

Eggerding South Africa, Richards Bay
Embassy Direct, Midrand

Embassy Group, Cape Town

Embassy of the Kingdom of the Netherlands,
Pretoria

Emses Executive Managed Suites, Sandton
Ernst & Young, Amsterdam

Estata, Cape Town

Euro-Center, Cape Town

Exclusive Culitravel, Amsterdam

ExecExpress - Transfers & Tours, Johannesburg
Executive Commercial Flooring, Pretoria
Expat Preventive, Baarn

Extrabold Hotel Management, Johannesburg
Eye for Others, Barneveld

F

Fever Tree Consultant, Johannesburg
Filanet, Pretoria

Fenedex, The Hague

First Potato Dynamics Holdings, Tyger Valley
FMO, The Hague

Fokus Personnel, Bloemfontein

Foreign Language Placements, Cape Town
Franci Wessels, Amsterdam

Freestate Development Corporation, Bloemfontein

Furnon Sales/Marketing & Creatie, Amersfoort
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www.coram.nl
www.cordaidurbanmatters.com
www.cornelder.nl
www.corprelo.co.za
www.courtclassique.co.za
WWW.CSir.co.za
Www.csr-academy.com

www.damen.nl
www.damen.nl
www.dehaan.nl
www.deloitte.com

www.desso.com
www.dgtheater.nl
www.diversityjoy.nl
www.jandenul.com
www.thedti.gov.za

www.e4consulting.com
www.ecometrix.co.za
www.ecorys.nl
www.edendm.co.za
www.eggerding.com
www.embassydirect.co.za
Www.singergroup.co.za
www.dutchembassy.co.za

WWW.emses.co.za
WWW.ey.com
www.estata.co.za
WWWw.euro-center.com
www.exclusiveculitravel.nl
WWW.execexpress.co.za
www.ecflooring.co.za
www.expatpreventive.com
www.extrabold.co.za
www.eyeforothers.nl

www.fevertreeconsulting.com
www.filanet.co.za

www.fenedex.nl

www.fpd.co.za

www.fmo.nl
www.fokuspersonnel.co.za
www.foreignlanguageplacements.com
www.franciwessels.nl

www.fdc.co.za

Blue type indicates a South(ern) African company, dark grey type stands for a company from the Netherlands

Active in the sanitary market worldwide

Smart solutions for slum neighbourhoods
Maritime services, liner agencies ferry agencies
Corporate relocations

4-star hotel for business and leisure

Centre for logistics and decision support
Research, publishing, training and consultancy

New building, maintenance and repairing ships
New building, maintenance and repairing ships
Relocation and storage services

Audit, consulting, financial advisory, risk
management and tax services

Producer and installation of artificial turf
Producer of world music theatre shows
Workshop and teambuilding

Dredging, marine and environmental company
Facilitate, promote and build South African
trade and industry

CSR consultancy

Carbon management, financing, new energy
Research & consultancy

District Municipality in the Western Cape
Minerals & logistic services

VIP Embassy and expats requirements

Travel agency

Embassy

Property consultants

Advisory, assurance, transactions, tax & law
Property marketing, development & investment
Travel & healthcare insurers and alarm centres
Exclusive and personalised tours

Transfers, tours and shuttle services

Local and international flooring supplier
Training on security risk management

Hotel management company

Aid for children and women that AIDS victims

Management consultancy

Maintenance solutions, renewable energy,
business consulting

Your export network

Specialist in the development of potato varieties
Entrepreneurial Development Bank
Recruitment service

Recruitment for the foreign language jobs
Identity and strategic positioning consultancy
Trade & Investment Promotion Agency
Business development and market research

101 ¢ BUSINESS DIRECTORY 2013 { MEMEBERSHIP GUIDE

Fysiologic ECG Services, Amsterdam

G

GATS Tour Operator, Hatfield
G-Force Yachts, Bruinisse

Global Pacific & Partners, The Hague
Globalex 33 cc, Cape Town

Graichen Consultancy, The Hague
Grand Hotel Huis ter Duin, Noordwijk
Greenstreamer, Roermond

H

Handicare, Helmond

Harwin Rutgers Agenturen, Assen
Heidrick & Struggles, Sandton

Heineken, Cape Town

Heineken International, Amsterdam

Hero Strategic Marketing, Johannesburg
Hilton The Hague, The Hague

Hofmeester Holding, Roosendaal

Holland International Distribution Council,
Zoetermeer

Holland Stellenbosch Medical Foundation,
Veldhoven

Houben Consultancy in Company, Doorn
Hout & Meubileringscollege, Amsterdam

ICCO, Utrecht

IHC Merwede, Sliedrecht

Tkusasa Chemicals, Stellenbosch

IMFC Management BV, Amsterdam
IMPEC, Rijswijk

Imtech Industry International, Kerkrade
ING, Amsterdam

Insinger de Beaufort, Cape Town

Insinger De Beaufort, Amsterdam

IntEnt, The Hague

Inter Find Recruitment, Johannesburg

www.fysiologic.nl

www.gatsleisure.co.za
www.g-forceyachts.com
Www.petro2i.com
www.globalex33cc.com
www.graichen.nl
www.huisterduin.com

www.handicare.com
www.hr-buitenkussens.nl
www.heidrick.com
www.heineken.com
www.heinekeninternational.com
www.hero.co.za
www.hilton.com/denhaag
www.ready.nl

www.ndl.nl

www.hollandstellenbosch.nl

www.houbenconsultancy.nl
www.hmcollege.nl

www.icco.nl

www.ihcmerwede.com
www.ikusasawater.co.za
www.imfc.nl
www.impec.org
www.imtech.eu
www.ing.nl

www.insinger.com

www.insinger.com

www.intent.eu

www.interfindrecruitment.com

Registering and analysing electrocardiograms

Tour operator

Yacht building

Minerals & logistic services

Experts in the freight industry

Consultant financial control and accounting
5-star Hotel for business and leisure
Sport-attributes and marketing vehicles

Support to disabled or elderly people
Producer of comfort pillows for outside
Leadership advisory firm

Producer and seller of beer and soft drinks
Producer and seller of beer and soft drinks
Marketing and advertising

5-star hotel with meeting facilities

Import and export of automobile accessories
Answers to European supply chain challenges

Improving the level of medical care in

South Africa

Financial and pension consultancy

Vocational school for the furniture and interior

Inter-church organisation for development
co-operation

Dredging, mining and offshore

Solutions for potable water production
Privately owned trust & fund company
Improving public and private performance
High-value technical solutions

Banking, investments, life insurance and
retirement services

Wealth manager to private and institutional
investors

Wealth manager to private and institutional
investors

Training, coaching, advice in entrepreneurship
Recruitment of South African professionals for
international companies



Inter Ikea Systems, Delft

Intercontinental Sandton Sun, Sandton
Intergate Immigration Services, Cape Town
Interliaise, Amsterdam & The Hague
International Coffee Equipment, Randburg
International Solvent Solutions, Gorinchem
Intervolve Foundation, Amsterdam

Invaco, Nieuwegein

ISAH, Tilburg

iZArte, Zutphen

)
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www.ikea.com
www.southernsun.com
www.intergate-immigration.com
www.interliaise.com
wWWww.icesa.za.net
www.solventsolutions.nl
www.inter-volve.org
WWW.invaco.com

www.isah.com

www.izarte.nl

Johannesburg Chamber of Commerce & Industry, Auckland Park www.jcci.co.za

JPCoaching International, Naarden
Jurgens Bekker Attorneys, Johannesburg

K

Kasteel Landgoed Engelenburg, Brummen
Kenya Airways Cargo, Kempton Park
Kessels and Smit, Rosebank

Keystone Consultancy, Hoofddorp
Khaya, Cape Town

Kinderfonds MAMAS, Laren

KLETS!, Dordrecht

KLM Cargo, Johannesburg

KLM Royal Dutch Airlines, Johannesburg
KLM Royal Dutch Airlines, Amstelveen
Knollenstein Holdings, Blaricum

Kololo Game Reserve, Vaalwater
KWAdviseurs, Amersfoort

L

Lake View Association, Loosdrecht
Landhuishotel De Bloemenbeek, De Lutte
Learn Dutch, Oranjezicht

Leverage, Amsterdam

Linklaters, Amsterdam

Longridge Wines, Stellenbosch

Loyens & Loeff, Rotterdam

M

Maarten'’s guesthouse, Cape Town

MACS, Cape Town

Madi a Thava Farm Lodge, Louis Trichardt
Maersk Line, Cape Town

Maes, Barendrecht

Mammoet southern Africa, Bramley
Martinair Cargo, Kempton Park

Martinair Holland, Schiphol

MCC Vic Trading, Vereeniging

Blue type indicates a South(ern) African company, dark grey type stands for a company from the Netherlands

Www.jpcint.com
www.jurgensbekkerattorneys.com

www.engelenburg.com
www.kenya-airways.com
www.kessels-smit.com
www.keystone-consultancy.eu
www.khaya.nl
www.kinderfondsmamas.nl
www.klets.eu
www.afklcargo.com
www.klm.com
www.klm.com
www.knollenstein.nl
www.kololo.co.za
www.kwa.nl

www.bloemenbeek.nl
www.learndutch.co.za
www.leverage.nl
www.linklaters.com
www.longridge.co.za
www.loyensloeff.com

WWWw.maartens.co.za
www.macship.com
www.mountainfarmlodge.com
www.maerskline.com
www.maesbv.nl
www.mammoet.com
www.martinair.com
www.martinair.com

Offering affordable home furnishing products
s5-star hotel for business and leisure
Immigration services

ICT consultancy in developing countries
International coffee equipment

Chemicals and recycler waste materials
Foundation integrated development
Industrial valuation and consultancy

ICT Solutions for manufacturing companies
Gallery with South African art and design

Chamber of Commerce
Leadership courses
Attorneys & legal services

Golf hotel with conference facilities

Air transport

Learning & development issues
Advising fundraising organisations
Student placements in South Africa
Foundation for underprivileged children
Developer of strategic advertising campaigns
Air transport

Air transport

Air transport

Holding and operating company

Game reserve

Labour and Environmental project management

Voice over commercials and company films
Cottage hotel and conference centre
Language business support and training
Joint ventures between multinationals
Leading global law firm

Wine estates in South Africa

Legal & fiscal consultancy

B&B in up market neighborhood in Cape Town
Sea transport

Private game reserve in KwaZulu-Natal

Sea transport

Accountants, tax advisors and legal consultants
Heavy lifting and transport solutions

Air transport

Air transport

Manufacturer brick force
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MEA Global, Cape Town

Meat Point, Durban

Media Moments, Hilversum
Medical Knowledge Institute, Oostvoorne
Medidis Group, Lelystad

MIH Group (Naspers), Hoofddorp
MMEF Foundation, Helmond
Mondi, Amstelveen

Montigny Investments, Nhlangano
Morukuru Family, Madiwke

MW Media, Haarlem

Mzanzi, Johannesburg

N

NBI New Business South Africa, Cape Town
NEC Unified Solutions, Hilversum

Necor Zambia, Lusaka

Nedbank, Sandown

Nederlands Zuidafrikaanse Vereniging, Amsterdam

Notaris Unie Almere, Almere
NPC, Utrecht

O

OGMIOS Communications, Bellville
Oiltanking Calulo, Cape Town

Omron Healthcare Europe BV, Nijmegen
OPTHEC, Groningen

De Oranjecamping / Club Travel, Breda
Oudendijk Import BV, De Kwakel
Oxygen for Life SA, Muldersdrift

P

P.S.E. Surface Treatment, Noordwijk
Patrick Tjon Piang, Amsterdam
Pelican Trust, Amsterdam

PetroSA Europe, Rotterdam
Phaphama Initiatives, Johannesburg
Pharmaplan, Midrand

Philips, Martindale

PI company, Rosebank

Pieter van Hoven, Pretoria

Port of Amsterdam, Amsterdam
Potgieter Consultancy, Wijchen

www.meaglobal.com
www.meatpoint.co.za
www.mediamoments.nl
www.mkifoundation.nl
www.medidisgroep.nl
www.mih.com
www.mmf-zuidafrika.nl
www.mondigroup.com

www.morukuru.com
www.marjoleinwesterterp.blogspot.com
www.mzanzi.nl

www.nbi-sa.com
www.nec-unified.com
WWW.Necor.co.zm
www.nedbank.co.za
www.zuidafrikahuis.nl

www.notarisunie.nl
WwWWw.npc.eu

WWW.0gmios.org
www.oiltanking.com
www.omron-healthcare.com
www.ophtec.com
www.clubtravel.nl
www.oudendijk.nl
www.oxygenforlife.co.za

WWW.psepaintspray.co.za

www.pelicantrust.org
WWWw.petrosa.co.za
www.phaphama.org
www.pharmaplan.co.za
www.philips.com
Www.picompany.co.za
www.british-airways.co.za
www.portofamsterdam.com
www.potgieter.eu

Developing of study trip programmes

Consultants to the meat industry
Promotional and merchandising material
Health information & education for workers
Supplier of medical equipment and expertise
Multinational media company in
Healthcare, education and employment
Paper and packaging industry

Timber and timber products

Luxury hotel

Magazine ‘Oog voor Zuid-Afrika’

Travel magazine

Provider of business development services
Global enterprise communications solutions
Business solutions in the age of the consumer
Financial services provider

Promoting cultural contact between South
Africa and the Netherlands

Judicial service provider in optima forma
Rail sector consultancy and project managers

Foundation for endangered languages
Liquid bulk petroleum & chemical storage
Medical equipment for health monitoring
Intraocular lenses and ophthalmic devices
Tailor made group travel and events

Global trade and logistics of fresh cut flowers
Nutritional supplements

Paint spray and powder coating equipment
Marketing and strategy consulting
Management owned trust company

Oils based on gas to liquid technology
Skills, conflict resolution, culture training
Pharmaceutical company

Consumer lifestyles, lighting & healthcare
Talent and skills development

Air transport

Industrial and logistics development
Organisational advise & interim management
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Precon Food Management, Bunnik www.precon-food.nl Consultancy in food supply chain management

——

===

Proban Payment IT system SA, Johannesburg www.probansa.com IT, Card management & debit card

PSIC, The Hague www.psic.eu Public Security Innovation Centre e f
PUM, The Hague www.pum.nl Experts transferring knowhow to SMEs T e

PWC, Sunninghill WWW.pwc.com Audit & assurance, consulting, legal and tax

PWC, Rotterdam www.pwec.nl Audit & assurance, consulting, legal and tax

R

Rabobank International, Utrecht
Ray’s Realty, Cape Town

Real Life Concepts, Tamboerkloof
Rebelgroup Advisory BV, Rotterdam
Rederij Bark Europa, Rotterdam
Reinbouwgroep, Dieren

Rezidor Hotel, Cape Town

Ricoh Document Haaglanden, Noordwijk
RM Global Travel Services, Randburg
Roland van der Schans

Rountabout Outdoor, Randburg
Royal HaskoningDHV, Woodmead
Royal HaskoningDHYV, Rotterdam
Russell Advocaten, Amsterdam

S

SABMiller Africa & Asia, Braamfontein
SABMiller International, Rotterdam

Sa-la South Africa Luxury Association, Cape Town

SANL, Cape Town
SANPAD/NIZA, Amsterdam

Santova Logistics, Hoogvliet Rotterdam
Savannah- Suntours, Vrijburg

Scharo Consultants, Midrand

Schenker, Tilburg

Schiphol Area Development Company, Schiphol
Schreiner Africa Tours & Safaris, Jukskei Park
Sealake Terminal, Vlissingen

Sefapane Lodge & Safaris, Phalaborwa
Services SETA, Johannesburg

Shell Nederland, The Hague

Shell South Africa Energy, Bryanston

Smit Amandla Marine, Cape Town

Smit International, Rotterdam

Smit Transformers, Nijmegen

Soil & More International, Driebergen
Solidarity, Centurion

SOS Kinderdorpen, Amsterdam

South African Airways, Schiphol

www.rabobank.com
www.ray-realty.com
www.reallifeconcepts.com
www.rebelgroup.com
www.barkeuropa.com
www.reinbouw.nl
www.radissonsas.com
www.ricohdocumentcenter.nl
www.rmglobaltravel.co.za

www.roundabout.co.za
www.royalhaskoningdhv.com
www.royalhaskoningdhv.com
www.russell.nl

www.sabmiller.com
www.sabmiller.com
www.sa-la.org
sanl.webs.com
archive.niza.nl

www.santova.eu
www.savannah-suntours.de
www.tonutri.co.za
www.schenker.nl
www.sadc.nl
www.schreinerafrica.com
www.sealaketerminal.com
www.sefapane.co.za
Www.serviceseta.org.za
www.shell.nl
www.shell.co.za
WWww.smit.com
WWwWw.smit.com
www.smittransformers.com
www.soilandmore.nl
www.solidarity.co.za
www.soskinderdorpen.nl
www.flysaa.com

South African Embassy in the Netherlands, The Hague www.southafrica.nl

South African Tourism, Amsterdam
South African Travel Consultancy
South West Gauteng College, Soweto
Southern Cross Experiences, Pretoria
Special Industrial Lighting, Eindhoven

Blue type indicates a South(ern) African company, dark grey type stands for a company from the Netherlands

www.southafrica.net
www.uniekzuidafrika.nl
WWW.SWEC.C0.22a
www.southern-cross-exp.com
www.sillamps.com

Provider of financial services

Real estate brokerage

Ideas, concepts, products & brands

Consulting between public & private sectors
Tall Ships’ races and long ocean crossings
Developing residential & commercial property
International hotel group

IT & document management solutions
Corporate travel management agency
Entrepreneurial logistics professional
Management waterpumps, rural communities
Engineering consultant, expertise sustainability
Engineering consultant, expertise sustainability
Law firm servicing multinationals

Producer and marketer of premium beers
Producer and marketer of premium beers

The Southern Africa Luxury Association

Event organisation & consultancy

Research programme on alternatives

in development

Provider of supply chain optimisation solutions
Tailormade safari holiday travel and B&B
Consultant in the welness sector

International transport and logistics

Area development

Private safari camps

Independent stevedoring company

Lodge & Safaris in the warm heart of Limpopo
Services sector education and training

Group of energy and petrochemicals companies
Group of energy and petrochemicals companies
Global maritime service provider

Service provider of towage and salvage
Developing and installing power transformers
Farmer development & sustainable agriculture
Afrikaans Christian Democratic Trade Union
Foundations for SOS Children Villages
Coverage of air routes involving South Africa
Embassy

Marketer of South Africa as a tourist destination
African experiences and wildlife photography
Education and training learning institution
Destination management and events

A supplier and distributor of specialized lamps

Stars In Their Eyes, Ridderkerk
STC-Group, Rotterdam

STC-SA, Sandton

Stichting Game Rangers Africa Benelux, Baarn
Stichting Nieuwe Horizon, Baarn
Stichting UNSA, Pretoria
Stichting Yente, Leusden
Stichting ZAM, Amsterdam
Stichting ZASM, Amsterdam

Stig Consult, The Hague

Stork NV, Utrecht

Struik Food Group/Struik Foods Europe, Voorthuizen

Svitzer, Cape Town
Switch Design Group, Bryanston

T

The Brand Station Consultancy, George
The Group NLD, Amsterdam

Three Wines Benelux, Geertruidenberg
Thyme Workshop, Midrand

TIFBI, Johannesburg

TLS-Boca Systems, Rotterdam

TNO, Delft

Toffee Apple, Voorburg

Trade & Investment Limpopo, Rivonia
Transparent, Amsterdam

Tulpro, Wateringen

U

Ukubona Digital Media, Green Point
Uniglobe Van Grieken Travel, Zoetermeer
Unilever, Rotterdam

\'}

Van Oord, Rotterdam
Van Weelde Shipping Group, Rotterdam

Vanderlande industries South Africa, Johannesburg

Vastgoedmarkt, The Hague

VCK Logistics, Amsterdam

VDL Bus Coach South Africa, Johannesburg
VH Holding, Hoeven

VisualFabriq, Zeist

Vitrocom Pothos, Ottery

Vopak Terminal Durban, Durban

www.starsintheireyes.nl
www.stc-group.nl
WWW.stc-group.co.za

www.nieuwehorizon.nl
www.unsa.nl

www.yente.org
WWww.zam-magazine.nl
www.zuidafrikahuis.nl
www.stigconsult.com
www.storktechnicalservices.com
www.struik.nl

WWW.svitzer.com
www.switchdesign.com

www.thebrandstation.com
www.thegroup-nld.com
www.threewines.eu
www.flexitanksystems.com
www.tifbi.com
www.tlseurope.com
www.tno.nl
www.toffeeapple.net
www.til.co.za
www.transparent.nl
www.tulpro.com

www.ukubona.com
www.uniglobevgt.nl
www.unilever.com

www.vanoord.com
www.vanweeldeshippinggroup.com
www.vanderlande.com
www.vastgoedmarkt.nl
www.vcklogistics.nl
www.vdlbuscoach.com

www.visualfabriq.com
www.vitrocom.nl
www.vopak.com

Football project for disadvantaged children
International maritime transport academy
International maritime transport academy
Networking and training for business women
Supporting inhabitants of the village Montagu
Exchange projects between NL & SA
Strengthening women entrepreneurship
Publisher of an Africa oriented quarterly
Institutions and projects related to SA
Management & consultancy, ports & terminals
Knowledge based asset integrity services
Producer of soups, sauces and meals

Global marine salvage experts

Brand architects

Specialized in emotive transformation
Global security and asset protection service
Supplier of wines for hospitality and retail
Flexibel liquid logistics

Consultants and trainers in strategic sales
Thermal ticket printers & tickets
Independent research organisation

Design management

Trade & Investment Promotion Agency
Specialist in accounts payable analyse
Exchange through tourism, sport and music

Web design
Business travel agency
Company in fast moving consumer goods

Marine ingenuity

Commercial dry cargo shipping activities
Manufacturer of material handling systems
Online real estate magazine

Aleading logistics service provider

Bus and coach manufacturer

Information technology and services
Bringing location insights to retailers

Partner in perfect plants

Storage chemical & petroleum liquid products
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Vrije Universiteit Amsterdam, Amsterdam
Vroegop Bemiddeling BV, Noord-Scharwoude
VTC Travel Solutions, Didam

Vukanthi Investment, Johannesburg

Vula Consultancy, Utrecht

%

Waardzicht, Rijnsburg
Wageningen University, Wageningen

Walraven Sax/Amarula, Breda

Wandima Consulting Services, Nelspruit
WedgeView, Stellenbosch

WEG-Wise, Hedel

WESGRO, Cape Town

Wevers Home Real Estate, Amsterdam
Wijn Verlinden, The Hague

Willem de Liefde, Dainfern

Williams & Calmer, Johannesburg

Wines of South Africa, The Hague

World Trade Center Almere Area, Almere
Worldnet Logistics, Edenvale

WTC-E Zakensocieteit, Eindhoven
Wwtourism, Almere

X

X-Flow, Enschede

Y

Yellowtail, Hilversum
Your man on Site, Johannesburg

MEMBERSHIP GUIDE :

www.vu.nl

www.vroegop-bemiddeling.nl

www.vtc-travelsolutions.com
www.wozanicarrental.co.za
www.peterhermes.nl

www.waardzicht.co.za
www.wageningenur.nl

www.walravensax.nl
www.wandima.co.za
www.wedgeview.co.za
WWw.weg-wise.com
WWW.Wesgro.co.za
www.wevershome.com
www.wijnverlinden.nl

www.williams-calmer.co.za
www.wosa.nl
www.wtcaa.nl
www.worldnetlogistics.com
www.wtce.nl
www.wwtourism.org

www.x-flow.com

www.yellowtail.nl
www.yourmanonsite.com

BUSINESS DIRECTORY 2013 106

University

Mediation in fruit and all related aspects
Organiser business events and business travel
Shuttle, car rental, fleet management & repairs
Consultancy

Real estate brokerage and management
Education research in food and living
environment

Professional supplier of wines and spirits
Environmental consulting

5-star Country House & Spa

Development of water management systems
Trade & Investment Promotion Agency
Real Estate

Supplier of wines to gastronomy restaurants
Freelance writer

Management and training consultancy
Promoter of exports of South African wines
Provider of business network opportunities
International logistics services

Provider of business network opportunities
Online media expert

Pioneer in membrane filtration technologies

IT project management & architecture services
Business development
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Uw partner voor internationale zaken

Kennis en advies over export en internationalisatie;

Netwerken van leden en experts;
Z Opleidingen en trainingen voor medewerkers
in de export;
Juridische ondersteuning;

Z2A Village, Bloemfontein WWW.Z23.C0.Za Event planning company

Zandspruit Estate, Hoogblokland
ZASM, The Hague

Zeeland Seaports , Terneuzen

ZEST Manufacturing, Cape Town
Ziegler Group, Rotterdam

Ziegler South Africa, Johannesburg
Zonneweelde Wines, Heusden-Zolder
Zuid-Afrika Vakantie, Eindhoven

Blue type indicates a South(ern) African company, dark grey type stands for a company from the Netherlands

www.zandspruit.nl
www.zuidafrikahuis.nl
www.zeelandseaports.com
www.zestfitness.com
www.zieglergroup.com
www.ziegler-za.com

www.zonneweelde-wines.com

www.zuidafrikavakantie.nl

Zandspruit Bush & Aero Estate

Foundation

Port management

Manufacturer of fitness equipment

Logistic services and multimodal transport
Global logistics solution provider

Marketer of wines, organizor sampling events
Travel agency

Onderzoek naar trends en opinies;
Belangenbehartiging om de export
en de internationale handel te bevorderen.
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Ifvices. We are an authorised financial services provider. We are a registered credit provider in terms of the NationalCreditAcE(NCR Reg'NONCRERPT6)
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Offering the
perfect solution
is only possible
with deeper
insight.

At Nedbank Business Banking your skilled relationship manager, backed by a team of specialists, is committed to
nurturing close and lasting partnerships with our clients in the medical fraternity. This allows us to delve below
the surface to give you carefully nuanced solutions that truly meet the needs of your healthcare business.

Email us at medical@nedbank.co.za.

Nedbank Business Banking - partnering for growth for a greater South Africa.

,JOOO

HURIMON

2012 2 MAKE
2009 THINGS

HAPPEN NEDBANK

A Member of the @ OLD MUTUAL Group
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SANEC

Facilitating International Business

Advertisement Index
SANEC Business Directory 2013

Brand

Africa Oil Week

Africa Transport & Infrastructure Show 2013
African Ample Assistance
AirFrance/KLM/Martinair Cargo
Amstel

Aon

Aon

Bakker Attorneys

Court Classique Hotel

Damen Shipyards

Dance4Life

Embassy of the Kingdom of the Netherlands
Fenedex

Fokus Personnel

Gauteng Growth & Development Agency
Heineken

Hero

Hilton

ING

Jurgens Bekker Attorneys
Linklaters

Maersk

MAP/ISAH

Marataba Lodge

Nedbank

Oxygen For Life

Philips

PWC

PWC

Royal HaskoningDHV

Smit Amandla Marine
STC-Group

The Brand Station

Vopak

Zandspruit Bush & Aero Estate
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Great

Places to stay

Within the SANEC network, we have
numerous hotels and B&B'’s for a great
stay, especially in South Africa. Whether
it is business or pleasure, we invite you to
contact the following SANEC members
who can offer you quality hospitality,

personal attention and a relaxing time.
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Court Classique Hotel

We offer personal service and an
excellent location within close proximity
to Gautrain Hatfield & Pretoria, as well
as Rovos Rail, the Union Buildings and
many other city landmarks.

Pretoria, www.courtclassique.co.za

S

Madi a Thavha offers a colorful perience
in the Soutpansberg mountains of Limpopo,
where Venda and Tsonga people are very proud
about their art, crafts and cultural heritage.

www.mountainfarmlodge.com

Maartens Guesthouse
Maartens Guesthouse

is the ideal location to
discover the Mother City,
Cape Town!
www.maddrtens.co.za

Kololo Private Game Reserve

Kololo Game Reserve: the
perfect Big 5, malaria-free
and child friendly safari
destination. Vaalwater,
\ wwuw.kololo.co.za.

Sefapane Lodge
20 years of unforget-
table African experi-
ences for everyone.
Phalaborwa,

www.sefapane.co.za

" Hilton @

!

Hilton Cape Town City Centre
Situated in the heart of the city, on the border of
historic Bo-Kaap and near the main business center.

Hilton Durban

Catering to the business tourist, direct access to the
ICC, miles of golden beach and perfect golf courses.

Hilton Sandton
In the vibrant heart of Joburg with the JSE, banks, cor- .-
porate offices and Sandton City a stones throw away.’

Hilton Windhoek

Set in the heart of Namibia’s capital city, the hotel is
conveniently close to a variety of business corporations.

Boutique hotel 28a Oxford

\ The perfect place for the business
traveler: an oasis very close to
Sandton City, with luxurious and
spacious suites and great service!
www.sandtonboutiquehotel.com

Savannah-Suntours
A relaxed holiday to experi-
o _ence ‘Real Africa’ on our

cattle-ranch, with tailor-made

EEXcursions and safaris to vari-
ous parks and the seaside.
Vryburg, www.savannahsun-
tours.oyla.de
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“Built over 400 years
On customer service and
reliability.”

Vopak is the world’s largest independent provider of
conditioned storage facilities for bulk liquids, Whether it's
liquid or gaseous chemicals, oil products, petrochemicals,
biofuels, vegetable oils or Liquified natural Gas(LNG) we
offer complete storage and transshipment solutions at 80
terminals in 32 countries, covering and connecting the
world’s major shipping lanes.

In Durban, our backbone is the storage of chemical
products and we are developing into the petroleum
market. With our world-wide standards in best practices
and our global values we give our customers the highest
service and top performance in safety.

Future projects for Vopak South Africa Developments are:
Lesedi Inland Terminal

The Terminal will be receiving product from the Transnet
Pipelines accumulation facility at the end of the NMPP at
Jameson Park situated only 500 metres from our facility.
The positioning of the Lesedi terminal together with our
Durban terminal will provide a solution to the capacity and
congestion challenges faced in the port of Durban.

It is our opinion that this unique proposition will provide an
independent total supply chain logistics solution to new,
existing and growing market players.

Richards Bay Terminal

The Port of Richards Bay is the second largest port in the
SADC region, with an excellent rail network to Gauteng
and other inland areas, and proximity to Swaziland and
Mpumalanga Province.

This is another logistics solution that Vopak South Africa
Developments is offering to the market. The terminal will
house different product types and will be both an import
and export terminal thus offering opportunities to new and
existing market players.

Vopak Terminal Durban (Pty) Limited
105 Taiwan Road, Islandview

031-4669200

Phone:
Fax: 031-4669272

E-mail:
Website:

sibisuso.zulu@vopak.com
www.vopak.com

Vopa

1T ¥

Vopak Developments S.A. (Pty) Ltd

1st Floor, 49 Richefond Circle, Ridgeside

Office Park, Umhlanga, Durban, 4032

Phone: 031-466 9233

Fax: 031-466 8913

E-mail: nombuso.afolayan@vopak.com
Website: www.vopak.com
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Useful addresses

The Netherlands

South African Embassy to the Netherlands
Wassenaarseweg 40, 2596 CJ The Hague
+31 70 361 786, www.zuidafrika.nl

Ministry of Foreign Affairs

Bezuidenhoutseweg 67, 2504 AC The Hague

PO Box 20061, 2500 EB The Hague

+ 3170 348 64 86, www.rijksoverheid.nl/ministeries/bz

Ministry of Infrastructure and Enviornment
Plesmanweg 1-6, 2597 JG The Hague

PO Box 20901, 2500 EX The Hague

+ 3170 456 00 00
www.rijksoverheid.nl/ministeries/ienm

CBI
POBox 93144, 2509 AC The Hague
+31 88 602 4300, www.cbi.eu

Agency NL

Prinses Beatrixlaan 2, 2595 AL The Hague
PO Box 93144, 2509 AC The Hague

+31 88 602 50 00, www.agentschap.nl

NFIA

Prinses Beatrixlaan 2, 2595 AL The Hague
PO Box 20105, 2500 EC The Hague

+31 88 602 8060, www.nfia.nl

CDIU Central Licensing Agency for Import/Export
PO Box 30003, 9700 RD Groningen
+31 88 151 21 22

South African Tourism

Jozef Israélskade 48 A, 1072 SB Amsterdam
Postbus 75360 1070 A] Amsterdam

+31 20 471 3181, www.southafrica.net

Embassies of Southern Africa in the

Netherlands and Belgium
Embassy of the Republic of Angola
Lange Voorhout 46, 2514 EG The Hague
+3170 21 64 452

Embassy of the Republic of Botswana
Avenue de Tervuren 169, 1150 Brussels
+32 273 91120

Embassy of the Democratic Republic Congo
Rue Marie de Bourgogne 30, 1040 Brussel
+32 22134980

Embassy of the Kingdom of Lesotho
Boulevard Général Wahis 45, 1030 Brussel

+32 270 53976/675

Embassy of the Republic of Madagascar
Avenue de Tervuren 276, 1150 Brussel
+32 27701726

Embassy of the Republic of Malawi
Avenue Hermann Debroux 46, 1160 Brussel
+32 22310980

Embassy of the Republic of Mauritius
Rue des Bollandistes 68, 1040 Brussel, +32 27339988

Embassy of the Republic of Mozambique
Boulevard St Michel 97, 1040 Brussel, +32 27362564

Embassy of the Republic of Namibia
Avenue de Tervuren 454, 1150 Brussel, +32 27711410

Embassy of the Republic of Seychelles
Boulevard Saint Michel 28 Bte 5, 1040 Brussel
+32 27336055

Embassy of the Kingdom of Swaziland
Av. Winston Churchill 188, 1180 Brussel +32 234 74771

Embassy of the United Republic of Tanzania
Avenue Franklin D. Roosevelt 72, 1050 Brussel
+32 264 065

Embassy of the Republic of Zambia
Avenue Moliére 469, 1050 Brussel, +32 234 35649

Embassy of the Rebulic of Zimbabwe
J. Charlotte Square 11, 12+ Brussel, +32 276 25808

Embassies of the Kingdom of the
Netherlands in Southern Africa

Netherlands Embassy in South Africa

210 Florence Ribeiro/ Queen Wilhelmina Avenue,
Cnr Muckleneuk Street 0181 New Muckleneuk
Pretoria, zuidafrika.nlambassade.org

+27 12 425 4500

Netherlands Consulate General in South Africa
100 Strand Street Cape Town 8oo1

PO BOX 346 Cape Town 8000
zuidafrika.nlambassade.org

+27 214215660

Netherlands Embassy in Angola

Edificio Garden Towers - Torre B - Piso 8
Travessa Ho Chi Minh - Bairro Alvalade
+244 924 068 802

Netherlands Embassy in Zimbabawe
2 Arden Road, Newlands, Harare
+263 0 4776 701

Netherlands Embassy in Mozambique
Avenida Kwame Nkrumah 324,
Maputo, Mozambique

+258 21 484200

Netherlands Embassy in the DRC
11, Avenue Nzongotolo, Kinshasa
Democratische Republiek Congo
+243 99 6050 600

SADC Investement Business Promotion
Agencies

Angola National Private Investment Agency

Dr. Hamilton Costa 1420 K Street, N.W, Suite 600 -
20005 Washington DC - USA, +1 202 962 0380

Botswana Export Development and Investment
Authority (BEDIA)
Plot 28 Matsitama Rd , PO Box 3122, Gabarone

National Agency for Investment Promotion (DRC)
Avenue Colonel EBEYA n° 54, 2éme niveau,

Immeuble de la Reconstruction
Kinshasa/Gombe, DRC, + 24399 99 25026

Lesotho National Development Corporation
Block A, Development House, Kingsway Street
Maseru, Lesotho 100, +266 223 120 12

Economic Development Board Madagacar
Immeuble EDBM, Avenue Gal Gabriel
RAMANANTSOA, Antaninarenina,
ANTANANARIVO MADAGASCAR

+261) 20 22 670 40 [ 681 21

National Investment Promotion Agency Mauritius
Board of Investment, 10th Floor, One Cathedral
Square Building, 16, Jules Koenig Street, Port Louis-
Republic of Mauritius, +230 203 3800

Mozambique Institute for Export Promotion (IPEX)
Av.25 de Setembro, 1008- 2° andar Maputo
+ 258 2130 72 57, Www.ipex.gov.mz

Namibia Investment Centre (NIC)
Private Bag 13340, Windhoek, Namibia
+ 264 61 206-2111, www.mti.gov.na/nic.htm

Seychelles International Business Authority SIBA
PO Box 991 Bois de Rose Avenue Roche Caiman
Victoria, Mahe Republic of Seychelles

Seychelles Investment Board
PO BOX 1167, Caravelle House, Victoria, Mahe,
Seychelles, +248 4295500

Swaziland Investment Promotion Authority

1st Floor, Nkhotfotjeni Building Cnr Msakato &
Dezeliwe Street, Mbabane, PO Box 4194
Mbabane, Swaziland H100, +268 2404 0470234

Tanzania Investment Centre
Shaaban Robert Street PO Box 938
Dar es Salaam, Tanzania, +255 22 211 63 28 32

Zambia Development Agency
Privatization House, Nasser Road,
PO Box 30819, Lusaka, Zambia, + 260 211 222858

Zimbabwe Investment Authority
Investment House , 109 Rotten Row
PO Box 5950, Harare, + 263 4 757 9315

Other South Africa

Development Bank of Southern Africa DBSA
Headway Hill 1258 Lever Road Midrand

PO Box 1234 Halfway House 1685

+27 011 313 3911, www.dbsa.org

South African Tourism
Private Bag X10012 Sandton 2146
+27 0 11 895 3000, www.southafrica.net

EU Delegation in South Africa

PO Box 945, Groenkloof, 0027 Pretoria
+27 12 452 52 20
eeas.europa.eu/delegations/south_africa

Trade Invest South Africa

Claremont, 7708, Cape Town

PO Box 44573, Claremont 7735, South Africa
+27 (0) 21 657 6200, Www.tradeinvestsa.co.za
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Contact details

We kindly invite you to contact us for more
information or assistance. In our three centrally
located offices in The Hague, Johannesburg and
Cape Town, we welcome you to drop in anytime
to discuss your business needs with one of our

experienced teams.

SANEC The Hague SANEC Johannesburg SANEC Cape Town
WTC The Hague 37 Keyes Avenue 31 Carlisle Street
Prinses Beatrixlaan 716 Rosebank, Johannesburg Paardeneiland 7405
2595 BM The Hague 2196 Cape Town
The Netherlands South Africa South Africa
Entrance D (4th floor)
Postal address: T +27 (0) 21 461 2161
Postal address: PO Box 781738 E info@sanec.co.za
Prinses Beatrixlaan 712 Sandton 2146
2595 BN The Hague Cape Town representative: Feico Mulder
T +27 (0) 11 459 28 40
T +31(0) 70 347 07 81 F +27 (0) 11 447 02 95 Website
E info@sanec.nl E info@sanec.co.za www.sanec.org
General Manager: Mark Agterdenbosch General Manager: Froke Gilsing

Disclaimer February 2013

First edition 1996, seventeenth edition 2013. All rights reserved. Views and opinions expressed in this publication are not necessarily those of SANEC. No part may be reproduced
in any form without written permission from SANEC. SANEC considers the sources in the Business Directory reliable and verifies as much data as possible. However, reporting
inaccuracies can occur, consequently readers using this information, do so at their own risk.
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